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PAYING FOR 


A NEW MACHINE 


Perhaps you are but do not realize it.—Each production hour an obsolete, 
worn out silent cutter is used, the money wasted through its inefficiency could 
be utilized to pay for a new, efficient Self Emptying BUFFALO Silent Cutter. 









Consider the savings in cutting time made by these larger capacity BUFFALO 
Cutters which chop out two or three times as much meat in less time than your 
present equipment: Their faster, cooler, finer cutting improves the quality and 
protects the protein value of the finished product permitting a profitable yield 
increase. 


Sturdy construction throughout—such features as the heavily supported knife 
shaft and rugged, fully adjustable bow! supports means that after the initial 
payment is completed, these savings add up on the profit side for their many 
serviceable years. 


Have a BUFFALO representative ex- 
plain how a new BUFFALO Silent 
Cutter will pay for itself in your plant. 






CAPACITIES 
200, 350, 600, 800 Ib. 


JOHN E. SMITH’S SONS CO. 


50 BROADWAY - BUFFALO, N. Y. 


11 Dexter Park Ave., Chicago * 5131 Avalon Bivd.,Los Angeles © 612 Elm St., Dallas * 44 Hobomack Rd., Quincy © 360 Troutman St., Brooklyn 


New BUFFALO 9. elf-Emyatying Silent Cutters 
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What it takes to he 
AMERICAN TRUCKING ASSOCIATIONS A CHAMPION DRIVER 
Each year, the A.T. A. spon- 


Ficsent WORLDS CHAMPION Fezeeaas 


state contests w: winners 
competeinthisannualcham- 


M odeo, a driver 
TRUCH WRTVIT feet 
f free record for one year. 


Three cheers for the men who make their living 
drivin trucks—the “Gentlemen of the High- 
way” from whom we can all take lessons in 





courtesy and safety on the road. To top that Each contestant is quizzed on In- 
army of commercial drivers is an honor of ante Lomepeee <a 
which any man might well be proud! That is sar of highway caspase. 


why the American Trucking Associations are 
honoring Edson Smith o eins. A twice 
champion of the truck drivers’ world. A very 
important part of the Associations’ work is 
concerned with driver safety, morale, effi- 
ciency, and courtesy, culminating in the annual 
National Truck Rodeo for which all drivers 
with a one-year accident-free record are 




























EDORN SHTTH. diver for eligible to compete. International Harvester Another test is 0 safety inapec- 
we, wamer of World'atreck oeltuhes this page in tribute to the highly tioaws thesough Beck of cane 
Driving Championship sec- FRANK STEED, Soe. Soucinective work of the A. T. A., and is justly wR saeco 
qutslstedeyYodVRedeere, 0G ene Guns te proud that both the winner and the runner-up 
president, A. T. A. Georgia Highway Ex- in the 1939 contest drove International Trucks. 
INTERNATIONAL HARVESTER COMPANY 
the (INCORPORATED) 
be DROVE 180 North Michigan Avenue Chicago, Illinois 
INTERNATIONAL TRUCKS 
IN THE FINALS AT CHICAGO Dri and 
Sooeoeneuss a iter Company, Incorporated 8-foot-wide se emi-trailer betw a en 
3: 2 Sosa ’ two cars parked 10 feet opent, 
and finish en the truck-tractor 
parallel with traffic. 
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Uver Three Millioy 


“S020 it UP LVEre 
are Emy lnned hn theT 
[ if eA (| bY UT rrucking 
NES @ 7 Drivers were required to drive a 
Hausiry | tthe Un ) 35-foot tractor-trailer through a 
ted States 16-foot alley into a court and 
back against the loading plat- 
form, then drive into the street 
through the same alley. 
eee 


WRITE FOR FREE BOOK 


The American Trucking Associa- 
tions will be os to have truck 
drivers, everywhere wd 
the 1940 contests. The A. 
has pre a soaniet telling 7 
story of the annual Truck Driver 
ey ey — This ae 
be sent tpaid. 
Fat in the coupon 0 or tiie 


card as below 
MAIL THIS COUPON 


| International Harvester Company ! 

New Cab-Over-Engine 1 Keeney sayy | 
Model D-500 § 180 N. Michigan Chicago, Ill. 5 
Nominal gross weight rating 18,000 Ibs. | a 








Without o lease send { 
Model DR-700 1 me the A.T.A. “A. fee book th 
Nominal gross weight rating 24,000 Ibs. | nual Track ‘Champioaships. ! 








INTERNATIONAL TRUCKS 
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In Weeks to Come 


EAT packing activities and 

developments of 1939 will 
be reviewed in such a manner 
next week that the reader will 
be able to discern many of the 
trends of 1940. There will be 
articles reviewing progress in 
maintenance, packaging, and 
transportation, as well as a sur- 
vey of what packers think is in 
store for the industry in 1940 
and their analysis of obstacles 
to progress. 
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MAKE THIS FAMOUS “APPLE TEST”... 
AND GET THE INSIDE FACTS ON FLAVOR 


SOME FACTS ABOUT 
DIAMOND CRYSTAL 


(i) It’s a clean salt. 
/ 


a’ 


4 
\2) It dissolves rapidly. 


@) It has true salt flavor. 
/ 


% o 


HOW DIAMOND CRYSTAL ALBERGER SALT 
MAKES GOOD FOOD TASTE BETTER 


Try this—just peel and quarter an apple and dip one 
quarter in Diamond Crystal Alberger Process Salt. Taste 
it. Now dip a quarter in another salt. Taste that. No- 
tice how Diamond Crystal brings out the delicious, 
natural flavor of the apple—evidence, we believe, 
that Diamond Crystal is the quality salt that makes good 
food taste better. 


Why not get the whole story on the importance 
of good salt from the Diamond Crystal Salt rep- 
resentative in your locality. Let him show It comes in soft, fluffy 
you why so many leading food manu- 
facturers use Diamond Crystal 
Alberger Process Salt. 


crystals. 


DIAMOND CRYSTAL Its uniform high purity is 
SALT CO., INC. 


assured. 
St. Clair, Michigan 


MAKES GOOD FOOD . So is the correct grain size 


for your use. 


Dependable quality and 
service for more than 50 
years! 
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SOMETHING NEW IN VACUUM MIXERS 


Here is a machine that is a complete de- 
parture from the former type of mixer. 
Instead of simply supplying the ordinary 
meat mixer with a cover, and a jacket if 
desired, we have produced a machine with 
an entirely new principle of mixing and dis- 
charging its contents. 


















The machine is equipped with “wings” 
similar to those of the older type mixer, but 
also has a screw conveyor that discharges 
the meat or other mixture quickly and 
automatically. 


One user has already ordered his third 
mixer of this type. . 


The machine is equipped with a vac- 
uum pump and gage and the mixing op- 
eration can be held under complete 
control. 


If desired, the mixer can be equipped 
with controls that permit slow or fast 
mixture as required. If not specified, 
single speed is furnished. 


The machine can be furnished in any 
size to meet individual requirements. 


Another “BOSS” Product that gives 
Best Or Satisracrory SERVICE 








The Cincinnati Butchers’ Supply Company 


824 Exchange Ave., U. S. Yards, Mfrs. “BOSS” Machines for Killing, FACTORY: 
Se Sausage Making, Rendering “oa 





GENERAL OFFICE: 2145 Central Parkway, Cincinnati, Ohio 
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| DON’T KNOW WHETHER 


WE SHOULD PACKAGE 
THAT NEW PRODUCT IN 
METAL OR FIBRE 


WHY NOT CALL IN 
AMERICAN CAN, PAUL? 
THEY’RE THE LARGEST 
MAKERS OF BOTH... 





6é 
T. way I look at it, the man who has the best perspective is likely 


to have the soundest judgment. American Can has had the widest 


experience in both metal and fibre containers. That’s important to 


us. Then, too, they can be unbiased in their judgment, because 


they make both. Either way we go, we’ll have the benefits of their 


research and their resources. Let’s study the problem with them.” 
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&> AMERICAN CAN COMPANY, 230 PARK AVENUE, NEW YORK, N. Y. 
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FOOD PROTECTION PAPERS 


MADE IN 


"The World’s Model Paper Mill” 


KALAMAZOO VEGETABLE PARCHMENT COMPANY 


PARCHMENT - KALAMAZOO - MICHIGAN 
The National Provisioner—February 10, 1940 





Page 8 

















if 


TRUCK BUYERS 
KNOW TRUCK VALUES 





---and when the truck buyers of the nation purchase 
more Chevrolets than any other make—that means 


“It pays to buy Chevrolets!” 


“Best Haulers—Best Savers—Best Sellers’’ in the entire 
truck field. That’s Chevrolet trucks! And the fact that they’re 
the “‘best sellers’’—the fact that truck users buy more Chev- 
rolet trucks than any other make—is conclusive proof that 
Chevrolets give better haulage service at lower cost! Truck users 
know that Chevrolet’s extra-sturdy truck chassis and extra- 
sturdy truck units throughout mean greater endurance and 
longer life! Truck users know that Chevrolet’s famous Valve-in- 
Head Six-Cylinder Truck Engine gives the maximum pulling 
power at the minimum cost! And truck users know that the 
nation’s preference for Chevrolets is the buyer’s guarantee of 
their greater dollar value. Take the doubt out of truck buying 
this year—profit by the combined experience of the truck buyers 
of the nation—choose Chevrolet trucks! Your Chevrolet dealer 


will be glad to give you a thorough demonstration—today! 
CHEVROLET MOTOR DIVISION « General Motors Sales Corporation « DETROIT, MICH, 
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Be sure you make sausage with the flavor 


she wants...Use ARMOUR’S NATURAL CASINGS! 


@ This is Mrs. Housewife — your toughest 
customer! 

She buys sausage that appeals to her taste 
... and all the sales-talk in the world won’t 
sell her any other! 

That’s why you’d be smart to supply your 
dealers with sausage in Armour’s Natural 
Casings! ... Then you’re sure its delicious 
flavor will reach the consumer intact. 

You see, Armour’s Natural Casings are nat- 
ural protectors of your product’s flavor and 


juiciness. Their tenderness and ability to 
hold their shape guarantees not only good 
eating, but the attractive, well-filled appear- 
ance that means so much to sales! And the 
porous texture of Armour’s Natural Casings 
permit the amount of smoke penetration 
you want. 

Your Armour Branch House can supply 
you with casings to fill any and all of your 
needs. Phone today for last-minute quota- 
tions andefast, efficient service. 


ARMOUR’S NATURAL CASINGS 


ARMOUR AND COMPANY 
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CONSUMER BUYING POWER HIGH 











steel, heavy machinery, shoes and woolens, 

has begun to decline, and other branches of 
trade are marking time near their December highs, 
consumer income and purchasing power have not 
yet been seriously affected by the present minor re- 
cession. 

Thus consumer purchasing power, which has so 
much influence on the ease with which meat 
products can be sold and the prices they will bring, 
is currently at levels comparable with 1937 (a pros- 
perous year) and should remain fairly strong for 
at least one or two months. 

Even if general business continues to decline, 
the effect should not be felt immediately in con- 
sumer purchasing power, since changes in con- 
sumer income usually lag behind shifts in the level 
of production and trade. Moreover, consumer pur- 
chasing power will benefit during the next few 
months from the business improvement in 1939; 
the effect of increased dividend and other income 
payments from 1939 operations will spread out to 
improve the status of millions of persons besides the 
direct recipients. 


era business in some lines, such as 


Little Demand Expected From Europe 


It is becoming clear that the European war will 
stimulate demand for American pork products only 
insofar as it affects domestic industrial activity and 
consumer purchasing power in this country. 

While it had. been expected that purchases of 
pork and lard by belligerents would not be so heavy 


(INCOME PAYMENTS 


SEASONALLY ADJUSTED 1929 = 100) 


1 MONTHLY DATA 


| 
110 





(ROUSTRIAL PRODUCT On 


SEASONALLY ADJUSTED 1923- 25= 





But Must Be Watched 


as in the first European war, steps already taken, 
particularly by Great Britain, indicate that their 
future buying may be even smaller than the low 
volume of the past few months. British license re- 
strictions on importation of pork and lard may al- 
most exclude American products from the U. K. 
market. 


The American meat industry may benefit through 
an increase in exports of fresh pork to Canada, as 
that country has agreed to send a large quantity of 
bacon to Great Britain and may find it necessary 


to supplement its own supplies elsewhere. How- 


ever, the volume of this business will be small com- 
pared with the great amount of pork which must 
be marketed domestically in 1940. 


Purchasing Power Indicators 


As indicated in the charts below, total income 
payments (a good indicator of consumer income), 
industrial production, factory employment and 
payrolls were at a high level during December. 

The index of income payments (1929— 100) was 
at 89.8 in December, 1939, compared with 83.4 in 
December, 1938, and its 1987 high of 91.0. The in- 
dex of industrial production (1923-25—100) was 
at 128.0 in December, 1939, compared with 104 in 
December, 1938, and a high of 118 in 1937. 

The index of factory employment (unadjusted, 
1923-25 — 100) in December, 1939, was 104.0 com- 
pared with 94 in December, 1938, and a high of 
112 in 1987. The index of factory payrolls in De- 


(Continued on page 46.) 
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Food Dealers Join in Sausage 


Drive; Material Distributed 


of store advertising material for 

use in the current nation-wide 
advertising campaign featuring pork 
sausage links were shipped this week 
to over 500 state and local chairmen 
of the Institute of American Meat 
Packers. 


In addition to store advertising ma- 
terial, which consists of a poster suit- 
able for window, wall, or over-the-wire 
display and a reprint of the two-page 
color advertisement which will appear 
in the February 26 issue of Life mag- 
azine, approximately 200,000 letters of 
instruction for retailers were shipped 
to state and local chairmen for further 
distribution by them to retailers. 

This announcement for dealers sug- 
gests how they can tie in with the 
campaign, how they can build greater 
sales of pork sausage links and enjoy 
greater profits from this popular pork 
item. 

Retailers are urged to display prom- 
inently the store advertising material 
and utilize campaign cuts for handbills 
and newspaper ads. The dealers also 
are urged to make special effort to 
direct housewives’ attention to attrac- 
tive sausage displays, pointing out the 
many delicious ways in which pork 
sausage can be served, and the reasons 
why housewives should serve it. 


A of store abverth 400,000 pieces 


Retail Groups To Cooperate 


Retail organizations have promised 
their wholehearted support in making 
this current campaign the strongest, 
most profitable one in the history of 
the industry. The National Association 
of Retail Meat Dealers has written a 
letter to each of its 300 secretaries, 
officials of the T-bone Club, and other 
key men in the retail industry em- 
phasizing the opportunities for the re- 
tailers. This letter outlines the nature 
and plan of the campaign and closes 
with the following statement: 


“You know, and the entire meat in- 
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dustry knows, the success of a cam- 
paign of this nature depends in a great 
part on the support the retail industry 
gives it. A successful campaign means 
more sales and profits for us. We urge 
you at once to acquaint all of the mem- 
bers with the campaign, urge them to 
ask their packer salesmen for full par- 
ticulars, and cooperate in every way 
you can.” 


George Steindl, president of the Na- 





KEEN PORK DRIVE RESPONSE 


The National Live Stock and Meat 
Board reports a highly encouraging 
response to material it is distributing 
to chain stores, independent meat and 
grocery dealers, home economists, news- 
papers and other agencies in the current 
drive to stimulate consumption of pork 
and pork products. 

Believing that support from the in- 
dustry itself is a vital necessity if the 
pork promotion is to be successful, the 
Board has prepared a set of four small 
posters boosting pork and lard and is 
mailing the sets to packers, commis- 
sion houses, auction markets, etc., with 
the request that the material be posted 
conspicuously. Similar sets have been 
sent to men prominent in Corn Belt 
swine producing circles. 

The National Association of Food 
Chains completed the first phase of its 
“National Economy Pork Sale” on Feb- 
ruary 10, and will resume the campaign 
February 29, carrying the promotion 
over until March 9. An example of the 
material being used by Safeway Stores, 
Inc., to spur pork sales is shown in the 
accompanying illustration. 


CHAINS GIVE PORK A BOOST 
Type of promotional material being used 
by Safeway Stores, Inc., in current national 
campaign to stimulate consumption of 
pork and pork products. Numerous agen- 
cies interested in improving the pork situa- 

tion are participating in the program. 





ih a a 


tional Association of Retail Meat Deal- 
ers, and John A. Kotal, secretary, fee] 
that the campaign on sausage is the 
greatest, single boost pork sausage sales 
ever have had. 

The National Association of Retail 
Grocers, an organization with ap- 
proximately 52,000 members, is calling 
the attention of its membership to the 
program through special articles in the 
National Grocers Bulletin, which is dis- 
tributed to about 45,000 food dealers, 
and by means of a special letter written 
by the secretary-manager of the associa- 
tion to the 600 secretaries of local retail 
grocers associations. 


Dealers Will Follow Through 


Secretaries of these local associations 
are being provided with names of local 
packer chairmen in their areas. They 
are being requested to call these local 
meat packer chairmen and urge them 
to attend meetings of the association 
so that all facts about the campaign 
may be given to local food dealers. 
Furthermore, the association is urging 
each secretary to see to it personally 
that campaign store advertising ma- 
terial is displayed in each retail store. 

Another organization tying in whole- 
heartedly with the program is the Na- 
tional Association of Food Chains. This 
association is urging each of its mem- 
bers to take full advantage of increased 
consumer interest in pork sausage links. 
Individual chain store organizations, 
including the Great Atlantic & Pacific 
Tea Co., have asked the Institute for 
samples of store advertising material 
which it has sent to district managers 
and others in the organization so that 
local managers may be familiar with 
the material and ask meat packer sales- 
men and local chairmen for it. 


The Institute has approached virtu- 


ally every retail organization in con- 
nection with the campaign and has been 


promised the support of each of these’ 


associations. 


Interest also is being shown by other 
food industries. The advertisements, 
display material, publicity material, 
home economics material, and other 
promotional effort of the Institute and 
its member companies feature, in ad- 
dition to pork sausage links, other kinds 

(Continued on page 46.) 
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By CHARLES T. LONGAKER* 


WENTY-TWO midwestern packers 
T vteciea rail shipments of fresh 

and processed meats with wet ice- 
dry ice refrigeration during the summer 
of 1939. This method of refrigerator 
car icing was described in THE Na- 
TIONAL PROVISIONER of August 19, 1939. 
Standard cars (not super insulated) are 
iced with crushed ice and no salt to 
within about 18 in. of the inside ceiling 
line. The lading is then placed in the 
ear. After doors are closed and sealed, 
50-Ilb. blocks of dry ice, with the paper 
removed, are loaded through icing hatch 
on top of the water ice. Crushed ice is 
then used to top off the bunkers. 

One hundred pounds of dry ice is re- 
quired for each day the car will be in 
service. Transit icings are eliminated 
on trips requiring as long as fifth morn- 
ing delivery and large savings are af- 
fected in refrigerating costs. 

The success and low cost of wet ice- 
dry ice refrigeration of rail cars has in- 
spired numerous packers to attempt to 
work out a similar method for re- 





DRY ICE-WET ICE SYSTEM 


Interior of one of the Luper trucks show- 
ing the cooling equipment. At right is a 
steel barrel which holds a mixture of water 
ice and solid COx. At left and rear are 
suspended metal baskets, each of which 
holds one block of dry ice. Fans draw 
chilled air from barrel and discharge it 
over blocks of dry ice to maintain a uni- 
form air movement and _ temperature 
throughout the truck body. 
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NEW METHODS INCREASE 
EFFECTIVENESS OF COs 
FOR TRUCK COOLING 


frigerating trucks. One system de- 
veloped in the Southwest, which is re- 
ported to be very satisfactory, is de- 
scribed later in this article. This meth- 
od of using water and dry ice in trucks 
appears to be most suitable for large 
vehicles, although some packers and de- 
livery superintendents who have had the 
opportunity of seeing the system and 
checking results obtained, think it can 
be used successfully in small trucks. 


How Combination Works 


Dry ice evaporates to its original 
gaseous state at a temperature of 
minus 109 degs. F., and when used in 
combination with water ice lowers the 
temperature of the surrounding water 
ice from plus 32 degs. F. to a point rang- 
ing from minus 36 to minus 40 degs. F. 
The intensely cold area set up increases 
the natural air circulation and hastens 
cooling. 

The evaporating CO2 gas from the 
dry ice also builds up sufficient gas con- 
centration to retard growth of bacteria. 
The experience of many packers has 
demonstrated that meat exposed to 
COs retains its bloom longer than meat 
without the benefit of the gas. 

The Luper Transportation Co., which 
provides refrigerator service through- 
out the Southwest, is one of the users 
of dry ice-wet ice refrigeration in 
trucks. The company operates 25 large 
refrigerator units, delivering meat 
products in Oklahoma, Arkansas, Texas 
and New Mexico for packers in Wichita, 
Kans., and Oklahoma City. 


Application by Large Operator 


The service hauls an average of 3,- 
500,000 lbs. each 30 days. Some of the 
refrigerated meat trucks travel as much 
as 1,600 miles per round trip. The Luper 
organization was built upon habitual 
“on-time” operation and the furnishing 
of adequate refrigeration under the 
severe hot and humid weather condi- 
tions found in the South and Southwest. 


Luper makes effective use of dry ice- 





*Liquid Carbonic Corp. 


1940 







USE DRY ICE-WET ICE IN TRUCKS 


Two Luper trucks, refrigerated with a novel 
dry ice-wet ice system, loading meats at an 
Oklahoma City packinghouse. The refrig- 
erating system, for which a number of ad- 
vantages are claimed, is described in the 
accompanying article. 


wet ice refrigeration by equipping each 
of its trucks with a steel barrel as a 
container for a mixture of dry and wet 
ice. Two baskets for dry ice are sus- 
pended from the ceiling of each truck. 
One is directly in the rear of the driver’s 
cab and the other is just inside the rear 
door. Fans and ducts circulate air. 
The steel barrel, with the proper 
combination of dry ice and wet ice, occu- 
pies a floor position in the truck halfway 
along the side panel. Fans draw the 
cold air out of the barrel through 3-inch 
ducts and discharge it over the two 





DRY ICE BASKET AND FAN 


Note duct connecting fan above dry ice 
basket with the dry ice-wet ice container. 
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blocks of dry ice. This arrangement has 
been found to give the shipper the de- 
sired protection, plus the beneficial ef- 
fects of the carbon dioxide gas. 

Luper uses 150 lbs. of dry ice each 
24 hours during maximum outside sum- 
mer weather to maintain inside tem- 
peratures of from 36 to 40 degs. F. The 
steel barrel is not recharged with re- 
frigerant during the trip. However, dry 
ice is charged in the hanging baskets 
each 24 hours. Inside-outside ther- 
mometers are standard equipment on 
the units so that drivers may keep a 
temperature record of each trip. 


Positive CO, Refrigeration 


A simple, positive and _ well-en- 
gineered equipment for obtaining de- 
sired uniform temperatures in meat 
trucks, using solid carbon dioxide as 
the refrigerant, has been developed re- 
cently and is being watched with con- 
siderable interest by packers, meat 
plant engineers and packinghouse de- 
livery superintendents. 

The equipment consists of a % h.p. 
gasoline engine direct-connected to a 
12-volt generator, a storage battery, a 
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DIAGRAMMATIC SKETCH OF NEW CO: TRUCK COOLING SYSTEM 


thermostat and a CO2 bunker. Gasoline 
engine-generator set and battery are 
installed in a compartment under the 
truck body. Engine is started by a push 
button control with power from the 
storage battery; the generator acts as 
the starting motor. 


Only function of the engine and gen- 





POWER PLANT AND BUNKER OF CO2 TRUCK COOLING SYSTEM 


Above.—Power for operating a bunker fan is supplied by a 12-volt storage battery, 
charged by a generator direct-connected to a gasoline engine, This equipment is installed 
in a compartment under the truck body. Engine-generator set operates about three hours 
per day. 
Below:—CO2 bunker, through which air is circulated by a motor-operated fan controlled 
by a thermostat to maintain any desired uniform temperature in a truck body. Bunker 
holds five cakes of solid carbon dioxide. It is installed at either end of the truck body 
at the ceiling. 
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erator is to keep the refrigerating sys- 
tem storage battery charged, and for 
this purpose the engine is operated not 
over three hours per day. This battery 
is not a part of the truck ignition sys- 
tem and its sole purpose is to provide 
power for the operation of the bunker 
fan. 

Bunker measures 15 in. by 17 in. by 
56 in. and has a capacity of five blocks 
or 250 lbs. of dry ice. It may be in- 
stalled at either end ef the body at the 
ceiling. A fan with a free air capacity 
of 1,000 c.f.m., which is operated by a 
1/20-h.p. motor, is used to circulate air 
over the blocks of dry ice and through- 
out the truck body. 


The bunker fan operates intermit- 
tently to maintain a uniform tempera- 
ture and is started and stopped by a 
thermostat. The bunker is heavily in- 
sulated to reduce the rate of dry ice 
sublimation when the fan is not operat- 
ing. 

The hook-up of the system is shown 
in the accompanying sketch. Weight of 
the equipment, exclusive of dry ice in 
the bunker, is 300 lbs. 


BUSINESS REPORTS INCREASE 


In order to provide statistical in- 
formation for their own officers and 
stockholders, trade associations, private 
research organizations and various gov- 
ernment bureaus, three out of four cor- 
porations now carry on economic re- 
search in one form or another, accord- 
ing to a preliminary announcement of a 
survey made by the division of indus- 
trial economics of The Conference 
Board, New York City. 


Government interest in business ac- 
tivities has grown so rapidly in recent 
years that the average company pre- 
pares more special reports for state and 
federal bureaus than for its own trade 
association, the board reports. The sur- 
vey disclosed that no uniform practice 
is followed in the organization of re- 
search. Only 30 per cent of the com- 
panies surveyed maintain a separate 
department for such work, or centralize 
the responsibility in a single statisti- 
cian or economist. 
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"HAM MAN" 


pletely coordinated campaign to 

build consumer good will and de- 
mand for “Wepaco” meats is being un- 
dertaken by the Weil Packing Co., 
Evansville, Ind. Newspapers, radio, bill- 
boards and direct mail will be used to 
make contact with housewives in the 
territory within 100 miles of Evansville, 
the area in which the company confines 
its sales efforts. 

This campaign, many details of which 
have been worked out, was planned by 
Henry Weil, sales manager of the com- 
pany, with the cooperation of the Keller- 
Crescent Advertising Co. and the art 
and planning departments of trans- 
parent cellulose converters and wrapper 
and package manufacturers. It has been 
conceived and is being developed as a 
permanent sales and merchandising ac- 
tivity. In this respect it differs from 
most packers’ advertising campaigns, 
which are usually planned for a definite 
and limited period. 


By-Products of Advertising 


“The purpose of the campaign,” Mr. 
Weil said, “is primarily to increase de- 
mand for Weil’s identified meat prod- 
ucts. However, we also hope and expect 
to accomplish other worthwhile results, 
and particularly to ease some of the 
sales pressure which all packinghouse 
salesmen are up against today. 


“Obviously, if we can build greater 
consumer demand for our products, and 
I think we can with the proper effort, 
we will at the same time place our meats 
in a merchandising position where they 
will be less subject to the influence of 
price competition and less dependent on 
the whims of retailers for distribution. 


“Our idea is not new. The general 
plan has been used very successfully by 
many food manufacturers and some 
meat packers. We are planning nothing 
radical or out of the ordinary. We do 
intend, however, to bring our products 
to the favorable attention of as many 
consumers as possible in our sales terri- 
tory and to keep them in the spotlight. 
Our first job is to sell our products to 


A CAREFULLY planned and com- 








housewives. After we have done that 
we will want to keep them sold. This 
will require continuous effort.” 

The campaign has been built about 
the Weil “Ham Man,” a whimsical copy- 
righted character developed to catch the 
eye and to be remembered as identifying 
a Weil meat product. A reproduction of 
this ham man in red appears on Weil 
wrappers, packages, containers and de- 
livery trucks, as well as on all letter- 
heads, envelopes and billboards and in 
all newspaper advertisements. 


He is also being seen with increasing 


Goes to Work for 
Weil Packing Co. 


frequency in decalcomania on dealers’ 
showcases and windows and on price 
cards supplied to dealers. He will be a 
part of each radio program and will be 
mentioned in telephone conversation 
with retailers. 

A stunt which has been valuable in 
introducing the ham man to large num- 
bers of people, and identifying him with 
the name “Weil,” is the everyday use of 
a living representation on the streets of 
Evansville and neighboring towns. This 
worker is equipped with a costume 
which is a faithful copy of the trade 
mark. He appears at public gatherings, 
in the shopping districts and at other 
points where he will be seen by the 
greatest number of people during his 
working day. 


Ham Man Uses Being Studied 


String tags bearing the likeness of 
the ham man are attached to sausage 
and unpackaged or otherwise unidenti- 
fied products. The fact that the ham 
man is becoming well and favorably 
known in the territory where Weil 
meats are sold was evident during the 
holiday season when there were numer- 
ous requests for these string tags for 
use in decorating Christmas trees. The 
company willingly supplied all requests 
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ATTRACTIVE TRUCKS } 
CONSIDERED AN ASSET 


Reproductions of the Weil “ham man” are 
used on the sides and rear of all of the 
Evansville company’s motor vehicles, Cars 
and trucks are painted frequently and are 
kept spick and span. Light delivery trucks 
are shown in the illustration above and a 
salesman’s car to the left. In addition to 
trucks, the “ham man” is used on letter- 
heads, tags, wrappers, billboards and car- 
tons, 
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—IT SELLS FASTER 


The manager of every bacon pack- 
aging department will find it profit- 
able to pay occasional visits to, say, 
half a dozen retail meat shops and 
delicatessens handling his brand of 
packaged bacon, and see for himself 
just how it is displayed, how it stands 
up in color and appearance with com- 
petitive brands, how it “takes with 
the public.” 


Sliced bacon is delicate, loses color 
easily and while you have no control 
over the handling of your bacon by 
retailers, you have the consoling 
thought that they handle all brands 
alike, under same temperatures and 
in the same display cases. Your brand 
suffers no more than others. 


So, to insure maximum preference 
for your brand, you must produce the 
finest appearing packages possible. 
There are three things to watch if you 
are interested in maintaining a rich, 
red “bloom” on your sliced bacon: 
temperature, exposure to air and un- 
necessary handling. 


TEMPERATURE—When bacon 
has to be “sharp” frozen during cut- 
ting and then is subjected to thawing 
temperatures, slices often crack dur- 














WHEN THE "BLOOM" IS ON THE BACON 





U. S. Installation in the Fried & Reineman plant at Pittsburgh. 


ing wrapping, fat separates from lean 
and color fades. 


The U.S. Heavy Duty Bacon Slicer 
handles bacon at temperatures up to 
35 degrees F. and the working tem- 
perature of your room can be as high 
as 60 degrees F., which means health- 
ier and more comfortable working 
conditions for all employees. 


AIR EXPOSURE—The speed of 
the U.S. insures bacon reaching wrap- 
pers in quickest time, with least pos- 
sible exposure to air between slicing 
machine and packages. 


Each girl on the production line 
does her own weighing and wrap- 
ping. 


(Ad vertisement) 
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HANDLING—The U. S. produces 
uniform slices with clean edges. Group- 
ers, scalers and packers have no oc- 
casion to touch the sliced bacon with 
their hands. In a large percentage of 
cases, scalers find it unnecessary to 
add extra slices. 


The U. 8S. is a very efficient unit, 
which takes bacon slabs up to 27” 
long, 1314” wide and 4” thick. It 
will keep a production line of 14 to 
16 workers busy, delivering as much 
as 8,000 pounds in an 8-hour day (1 
pound and }% pound packets) or it is 
a profitable installation when slowed 
down to accommodate 3 or 4 workers 
in plants with sliced bacon outputs 
as low as 6,000 pounds a week. 


ALL BONELESS MEATS 


If your capacity is less than 4,000 
pounds a week of sliced bacon, dried 
beef, chip steaks and boneless sliced 
ham, consider the Model 150-B, with 
Continuous Feed and Moving Con- 
veyor, that takes meats up to 24” 
long, 9144” wide and 534” high, 
Shingles or stacks slices any thickness 
from 14,” to 46". 


Catalog will be sent, showing rec- 
ords of performance of U. S.. Heavy 
Duty Slicers in various size plants. 
Address U. 8. Slicing Machine Co., 
La Porte, Ind. 
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for ham man tags for this purpose. 

Ideas for promoting the ham man and 
identifying him with Weil meat prod- 
ucts are being considered and will be 
put into practice from time to time. 
The constructive ways in which he can 
be used are numerous, and the problem 
at this time is not to develop new uses 
for him, but to select the most effective 
among the many available. Executives 
of the company fully appreciate the 
value of newness and novelty in adver- 
tising and sales promotion and it may 
be expected that the ham man will be 
featured in many interesting merchan- 
dising plans. 

All labels, packages, tags and con- 
tainers have been redesigned. This new 
material will be put into use as fast as 
stocks of the old are exhausted. New 
designs are in red and white. They have 
been carefully planned to attract atten- 
tion and reflect favorably the high qual- 
ity of the various products. 


Family of Packages Idea Used 


Designs on artificial casings used for 
sausage and meat loaves are printed in 
white. Cans are used for brains, cutlets, 
steaks, sweetbreads, and similar prod- 
ucts. Loaves, Canadian bacon and nu- 
merous sausage products are marketed 
in cellulose casings. Sliced bacon is 
offered for sale in cartons and printed 
transparent cellulose. Cartons are also 
used for baked loaves. Country type 
smoked pork sausage is packed in 5-lb. 
baskets, to which a printed label is 
affixed. 


All packages, wrappers and labels are 
similar in design. Consumers familiar 
with one or more of the firm’s packages 
or wrappers can immediately identify 
all others they may see as containing 
products of the Weil Packing Co. This 








FEATURED ON BILLBOARDS 


The company maintains numerous bill- 
boards and painted signs in Evansville and 
surrounding territory. These are never per- 
mitted to become dull and dingy. Each 
board and sign is designed so that those 
seeing it quickly associate the “ham man” 
trade mark with the Weil Packing Co. and 
its line of product. 


fact, with the use of the ham man in all 
instances, is expected to be an important 
factor in enabling housewives to “spot” 
Wepaco products in the retailer’s show- 
case. A display of Weil products in 
their new wrappers and packages is 
shown in the illustration at the bottom 
of this page. 

A picture of the Weil family will be 
found on page 20. 


SOME NEW 
WEIL PACKAGES 


A reproduction of the 
“ham man” appears on 
each package. A display 
of the company’s pro- 
cessed meats is main- 
tained in the sales cool- 
er for the information 
and convenience of call 
customers. Some of the 
company’s point-of-sale 
advertising material is 
also shown. Cartons and 
wraps of the new design 
are being substituted for 
older type material as 
rapidly as possible. One 
advantage of the “ham 
man” as a trade mark 
is that he is very easy to 
remember. 
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BRITISH EXTEND RATIONING 


Rationing of fresh meat on a value 
basis will be introduced in England on 
March 11, according to an announce- 
ment this week by food minister W. S. 
Morrison. At the outset, every person 
more than 6 years old will be permitted 
about 37c worth of fresh meat per 
week. This is understood to represent 
between 1 and 1% lbs. of meat, includ- 
ing bone and fat, in Britain. Normal 
meat consumption of the average Brit- 
ish citizen is about 1% lbs. per week. 

Until the rationing becomes effective 
next month, retail butchers in England 
will receive approximately the same 
quantity of meat they will handle under 
the rationing system. Supplies of fresh 
meat to catering establishments, in- 
cluding restaurants, will be curtailed, 
but meat meals will be served without 
regard to ration coupons. 

The rationing system will not apply, 
Morrison said, to edible offal such as 
liver, kidneys, tongue and ox tail, or to 
manufactured meats, such as sausage 
and meat pies. 


MORRELL 1939 OPERATIONS 


Interesting statistics on the opera- 
tions of John Morrell & Co. were in- 
cluded in the company’s 1939 annual 
report, and supplemented the financial 
statement published in THE NATIONAL 
PROVISIONER of January 13. The number 
of head of livestock slaughtered in 1939 
and 1938 was shown by use of animal 
symbols representing 100,000 head. Dur- 
ing the two years the volume of live- 
stock slaughter at the company’s plants 
was: 


1939. 1938. 
PRD oie e cndecdecee eu 2,189,542 1,769,989 
Sheep ..... < spn anaes ere 678,534 611,917 
Cattle and calves........ 332,200 330,777 


Total amount paid by the company 
for livestock in 1939 was $64,214,336. 
Product derived from livestock it pur- 
chased was shipped in 23,611 carloads 
and 5,736 truckloads, 

During the 1939 fiscal year the com- 
pany paid $10,063,046 in wages and 
salaries; $12,591,776 for supplies and 
transportation, and $1,335,821 in taxes. 
Tax expense was equal to $3.34 per 
share of capital stock. 


SEEK NEW ANIMAL FAT USES 


Activities of two of the Department 
of Agriculture’s regional research lab- 
oratories are to be broadened to include 
investigation of new and extended 
uses for animal fats and poultry prod- 
ucts and by-products, according to an 
announcement made this week by Secre- 
tary Henry A. Wallace. 

The animal fat studies will be con- 
ducted at the Eastern laboratory, now 
under construction at Wyndmoor, Pa., 
while the work on poultry products and 
by-products will be done at the labora- 
tory being built at Albany, Calif. 
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PROCESSING - dodo 





Treating Edible Fats 
For Inedible Shipment 


The U. S. Bureau of Animal Industry 
has just issued instructions on the han- 
dling of edible animal fats which are 
shipped interstate as inedible product 
for use by soap makers or industrial 
purposes. After stating that the Bureau 
will not object, for the time being at 
least, to the interstate shipment as “in- 
edible” of lard and other edible fat, the 
Bureau circular letter No. 2222 states 
that such edible fats must be made un- 
available for food purposes. 

This must be done by the “addition 
to each 100 gals., approximately 750 lbs., 
of the fat of % oz. of brucine dissolved 
in a mixture of two parts ethyl alcohol 
and four parts pine oil or oil of rose- 
mary. The brucine solution may be 
mixed with the melted edible fat at 
federally inspected establishments or 
elsewhere. 

“All marks of official meat inspection 
on containers of the fat and the name 
of the edible product shall be removed 
or obliterated before adding the brucine 
solution. After the addition of the solu- 
tion, such containers of the treated fat 
as tierces, barrels, and half barrels, 
shall have both ends painted white with 
durable paint and the word ‘Inedible’ 
marked thereon in letters not less than 
2 in. high, and on tank cars the letters 
shall not be less than 4 in. high. 

“If the treated fat is transported in- 
terstate or offered for interstate trans- 
portation as inedible fat, the provisions 
of regulation 25, section 11, B.A.I. Or- 
der 211 (revised) shall apply. 

“The treatment of melted fat with the 
brucine solution, removal from the con- 
tainers of any previously applied marks 
indicating that the product was edible 
or that it had previously been subjected 
to official inspection, and marking of the 
containers of the treated fat ‘Inedible’ 
shall be wholly upon the responsibility 
and at the risk of the shipper.” 


COATING IN LARD KETTLE 


A Southeastern packer has been hav- 
ing trouble making open kettle lard as 
the product sticks to the kettle. He 
writes: 


Editor THE NATIONAL PROVISIONER: 

We are making open kettle lard in a steam- 
jacketed kettle. It has a tendency to stick to the 
inside and we are losing quite a bit of precious 
time scouring this kettle after each cooking. Have 
you any suggestions? 


This packer does not state whether 
or not he is using an agitator in his 
kettle. Such equipment is essential for 
best results in open kettle rendering. 


A coating may form on the inside of 
the lard kettle for several reasons. 
Among these are: 

The fat rendered may contain too 
much skin or material yielding glue; 
this accumulates on the inside of the 
kettle and cuts down heat transmission. 

The agitator, if one is used, may be 
running too slowly; agitation may also 
be started too late or not continued long 
enough. Agitation should begin as soon 
as charging starts; it has been found 
desirable to shut off steam a few min- 
utes before cooking is complete, but to 
continue agitation for several minutes 
and let the heat in the product finish the 
drying. 

The inquirer may be“using too high a 
steam pressure for open kettle render- 
ing. Many meat industry experts be- 
lieve that a steam pressure of 30 lbs. is 
high enough, but others use pressures 
of from 45 to 60 lbs. 














A Complete 
Formula Book on 


SAUSAGE 
|| And Meat Specialties 


A volume of practical ideas on the 
layout and equipment of sausage 
plants of varying size; descriptions of 
materials used in sausage and meat 
specialty manufacture; formulas and 
operating directions; discussions of 
operating troubles and means of | 
overcoming them, and an outline of 
major regulations prevailing in con- 
trol of sausage manufacture. 
->Place your order now for this Vol- 
ume 3 of the Packer’s Encyclopedia. 
The price postpaid is $5.00. | 


THE NATIONAL PROVISIONER 
407 So. Dearborn St., Chicago, Ill. 


Enclosed is check or money order for 














$5.00 for copy of ‘“‘Sausage and Meat Spe- 
cialties.”’ 
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TURKEY PROCESSING STUDY 


The U. S. Bureau of Animal Industry 
continued its studies on curing, smoking 
and aging of dressed turkeys during the 
past year at its experimental station at 
Beltsville, Md., according to the report 
of John R. Mohler, chief. 

Results indicate that a satisfactory 
salt content is obtained in turkeys cured 
at 38 degs. F. for approximately one 
and one-quarter days per pound of 
dressed weight in a brine consisting of 
6 lbs. of salt, 3 lbs. of sugar and 2 oz. 
of saltpeter with sufficient water to give 
a salometer reading of 70 degs. 

Removing the leg tendons appeared 
to hasten salt penetration into the drum- 
stick during the cure. Smoking the 
cured turkeys 16 hours at 140 degs., ac- 
cording to the Bureau, produced a more 
desirable color than smoking for 20 
hours at 110 degs. The higher smoking 
temperature resulted in more shrinkage 
during the aging process, but the losses 
during the smoking process were about 
the same at the two smoking tempera- 
tures. 


BEEF HEAD YIELDS 


An Eastern processor wants to know 
the yields from beef heads. He writes: 


Editor THE NATIONAL PROVISIONER: 

I would like to know the average yields on boned 
beef heads from fat steers. What are the fat 
yields from feet, ruffle fat and caul fat? 


While the following yields cannot be 
considered average, they are at least 
typical. Yields from heads of reasonably 
fat steers are: 


Ibs. 
Trimmed tongue ........ . 5.0 
Cheek and head meat..... 5.0 
RGER 4.6 oaks n00%y cages eae 
BAN caves eyeosweweten vom ee 


Feet, including the shin and knuckle 
bones, will yield 10 to 12 per cent neats- 
foot stock. Gut fat will average about 
60 per cent; ruffle fat, 75 per cent, and 
caul fat, 70 per cent. 


FLOOR BRICK REPLACEMENT 


When a floor brick chips or wears 
unduly, remove it at once, a prominent 
packinghouse architect advises. A 
chipped brick breaks down rapidly and 
the chipping and damage will quickly 
extend to adjacent bricks under truck 
wear. A single brick can be replaced 
easily, quickly and economically, but the 
cost of repairs rapidly becomes much 
greater if the wear and damage are 
permitted to spread. 
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Harvey G. Ellerd Elected 
Armour Vice President 


Harvey G. Ellerd was elected a vice 
president of Armour and Company at 
a meeting of the board of directors on 
January 26. Mr. 
Ellerd has been as- 
sociated with Ar- 
mour and Company 
since 1907, when he 
started work at the 
company’s plant in 
Sioux City, Ia. 
After several years 
in the Sioux City 
plant, he was called 
to Chicago and 
worked up through 
the casualty de- 
partment and the 
industrial relations 
department. For 
the past nine years 
Mr. Ellerd has been director of person- 
nel for the company. 

Mr. Ellerd is unusually active in civic 
matters of all kinds. In addition to 
being a director of the Chicago Associa- 
tion of Commerce, he gives unstintingly 
of his valuable free time to the Boy 
Scouts of America. 





H. G. ELLERD 


W. M. Yeager Elected Head 
of Henry Lohrey Company 


At a directors’ meeting held January 
27 at the offices of the Henry Lohrey 
Company, Pittsburgh, Pa., W. M. 
Yeager was elected 
president of the 
company, succeed- 
ing the late Martin 
J. Hennessey who 
died on December 
20. W. G. Lohrey 
was elected vice 
president of the 
Lohrey company 
and E. A. Brunner, 
secretary and as- 
sistant treasurer. 
The new board of 
directors consists 
of the above named 
officers, Henry 
Wagerer and A. G. 
Nesbit. The company produces Silver 
Star brand sausage, specialties, boiled 
hams and other products. 


INDIANA PACKER DIES 


Charles A. Congleton, who was con- 
nected for 23 years with the Home 





W. M. YEAGER 


Packing & Ice Co., Terre Haute, Ind., 


died of pneumonia on February 4, at 
St. Anthony’s hospital in Terre Haute. 
Mr. Congleton was also manager of the 
Bell Packing Co. in Indianapolis. 
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Chicago News of Today 


George M. Watkins, assistant sales 
manager, insulation division, Wilson & 
Co., passed away suddenly on Febru- 
ary 1 at the age of 39. Mr. Watkins 
joined the traffic department of Wilson 
& Co. in 1918, when only 17 years old. 
He was transferred to the hair division 
in 1929 and in 1934 was promoted to 
assistant sales manager of the hair in- 
sulation division. Through his duties, 
Mr. Watkins was well known in the 
railroad car and auto truck body fields. 
His fine personality will be missed by his 
host of friends and business acquain- 
tances. He was vice president of the 
company’s bowling league. 





Among the out-of-town packers who 
attended the Institute of American Meat 
Packers’ regional meeting at Chicago 
on February 2, at which plans were out- 
lined for the current nationwide promo- 
tion of pork sausage links and liver 
sausage, were L. A. Faulkner, G. G. 
Schneider and J. A. Muth, sales man- 
ager, Rath Packing Co., Waterloo, Ia.; 
Harry P. Hotz, vice president, Weisel & 
Co., Milwaukee; R. F. Gray, traffic man- 
ager, and W. Bergman, sausage fore- 
man, Geo. A. Hormel & Co., Austin, 
Minn.; Charles S. Hughes, president; 
Russell Hughes, sales manager, and 
John Woppel, plant superintendent, 
Hughes-Curry Packing Co., Anderson, 
Ind.; William Ray, assistant sales man- 





CELEBRITIES 
SERVE FRANKS 


Dinner-size franks with 
natural casings tendered 
by pineapple juice were 
served to guests at the 
President’s birthday ball 
in the Waldorf-Astoria 
hotel, New York City, 
by members of the 
unique Society of Ama- 
teur Chefs. In the photo 
are shown Diana Barry- 
more Blythe, daughter 
of John Barrymore; 
Graham McNamee (be- 
hind counter), noted 
radio announcer; James 
Montgomery Flagg, fa- 
mous illustrator, and 
Ben Irving Butler, 
founder and director of 
the society. 








WEIL PACKING 
CO. OFFICERS 


These four men direct 
the progressive policies 
of the Weil Packing Co., 
Evansville, Ind., firm. 
They are (left to right), 
Henry Weil, secretary 
and sales manager; 
Theodore Weil, presi- 
dent; Leon Weil, treas- 
urer and superintend- 
ent, and Julian Weil, 
livestock buyer. The 
consumer good will and 
demand building cam- 
paign described in this 
issue was conceived and 
is being conducted by 
Henry Weil. 
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ager, Kohrs Packing Co., Davenport, 
Ia.; E. T. Warren, secretary, and R. G. 
De Ford, sausage superintendent, Major 
Bros. Packing Co., Mishawaka, Ind.; 
A. Booth and J. C. Reinke, sales man- 
ager, Bookey Packing Co., Des Moines, 
Ia.; and Harry G. Anderson, plant 
superintendent, Elkhart Packing Co., 
Elkhart, Ind. 

The International Provision Corp., 
1574 Pure Oil bldg., Chicago, has been 
formed with Clarence R. Lazerus as 
president and A. Donald Lazerus as vice 
president. The company will engage in 
the production of canned cooked and 
boneless hams under the National 
brand, for which the label has been ap- 
proved. The telephone number of the 
new firm is State 8334. 


C. W. Sloan has been appointed as- 
sistant master mechanic of the Chicago 
plant of Swift & Company. Mr. Sloan 
joined the Swift organization in 1919 
at the Harrison, N. J., plant, was-trans- 
ferred to Kansas City in 1921 as a 
draftsman and engineer, and in 1931 
was made master mechanic of Swift’s 
Kansas City plant. He came to Chicago 
two years ago. 


P. Hicks Cadle, Western and Pacific 
coast representative for the A. C. Legg 
Packing Co., Birmingham, Ala., manu- 
facturers of the famous Old Plantation 
seasonings, stopped off in Chicago this 
week en route to Florida with Mrs. 
Cadle. 

Paul H. Schoepflin, president of the 
Niagara Blower Co., New York City, 
manufacturers of air conditioning 
equipment, spent some time this week 
conferring with O. F. Gilliam and “Ken” 
Wolcott, Western representatives of the 
company. Mr. Schoepflin was returning 
from Pasadena, Calif., where he had 
gone to attend the funeral of his father. 


J. C. Donaldson, president, Brandon 
Packers, Ltd., Brandon, Manitoba, Can- 
ada, spent several days in Chicago this 
week purchasing new equipment for the 
$20,000 modernization and improve- 
ment program he has undertaken. The 
work will be completed about June 1. 


Ralph Daigneau, vice president, Geo. 
A. Hormel & Co., Austin, Minn., visited 
Chicago during the week. 


Henry P. Heffernan, associated with 
Lacy Lee, Inc., Chicago provision 
brokers, has been under observation 
at St. George’s hospital. 


George W. Beman, Chicago provision 
broker, is at the Swedish Covenant hos- 
pital recovering from an attack of pneu- 
monia which developed after injuries 
suffered when he was struck by a car. 

Despite many other gatherings of 
food processing and handling groups in 
Chicago on January 22, the Chicago 
Association of Food Technologists had 
to arrange for more seats for its meet- 
ing at the Morrison hotel. Growing in- 
terest in this new technical society is 
shown by the increase in attendance at 
successive meetings. Officers of the 
national group met at Chicago with the 
program committee to make plans for 
the June 17 to 19 meeting of the Insti- 
tute of Food Technologists in Chicago. 
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CANADIAN PACKER HOLDS SALES MEETING 


Fifth annual sales meeting of Proctor Packers, Ltd., Brantford, Ontario, was staged re- 

cently in connection with the company’s fifth anniversary. President A. E. Proctor stands 

fourth from right in front row, and W. Mountjoy, secretary, second from left end of row. 

The company now has more than 50 employes, distributing its first line of product under 

the Bell City brand. In addition to fresh meats, the firm produces about 50 varieties of 
sausage and cooked meats. 


New York News Notes 


G. D. Fitch, hide and tallow depart- 
ment, Maury Hopkins, industrial rela- 
tions, and Leo Bartenstein, engineering 
department, Wilson & Co., Chicago, 
were visitors in New York last week. 
Another visitor at the New York Wil- 
son plant last week was J. H. Hafner, 
president, United Chemical & Organic 
Products Co., Chicago. 


Vice presidents N. R. Clark and O. E. 
Jones, and R. H. Gifford, branch house 
sales manager, Swift & Company, Chi- 
cago, spent a few days in New York 
last week. 


Arthur Luft, energetic sales repre- 
sentative of Oppenheimer Casing Co., 
Inc. has just returned to New York 
after spending a mid-winter vacation 
fishing and sunning in Florida. 

Work is progressing rapidly on re- 
modeling the new building at 430 Wash- 
ington st., New York, which will be the 
headquarters of the Oppenheimer Cas- 
ing Co., Inc., after the middle of March. 
The three-story building, which has a 
floor area of about 20,000 square feet, 
is being specially made over for the 
firm’s requirements by Russell G. Cory, 
architect. Beside increased space for 
storage and shipping, a much larger 
office is being built so that there will 
be ample facilities for use of custom- 
ers when visiting New York. 


Countrywide News Notes 


Several promotions have been an- 
nounced at the Little Rock, Ark., branch 
of Armour and Company. T. D. Lively, 
manager of the Little Rock branch, has 
been transferred to Birmingham, Ala., 
as assistant manager of the Birming- 
ham district. F. Gordon Flanders, for- 
merly assistant to Mr. Lively at Little 
Rock, has been brought back from the 
Chicago office to assume the manager- 
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ship at Little Rock. Mr. Flanders has 
been in the Chicago provision depart- 
ment of the company since January, 
1939, promoting sales of smoked meats, 
cooked hams and bacon products. C. L. 
Hurt, who has been in charge of the 
Little Rock produce department, has 
been promoted to assistant manager. 

Alois J. Smolka, proprietor of the 
Modern Sausage Co., Salt Lake City, 
Utah, died there on January 24 at the 
age of 62. 

The Houston Cattle Company, pur- 
veyors of live and dressed cattle, Roland 
Mason, president, has removed its Hous- 
ton, Tex., offices to 4111 S. Main st. 


James A. Long, of the Philadelphia 
branch of John Morrell & Co., Fred 
Taylor Smith of the Ottumwa paymas- 
ter department, and Frank Albers of 
the Mobile branch, have completed 25 
years of service with John Morrell & 
Co. and will receive the silver button 
award of the Institute of American 
Meat Packers. In addition, the follow- 
ing men at the Liverpool, England, 
headquarters of the company have also 
completed 25 years of service: Henry 
Johnson, Edward James Alty, Joseph 
Lawler and Thomas Arthur Nelson. 


Jack Ferguson, manager of Swift & 
Company’s Newark, N. J. branch, re- 
tired on January 27 after 41 years of 
service with the company. In honor of 
Mr. Ferguson, Swift & Company cele- 
brated “Jack Ferguson Week” at the 
Newark branch. Mr. Ferguson started 
his career with Swift at New Bruns- 
wick, N. J., in 1898. Twenty-six years 
ago he was made manager of the New- 
ark branch and remained at that post 
until his retirement. Mr. Ferguson has 
been succeeded by Richard Caines, who 
managed the Orange, N. J. branch. 


An increased volume of business dur- 
ing 1939 over the preceding year has 
been reported by officials of the three 
meat packing concerns of Joplin, Mo.— 


(Continued on page 37.) 
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NEW SHEFFIELD FARMS PLANT 


DRAWS NATION-WIDE ATTENTION 
OF REFRIGERATION ENGINEERS! 


Rt SS. 












Calcium Chloride 
Does Its Part! 


Ses fine new Sheffield Farms plant | Sheffield’s new cooling unit, showing Interborough Rapid Transit 
has a total refrigerating effect of '* © Stacks in background. 
600 tons. 

(1) Makes 100 tons of cake ice. 

(2) Cools brine to make 60 tons 
Flakice. 

(3) Cools brine for coils and 
coolers. 

(4) Cools water to 34° F. for milk 
coolers, air conditioning and 
ice cake tank supply. 

To perform these jobs, two 8-inch 
brine mains carry Calcium Chloride 
brine. 


2 





An 800 cu. ft. brine storage tank in 
the engine room holds Calcium Chlo- 
ride brine for general service. 


The ice-making tank contains ap- 
proximately 3200 cu. ft. of Calcium 
Chloride brine. 

Here in one of the newest and finest 9 The compressors stand out. 6 Se See et renee her 
ene aes i wae Write for literature giving technical 
world Calcinm Chloride demonstrates data on Calcium Chloride for refrig- 
again thatitistrulythe standard brine oy2sjon brine. 
medium. Where trouble-free opera- 
tion, speed and low temperature are 


required, the choice of refrigeration C A LC lj 7 0 i LO a D F 
engineers is Calcium Chloride brine. 


CALCIUM CHLORIDE ASSOCIATION Hi Mel aa -a 3m -aieg a -o ue hed’ 


4145 PENOBSCOT BLDG., DETROIT, MICH. 
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LESSON 53 


Removing Foreign 
Gases 


ASES other than the refrigerant in 
a refrigerating system are known 
as “foreign gases.” They should be re- 
moved for reasons which are explained 
later in this lesson. Air is the most com- 
mon non-condensible gas found in the 
packinghouse refrigerating plant. No 
system is completely free from it. Air 
becomes trapped when additions and 
repairs are being made on the low side 
during shut-down periods. It cannot be 
completely pumped out and must be re- 
moved by other means. 


If the refrigerating system operates 
at low temperatures there will be a 
partial vacuum in the compressor cyl- 
inders at times. Air will flow through 
the stuffing box and into the cylinders 
during these intervals, although the 
gauge may indicate pressure. 


Partial breakdown of the ammonia 
into its component parts of nitrogen 
and hydrogen is caused by repeated 
compression of the gas in the presence 
of lubricating oil and iron. Although 
only comparatively small quantities of 
nitrogen and hydrogen are produced 
in this manner, these gases increase the 
cost of operation and should be purged. 


Foreign Gas in System 


Foreign gas in an absorption refri- 
gerating system is trapped in an econo- 
mizer. This gas is principally hydrogen. 
It is released through a control valve 
and may be ignited. It will burn as 
long as any considerable percentage of 
hydrogen is coming off. 

Foreign gas collects in various loca- 
tions in a compression system, often in 
the condenser or in the space above 
liquid line of the receiver. When the 
liquid receiver fills, gas above the liquid 
is forced up through equalizer line into 
the condenser. If liquid seal is bro- 
ken, non-condensible gases are forced 
through outgoing liquid feed line into 


low side of system where it is very diffi- 
cult to displace them. This is one reason 
why a liquid seal should never be 
broken. 

Foreign gas also collects in top pipes 
of atmospheric and double pipe con- 
densers, A %-in. gauge line ordinarily 
connects the top of each stand or %-in. 
valves are placed on each stand. Foreign 
gases can be bled from the system 
through this pipe and the valves. A simi- 
lar arrangement is provided on hori- 
zontal closed shells. 


Non-condensible gas collects directly 
over the liquid space in a vertical con- 
denser when the condenser is operating, 
probably because of difference in weight 
of ammonia and foreigh gases. Foreign 
gases rise to top of shell when the sys- 
tem is not operating. They may be col- 
lected at purge points by shutting down 
the compressors and running cold water 
over the condensers for a short period 
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AUTOMATIC NON-CONDENSIBLE 
GAS PURGER 
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before the purging operation is started. 

Boyle’s law of partial pressures is: 
“When two gases are mixed, total pres- 
sure is the sum of the individual gas 
pressures.” Therefore, in an idle con- 
denser there is a pressure correspond- 
ing to the temperature of the liquid 
ammonia plus the pressure of foreign 
gases. Additional pressure of the foreign 
gases, against which the compressor 
must work, results in increased expense 
for power which would not be required 
if foreign gases were not present. 


Cost of Non-Condensible Gases | 


For example: 80-deg. liquid is equal 
to a gauge pressure of 104 Ibs. When 
the condenser gauge pressure reads 160 
Ibs., and liquid ammonia has a temper- 
ature of 80 degs. F., there is an excess 
pressure of about 20 Ibs. caused by non- 
condensible gases. Roughly, every 2 lbs. 
reduction in head pressure represents 
a 1 per cent saving in power. It is quite 
important, therefore, to remove non- 
condensible gases from the system. 

The foregoing example also suggests 
the need for a thermometer in the 
anhydrous liquid line to the receiver. 
Gas temperatures sometimes vary from 
liquid temperatures so that the ther- 
mometer bulb should be immersed in 
liquid if a true temperature reading is 
to be obtained. Liquid temperatures . 
seldom remain uniform, but vary with 
water temperatures, volume and com- 
pressor speed. 

When the operator has determined 
the presence of non-condensible gas in a 
refrigeration system, how can it be re- 
moved? The oldest method is to con- 
nect a rubber hose to end of purge line, 
crack the valve and allow gas to flow 
from free end of hose submerged in a 
pail of water. Air does not dissolve in 
water. Therefore, bubbles will rise to 
surface of water as long as air is flow- 
ing from the system through the rubber 
tube. 

Any ammonia coming over with for- 
eign gas is absorbed by water and does 
not escape into the air. A crackling 
sound is heard when ammonia is escap- 
ing with the air. Heat is generated 
when ammonia is dissolved in water. 
Therefore, purging is discontinued when 
bubbles cease to rise and the temper- 
ature of the water increases. 


Mechanical Purgers 


Several mechanical foreign gas purg- 
ers are available. In one type, the am- 
monia gas is condensed out of the for- 
eign gases by passing the ammonia gas 
through a sub-cooled body of liquid 
ammonia. The principle is similar to 
that employed in an evaporative con- 
denser. The lower the temperature of 
condensing ammonia, the better are re- 
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sults obtained with this type of purger. 

Purging with this instrument is not 
so simple as purging by the tube method. 
However, use of the mechanical purger 
can be continued as long as the system 
is in operation. It will also function for 
a time after the compressor has been 
shut down and as long as non-condensi- 
ble gases are present. When ammonia 
gas is separated from foreign gases by 
this mechanical purger, it expands 
through a cooling coil and sub-cools the 
main body of liquid. 

One peculiarity of non-condensible 
gases is the fact that they will sub- 
cool liquid ammonia a few degrees be- 
low the corresponding pressure-temper- 
ature ordinarily prevailing in the con- 
denser. However, despite this fact, they 
are undesirable because of the additional 
power required when they are present 
in the system. Their continuous re- 
moval is sound operating procedure. 


QUESTIONS 
(For the student to answer.) 

If no thermometer is provided in the 
liquid line, how can the operator de- 
termine the approximate excess con- 
denser pressure due to the presence of 
non-condensible gases? 

If liquid ammonia temperature is 
70 degs. F., and condenser gauge pres- 
sure is 185 lbs., what is the excess 
pressure? What is the power waste due 
to this excess pressure? 


What is meant by the term “sub- 
cooled ammonia”? Where is sub-cooled 
ammonia found and what is its purpose? 


EDITOR’S NOTE.—The heat load cycle 
vs. the temperature cycle will be discussed 
in Lesson 54. 


CHAIN STORE SALES 


A 6 per cent increase in first period 
sales of Kroger Grocery and Baking Co. 
over first period sales a year ago is re- 
ported by company officials. Sales for 
the four-week period, ending January 
27, were $18,214,867 compared with $17,- 
168,937 in the first period of 1939. 

Sales of Union Premier Food Stores, 
Inc., during the first four weeks of 
January advanced 39.7 per cent over 
sales for the corresponding period of 
1939, the company reports. 


FLASHES ON SUPPLIERS 


OAKITE PRODUCTS, INC. — Ex- 
panding its chemical research facilities 
and services, Oakite Products, Inc., 
manufac- 
turers of in- 
dustrial 
cleaning 
materials 
since 1909, 
announces 
the appoint- 
ment of Dr. 
A. Lloyd 
Taylor to 
its technical 
san. DY. 
Taylor, for- 
merly direc- 
tor of the 
department 
of chemis- 
try of Pease Laboratories, New York 
City, will concentrate his attention 
primarily on chemical research and de- 
velopment of cleaning materials for 
production and related cleaning opera- 
tions of meat packing and other major 
industries. He will also devote part of 
his time to technical field service work 
of the Oakite company. 


YORK ICE MACHINERY CORP.— 
Stewart E. Lauer, president, York Ice 
Machinery Corp., announces appoint- 
ment of John R. Hertzler as general 
sales manager and Ralph B. Meisen- 
helder as assistant to the president. 
Mr. Hertzler joined the air conditioning 
department of York in 1929, serving the 
company in various capacities’ until ap- 
pointed general representative in 1937. 
He is a member of the American Society 
of Refrigerating Engineers and is 
active in the American Society of Heat- 
ing and Ventilating Engineers. Mr. 
Meisenhelder joined York in 1906 as a 
clerk in the pipe shop offices. He has 
served as manager of the factory order 
department, manager of the accessories 
division of York Products Corp., and as 
assistant to Mr. Lauer at the time the 
latter was serving as general sales 
manager. 


BAKER ICE MACHINE CO.—The 
Baker Ice Machine Co., Omaha, Neb., 
reports that one out of every eight sales 
of its equipment made last year was to 
a foreign country. 





DR. A. LLOYD TAYLOR 








PACKER AND FOOD STOCKS 


Price ranges of listed stocks, Febru. 
ary 7, 1940, or nearest previous date. 


Sales. High. Low. -—Close.— 
Week ended Feb. Jan. 
Feb. 7. —Feb. 7.— 7. 31. 
Amal. Leather. 600 1% 1% 1% 2 
Do. Pfd. a 1 15% 15% 15% 16% 
. 5 


Amer. H. & L.. 5 
Do. Buccs I BM 34 34 35 
Amer. Stores... 600 12 12% 12% 12 
Armour Ill..... 8,050 5 5 55 5 
Do. Pr. Pfd.. 700 49% 49% 49% 49 
Do. Pfd. .... 200 64% 64% 58% 
Do. Del. Pfd 200 108% 108% 108% 109% 
Beechnut Pack. 300 123 123 123 127 
Ee . ms cuca ae te 1% 
Be, P84. .... 50 «27 27% 27% 224% 
Chick. Co. Oil.. 100 11 1% 1% U 
Childs Co...... 3,100 4% 4% 4% 44 
Cudahy Pack... 800 13 13 13 14 
Do. Pfd 5 Ww 


. Pid. 64 
First Nat. Strs. 1,400 44 43% 44 444 


en. Foods. 3,700 47% 47% 47% 47% 
, Be ose 117% 117% 117% 117 
Glidden Co..... 17% 17% 17% 17% 
7 Ms sete =m 43 43 43 42 
Gobel Co....... 100 3 2 
Gr. A. & P 
3s 50 134 134 134 
eae 50 113% 113 113% 112 
Hormel, G. A.. 50 34% 34% 
Hygrade Food.. 100 2% 


Kroger G. & B. 3,000 28% 28% 28% 28 
Libby MeNeill.. 2,950 7 7 7 
Mickelberry Co. 650 35% 35% 3% 35 
M. & H. Pfd... oaes sees eeee 
Morrell & Co... 300 44 44 44 44 


Pfd. 
Rath Pack..... 50 48% 48% 48% ly 
1,800 48 48 48% 47% 
5% 170 1 107 107% 1 
Do. 6% Pfd.. 80 118% 113 113 114 
Do. 7% Pfd.. 160 115 115 1144 
Stahl Meyer.... .... EP TT 2 
Swift & Co.... 5,900 22 22 22% 23 
Ss; eae 1,000 oe 31 31 32% 
Trunz Pork.... 100 8 8 8y 
U._S. Leather.. 200 5 55% 55 5h 
| > wee 900 9 9% 9% 95, 
Do. Pr. Pfd.. -100 65 
United Stk Yds. 100 2% 2% 2% 
pe. Pee 2s SS ™ ™% ™ 7™ 
Wesson Oil..... 500 24 24 24 24% 
 .. a 200 68% 68 68% Ti 
Wilson & Co 3,200 556 5 55% 5g 
Be. Pe. 5... 900 660 60 60 58, 


FINANCIAL NOTES 


Directors of Great Atlantic & Pacific 
Tea Co. have declared a quarterly divi- 
dend of $1.75 on the firm’s preferred 
stock, payable February 16 to share- 
holders of record February 5. 


Directors of Jewel Tea Co. have de- 
clared a dividend of 60c on common 
stock of the company, payable March 20 
to shareholders of record March 8. 


A meal without Meat 
is a meal incomplete 





erated body. 


any climatic condition. 





Doleco Vacuum Cold Plates assure ample re- 
frigeration—protect and conserve flavor under 


Complete "Hold-over" offers the cheapest as well as 
best form of transport refrigeration known. 


Write us for details or consult a first class body builder 


DOLE REFRIGERATING COMPANY 232) Nath, Pulzsk! Road 


Can You Guarantee Your Flavor? 


The McKenzie Packing Company know that their meats 
reach their customers in the “pink” of condition in this thor- 
oughly modern Doleco Vacuum Cold Plate equipped refrig- 








Robbins & Burke—Builders 
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Export Business Lifts Lard 


Futures: Pork Cuts Quiet 


Open interest rises to 129,000,000 Ibs.; 

cash trade good—Hog prices lower in 

face of lighter runs—Light averages 
of loins experience most activity. 


pearance this week; lard futures 

were firmer and made small gains 
on reports of export business, while 
fresh pork cuts were slightly stronger 
late in the week with smaller hog runs, 
but green joints were unchanged to 
fractionally lower in the carlot market. 
Bellies and backs were about steady. 


LARD 


Lard futures backed and filled at 
Chicago but the main trend was upward. 
Some of the improvement was due to 
gains made in other commodity mar- 
kets, but rumors and reports of activity 
in the export trade also proved stimu- 
lating. The open interest rose to about 
129,000,000 lbs. Cash trade has been 
fair to good. 

Commission houses were on both sides 
of the market Monday and there was 
some scattered selling; the decline was 
checked by speculative demand and 
short covering when it was rumored 
that a lard cargo had been lost at sea. 
Market was easy on Tuesday, although 
prices firmed up late on strength in 
grains. Lard turned firm at midweek 
on warehouse buying of March and 
support by larger packers. Speculative 
trade was rather quiet but there was 
some investment purchasing. 

Values made a fair advance Thurs- 
day in active trade as it was reported 
that Finland had purchased 10 million 
Ibs. and Great Britain had arranged 
shipping space for 10 million lbs. The 
advance brought little profit selling; 
demand was satisfied by selling on rest- 
ing orders and by hedgers. 

Thursday’s closing prices in the Chi- 
cago futures market were 17% to 20 
points over last Friday’s close. Cash 
lard was quoted at 6.25 nominal; loose, 
5.42 nominal; neutral in tierces, 7.37 
nominal, and raw leaf, 5.37 asked. Re- 
fined lard was 7%c. 

Demand was satisfactory at New 
York and prices were steady. Prime 
western was quoted at 6.75@6.85c; mid- 
dle western, 6.65@6.75c; New York 
City in tierces, 6% @6%c, tubs, 64@ 


Prrcer trade had rather a mixed ap- 


6%c; refined continent, 6%@6%c;, 


South America, 65% @6%c; Brazil kegs, 
6%@6%c, and shortening in carlots, 
9%c, smaller lots, 9%c. 


Hocs 


Hog prices dropped 10c in the Chi- 
cago market this week in the face of 
smaller receipts, but after Tuesday the 
top was steady at $5.55 and the aver- 
age was around $5.10@5.15. Quality 
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was fair to good and average weight 
was about 250 lbs. Most grades were 
5@10c lower. Receipts at Chicago dur- 
ing the first three days of the week 
totaled 79,000 head compared with 90,- 
945 last week. The present corn-hog 
price ratio is unsatisfactory from a 
feeding and raising standpoint. The 
ratio was at 8.9 for the week ended 
January 27, which was a new low. 


Demand for green regular hams was 
quiet this week with the 8/10 down %c 
at 14c and the balance of the list %@ 
4c lower. S. P. regulars were nominally 
unchanged to 4c lower. There was con- 
siderable activity in green skinned hams 
at prices steady to %c under last Fri- 
day. The 12/14 moved at 14c at mid- 
week and 10/12 at 14%c; the 14/16 
collar-cut sold at 135c, delivered East. 
The 16/18 and 18/20 sold Thursday at 
13%c and 13c. S. P. skinned hams were 
%@ %c lower; the 14/16 sold at 14%c, 
Chicago basis, on Thursday. 

Green picnics were in good demand 
this week and the 6/8 moved briskly. 
There were sales of lighter weights and 
8 and up. The 6/8 were steady at 7%%c, 
but balance of list was down ce. S. P. 
picnics were quiet with heavy end down 
%ec. While there was slight interest in 
green bellies they were held steady at 
the list. Cured bellies were also un- 
changed. D. S. clear bellies were firmer 
with offerings withheld for higher 
prices. The 20/25 and 25/30 sold Thurs- 
day at 5%c; cash bellies were 5.25 in 
the pit and March futures were 5.80 
asked. Market was mostly quiet on 
D. S. backs; some light and medium 
bellies moved early and there was a 
little export interest. The list was un- 
changed from last Friday. 


FRESH PORK 


Despite the smaller supply of hogs 
and light cutting there was plenty of 





DECEMBER 
MEAT CONSUMPTION 


Federally inspected meats available 
for consumption in December, 1939: 


Total Per 
consumption. capita, 
Ibs. Ibs. 

BEEF AND VEAL, 

December, 1939........ 436,000,000 3.31 
December, 1938........ 416,000,000 3.18 
PORK (INC. LARD). 

December, 1939........ 664,000,000 5.04 
December, 1938........ 570,000,000 4.36 
LAMB AND MUTTON 
December, 1939........ 57,000,000 -43 
December, 1938........ 54,000,000 42 
TOTAL 
December, 1939...... 1,157,000,000 8.78 
December, 1938...... 1,040,000,000 7.96 
LARD 
December, 1939........ 83,000,000 63 
December, 1938........ 83,000,000 63 








fresh pork to take care of the demand 
at Chicago this week. Prices were ir- 
regular and there was some distress 
selling of loins. Loin prices were off 
Yc at midweek with butts and skinned 
shoulders down %c. The market had a 
firmer tone on Thursday. Most activity 
was in light averages of loins; 8/10 
and 10/12 loins sold at 11c. Boston butts 
were unchanged and slow with some 
cleanup trade under the list. 


SAUSAGE MATERIALS 


Demand for fresh regular pork trim- 
mings was about normal and prices 
eased %c; there was fairly good trade 
in regulars on Thursday at 5c. The 85 
and 95 per cent lean moved slowly with 
some sales on private terms; the 85 per 
cent fell %c. The 95 per cent leans were 
in better demand and were quoted at 
12@12%ec. There was rather active 
demand for blade and cheek meat this 
week, with the former steady at 13c 
and cheeks advancing %c to 8%c. 

(See page 33 for later markets.) 


MORE LARD TO PUERTO RICO 


Puerto Rican purchases of pork and 
lard from packers in continental United 
States during 1939 amounted to 55,- 
610,000 Ibs., an increase of 15 per cent 
compared with the preceding year, ac- 
cording to a statement by the Puerto 
Rican Trade Council. Puerto Rico 
ranked third as a market for lard 
shipped from the states. 


Shipments of lard to Puerto Rico last 


year from the mainland totaled 32,930,- 


000 lbs., according to the council, a 
gain of 14 per cent over 1938. Value of 
the lard, at $2,570,000, was 7 per cent 
below that of 1938, owing to lower aver- 
age prices. Sales of pork amounted to 
22,690,000 lbs., a gain of 17 per cent 
over 1938, and were valued at $2,260,000, 
the couneil reported. 


NEW BRITISH PORK PRICES 


New maximum bacon and ham prices, 
importer to wholesaler, were announced 
by the British Ministry of Food this 
week. The prices were effective Febru- 
ary 5 for all products allotted to buyers 
by agents from January 29. Prices are 
in shillings and pence per cwt. (112 
Ibs.), delivered: 


Wihtelives .. oss ides cciedie 118s6d 
pi pe ele Cesare re wrens a 122s6d 
Clan? DOI: ioc o v0s cease eves 89s6d 


Fore ends or square shoulders... 92s6d 
Gammons or hams (green)..... 118s6d 
Gammons, smoked ............ 128s6d 
Picnics (free of rationing)...... 70s6d 


CHICAGO PROV. SHIPMENTS 


Provision shipments from Chicago for 
week ended February 3, 1940, were: 
Week Previous Same 
Feb. 3. week. time 39. 
Cured meats, Ibs.16,145,000 14,463,000 14,476,000 
Fresh meats, 1bs.58,841,000 56,050,000 50,552,000 
Lard, Ibs........ 2,175,000 2,869,000 3,350,000 
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Hog Cut-Out Results 


OTH hog prices and product values 
declined somewhat during the first 
four days of the week. Quality butchers 
cut out slightly better than last week, 
but losses on heavy butchers increased. 
Product prices, while showing some de- 
cline, averaged only slightly lower than 
a week ago. 

On the first day of the period, hogs 
topped at $5.65, but for the remaining 
three days the top was unchanged at 
$5.55. The average held around $5.05@ 
5.10 most of the week. Although the 
market was steady on Thursday, in 
spots hogs were 5@10c under the aver- 
age of the day before. 


Compared with last week, receipts of 
hogs were light, but this failed to in- 
fluence the price level. Hog run in- 
cluded a good percentage of finished 
butchers scaling 275 lbs. and upward, 
some reaching 360 lbs., but sows’ con- 
tinued to arrive in relatively small 
numbers—5 to 7 per cent of the total 
number of hogs. Average weight at 
Chicago was around 250 lbs. 


The run at 11 points for the first 
four days of this week was- 331,000 
head and showed a decrease of 43,000 
head, or 11 per cent, compared with 
a week ago. However, the total was 
147,000 head larger than a year ago 
and 121,000 larger than two years ago. 

The test on this page, worked out on 
the basis of Chicago costs and credits, 
is based on good butchers. 


DANISH BACON EXPORTS UP 


Bacon and ham exports by Denmark 
totaled 390,000,000 Ibs. during the period 
from January 1 to December 10, 1939. 
The United Kingdom received 97 per 
cent of this total. In the same period of 
1938, exports totaled 370,000,000 Ibs. 
with 98 per cent going to the United 
Kingdom. Exports in the 1939 and 1938 
periods, with countries of destination: 


Jan. 1 to Jan. 1 to 
Dec. 10, Dec. 10, 
1939. 1938. 
Cured pork, Ibs.: 
United Kingdom. . .377,000,000 363,000,000 
Germany ......... 12,000,000 7,000,000 
Lard, Ibs.: 
Germany ......... 22,000,000 18,000,000 
Live hogs, number: 
Germany ......... 129,000 113,000 


Practically all of the live hogs and all 
of the lard exported in both years went 
to Germany. 


LARD YIELD AND PRODUCTION 


Average yield of lard (rendered 
weight) per animal during December, 
1939, was 33.40 lbs., compared with 
31.10 Ibs. in November and 31.08 lbs. in 
December, 1938. This yield was 14.39 
per cent of the live weight in December, 
1989, 13.66 per cent in November and 
13.48 per cent in December, 1938. 

Production, estimated on the basis of 
number of hogs slaughtered under fed- 
eral inspection (including leaf) totaled 
174,546,000 Ibs. in December, 1939. 


GERMAN FAT UTILIZATION 


Operating under a war economy, Ger. 
many has intensified efforts to fill the 
“fat gap” between available local sup- 
plies and national needs. Four principal 
lines of approach to the problem include 
utilization of hitherto neglected and less 
remunerative fat sources; production of 
synthetic fats; more economical use of 
fats by means of filling and stretching 
agents and new processes, and *replace- 
ment wherever possible with non-fat 
containing materials. 

Slaughterhouse bones are among the 
most important fat sources recently ex- 
ploited by Germany. A decree issued 
about a year ago, requiring processing 
of animal carcasses for production of 
fat and animal meal, is expected to in- 
crease the fat yield from this source 
100 per cent and augment output of 
animal meal to between 40,000,000 and 
50,000,000 tons annually. Renewed at- 
tention has been given to recovery of 
fats from waste water of hotels and 
industrial plants. A leading new tech- 
nical fat source is through production 
of synthetic fatty acid from paraffine 
by air-oxidation. 

Efficiency of soap has been increased 
by softening water and other measures. 


Increased quantities of water-softening. 


agents are being used and water-soften- 
ing plants are being considered for en- 
tire communities. Filling materials— 
notably water-glass—are being increas- 
ingly employed to cut down use of fats 
in the manufacture of soap. 














HOW SHORT FORM HOG CUTTING TEST RESULTS ARE FIGURED 


(Hog prices and product values based on THE NATIONAL PROVISIONER DaILy Marker Service, cutting 
percentages taken from actual tests in Chicago plants.) 















































Per Cent Price Value Per Cent Price Value Per Cent Price Value 
live per percwt. live per percwt. live per per cwt. 
bb. alive wt. Ib. alive wt. Ib. alive 
180-220 Ibs. 220-240 Ibs. 270-300 Ibs. 
ND IR ob avin: odin mleeveete 14.00 12.7 $1.78 13.70 12.2 $ 1.67 13.50 115 $ 1.55 
RN iia ah Wa. ds wi ints Sdcolare borate 5.60 7.7 44 5.40 7.3 39 5.10 7.3 37 
IE EI, ais shakeela deay wotte's 4.00 9.0 .36 4.00 8.8 35 4.00 8.6 34 
Re CE MD. cc ceethewée 9.80 9.8 .96 9.60 9.5 91 9.10 9.1 83 
I haan a acalate on wind eins ead 11.00 9.5 1.05 9.70 9.0 87 3.10 6.5 20 
NE irk + oh bah ad baiey Ke wine e ates abice 2.00 4.3 .09 9.90 4.3 43 
No on wins ul wine Wed ities 1.00 3.0 .03 3.00 3.3 10 4.50 3.6 16 
Se pre 2.50 3.2 .08 3.00 3.2 10 3.30 3.2 ll 
ee ats sdk sie Scie nea 2.10 4.9 10 2.20 4.9 one 2.10 4.9 10 
ee eR” 6 eee 12.40 5.3 66 11.00 5.3 58 10.20 5.3 54 
I na nad 4.» unl tncaid sb wea ee ee 1.60 5.6 .09 1.60 5.5 .09 1.50 5.4 08 
EL iid in wid nh 66.y Hae 4 ea 3.00 4.7 14 2.80 4.7 13 2.70 4.7 13 
Feet, tails, neckbones............ 2.00 alate .04 2.00 a eles .04 2.00 Sti .04 
Offal and miscellaneous.............. a -24 ene 24 sittahe oe 24 
TOTAL YIELD AND VALUE...69.00 $ 5.97 70.00 $ 5.67 71.00 $ 5.12 
Cost of hogs per cwt.......... $ 5.44 $ 5.38 $ 4.96 
Condemnation loss ............ .03 .03 .03 
Handling and overhead........ 56 48 39 
TOTAL COST PER CWT ALIVE $ 6.03 $ 5.89 $ 5.38 
pig 1 eg UNS Sa eer 5.97 5.67 5.12 
ae ee 06 22 26 
Loss per DEG cp. 5S<cc.ceete ses 12 51 74 
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WEEK'S TRADING IN LARD 


Fri., Feb. 2.—Sales: Mar. 1; May, 20; 
July, 25; Sept. 35; Oct. 2; total, 83 sales. 

Open interest: Mar. 188; May 1443; 
July 645; Sept. 246; Oct. 18; total, 2540 
lots. 

Sat., Feb. 3—Sales: Mar. 1; May 13; 
July 5; Sept. 11; Oct. 1; total, 31 sales. 

Open interest: Mar. 188; May 1445; 
July 648; Sept. 255; Oct. 19; total, 2555 
lots. 

Mon., Feb. 5.—Sales: Mar. 2; May 
11; July 11; Sept. 18; total, 42 sales. 

Open interest: Mar. 187; May 1443; 
July 653; Sept. 266; Oct. 19; total, 2568 
lots. 

Tues., Feb. 6.—Sales: Mar. 2; May 9; 
July 8; Sept. 10; Oct. 1; total, 30 sales. 

Open interest: Mar. 187; May 1448; 
July 655; Sept. 271; Oct. 18; total, 2579 
lots. 

Wed., Feb. 7.—Sales: Mar. 3; May 7; 
July 9; Sept. 10; total, 29 sales. 

Open interest: Mar. 186; May 1446; 
July 659; Sept. 280; Oct. 17; total, 
2588 lots. : 

Thurs., Feb. 8.—Sales: Mar. 2; May, 
80; July, 32; Sept., 60; Oct., 1; total, 125 
sales. 

Open interest: Mar., 186; May, 1,450; 
July, 681; Sépt., 316; Oct., 18; total, 
2,651 lots. 


MEAT IMPORTS AT NEW YORK 


Imports for the period January 25 to 
January 31, inclusive, at New York: 







Point of Amount, 
origin. Commodity. Ibs. 
Argentina—Canned corned beef............ 67,500 
—Roast beef in tins.............. 9,000 
Australia—Fresh frozen beef cuts......... 119,903 
Brazil—Canned corned beef................ 47,124 
Canada—Fresh chilled pork cuts........... 4,478 
—Fresh frozen ham...............+. 30,261 
—Smoked pork middles............. 
—Fresh frozen beef livers.......... 5,201 
—Smoked sausage.......... —— 510 
—Smoked bacon........ ---- 98,920 
—Fresh pork sausage... eve 23 
Denmark—Liverpaste in tins........ ones 496 
—Smoked sa@usage.......... ~~. 110 
England—Beef extract in tins............. 20,745 
Italy—Smoked sausage.................0+- 4,614 
Paraguay—Canned corned beef............. 4,500 
Uruguay—Canned corned beef.............. 5,400 


PORK PRODUCTS EXPORTS 


Exports of provisions from Atlantic 
and Gulf Ports for week ended February 
8, 1940, as far as segregation is avail- 
able: 

TOTAL EXPORTS BY PORTS. 


Bacon and 

Pork, Hams, Lard, 
From Bbls. M Ibs. M Ibs. 
Fe eae 255 1,314 4,653 
ee Se ee eee ae. 429 
MO: WOO. csccwese< 255 1,314 5,082 
Previous week......... 45 1,105 2,268 
2 weeks ago........... 175 5,550 1,644 
Cor. week 1989........ 25 3,921 4,788 

SUMMARY NOV. 1, 1939, to FEB. 3, 1940. 
1939, to 1938, to 
1940. 1939, _ 
Se 102 16 
Bacon and hams, M lbs..... 22,210 57,8538 
eee GE Meret sess ce S8 26,627 52,113 


CHICAGO PROVISION MARKETS 





CASH PRICES 


Based on actual earlot trading Thursday, 


February 8, 1940. 
REGULAR HAMS. 





Green. 
OS err ee 14 
MEE. Sn dnincececteenadepie 
3 RR eee 13 @13% 
DS Re ee Se ae 
3 ee eee 13 
BOILING HAMS. 
Green 
ED wccnredaeues atneeey 12 
18-20 11% 
ere 1% 
16-20 range. -- 114%@12 
BE IN 0 .nin.e 6 a ae eace % 


Green. 
ORE. a. ivhecsecwapers 14% 
CO ee a oe ee 14 
BL tba s-s<'s Om ene os aoe 13% 
BEE Sst os Oe eet +emat 134% 
| PAE fe: ar 13 
BOGE - 00'S se cetuee 4 Peaewen 12% 
EE Sn cep o Rade ees cshidoe 124 
EE gadbucindhs vars ye os 2 
ee eee renee ll 
> we, Me. V6 ie...2045. 9% 
PICNICS. 
Green. 
ee oy” 814 
Be B nesendacevdacscyhcon 7% 
a dpe 44s Conan wtwanewan i 
SR se vecctvewesnteweseas 7% 
BPE Ldvhachimbeke boa bis 7% 
2 NM SY eee 7% 
Short shank %@%c over. 
BELLIES. 
(Square cut seedless.) 
Green. 
Be DB. wccrranctdeucndagaihe 10% 
eS ee SP Sie 9 
So rer eee 85%@ 8% 
pS PS Sree eres eee 
DD. ‘onsagands sisedastnee 
MEDS Ghats dstinds iene 6% 


*Quotations represent No. 1 new cure. 


GREEN AMERICAN BELLIES. 





Green square jowls.......... 4 
Green rough jowls.......... 3 


RR  GRIIS § 6.050 hs SS Swank bed 
eee SNe TN ak ok on Sse ce acenenes 
TN ROO <0 o's A vicin 5: te docu eee 
WE SE. Gandetiexe tl veedeeanslouonen 


*S.P. 
15n 


l4n 
13%n 


6.25n 
5.42%4n 
eetite 
5.387%gax 


CASH AND LOOSE LARD 


Prices of cash, loose and leaf 
the Chicago Board of Trade: 


Cash. Loose. 


Saturday, Feb. 3....... 6.10n 5.25 
Monday, Feb. 5........ 6.174%n 5.32%n 
Tuesday, Feb. 6....... 6.10n 5.30ax 
Wednesday, Feb. 7.... 6.12%n 5.30n 
Thursday, Feb. 8...... 6.25n 5.42%4n 
Weieay, FeO. . .. 2. eee 6.25n 5.42%n 


The National Provisioner—February ‘10, 1840 


lard on 


5.87%4ax 
5.87%n 


FUTURE PRICES 


SATURDAY, FEBRUARY 3, 1940. 


Open. High. Low. Close. 
LARD— 
Mar. .. 6.10 6.15 6.10 6.174%4b 
May .. 6.35 6.37% 6.27 6.37344ax 
July .. 6.50 6.57 6.47 6.57%ax 
Sept. .. 6.72% 6.72 -T244b 
Oct. ... 6.70 6.77% 6.70 6.7744b 
CLEAR BELLIES— 
RS iereak OO! ete: heen 5.85ax 
SL ane chee s ) c+ abe nl ee 6.35ax 
OO. 34 anh eh ae eee 6.95ax 


LARD— 

Mar. .. 6.15 6.22 6.15 6. 

May ... 6.32% 6. a2 6.382% 6.424%ax 
July .. 6.52% 6.62: 6.52 6.60ax 
Sept. .. 6.67% 6.80 6.67 6. 

Oct. mek oo eee see 6. 
CLEAR BELLIES— 

ee ca ane). Un ee eee 5.85ax 
SE. 40k) ae eee 5 ee 6.35ax 
| Ss 7 eae FC 6.95ax 


LARD— 

| SS: eee eee 6.20ax 

May ... 6.32% 6.387% 6.32% 6.35b 

July .. 6.55 6.55 6.52% 6.524%b 

Sept. .. 6.70 6.72% 70 6.72% 
ee nase ete eee 6.80ax 

CLEAR BELLIES— 

AOR: Seis) eee i 25 po, lO ene 5.80ax 

Song SE SU hee S eeeae 6.10 

BT eS | a eee 6.50 


LARD— 

Mar. .. 6.17% 6.17% 6.22%ax 
May ... 6.35 6.37 6.35 eatitax 
July ... 6.55 6.57 6.55 6.574ax 
Sept. .. 6.72% 6.75 6.72% 6.75ax 
GUN 640 sie eae... Rees 6.80b 
CLEAR BELLIES— 

Mar. 80a: 
May ... ‘ 

July ... 





LARD— 

Mar. .. 6.27% 6.35 6.27% 6.35ax 
May ... 6.45 6.52% 6.45 6.50 
July ... 6.60 6.72% 6.60 6.70ax 
Sept. .. 6.77%4-80 6.90 6.77 6.90ax 
Oct. ... 6.95 6.95 6.92 6.95b 
CLEAR BELLIES— 

SS Re ee ee ee ee 5.80ax 
ED ‘cies tae oC. 2s ehegh > eee 6.15b 
Ol 06 QR dh 4 pees eee 6.75b 


FRIDAY, FEBRUARY 9, 1940. 


LARD— 

Mar. ... 6.40 6.40 6.85 6.35ax 
Ma - 6.55 50 6.50ax 
July ... 6.72% 6.72% 6.70 6.70ax 
Sept. .. 6.92% 6.92% 90 6.90ax 
Oct. - 7.00 7 6.97% 6.97ax 
CLEAR BELLIES— 

Mar. a ee ae ee 5.70ax 
ET eae) eee 6.15b 
July OCS oS Sxteews (Shae 6.75b 





Key—ax, asked; b, bid; n. nominal; —, split. 





TALLOW FUTURE TRADING 
Monday, Feb. 5.—Close: Mar. 5.35 bs 
May and July 5.40 b; no sales. 
Tuesday, Feb. 6.—Close: 5.25 b; May 
and July 5.30 b; no sales. 


Wednesday, Feb. 7.—Close: May and 
July 5.30 b; no sales. 


Thursday, Feb. 8:—Close: May 5.30; 
July 5.30 b; 10 lots. 


Friday, Feb. 9.—Close: Feb. 5.20 b; 
Mar. 5.25 b; May and July 5.30 b; 1 sale. 
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I. is last Summer, and here we 

are at the store picnic—about 

100 of us girls. When all of a sud- 

den, right after the peanut race, 

somebody yells—“Here comes the 
eats!” And sure enough, here they come—a whole truck-load 
of ’em, that pulls right up back of where Betty and Pearl and 
me are sitting on a bench. 

Well, Betty is right in the midst of telling Pearl and me 
about what happened the other night at the casino, when 
the fellow that is driving this truck with the eats in it gets 
out and says kind of with a whistle— 

“Boy, what a honey!” 

Well, you could have cut the silence with an ice pick. 

“Imagine that fresh guy,” I says. “Let’s just ignore him.” 

So Betty and Pearl they do just that, wandering away 
very hoity-toity. 

But me, I didn’t think it would do any harm to see what 
the guy looks like, anyway. So, with a stern frown on my 
face, I turn around. Just in time to hear him say— 

“The sweetest job I ever saw in my life!” 

So, instead of frowning, 
I glare, expecting to shrivel 
this masher once and for all. 

And, I tell you, I got 
the shock of my life! 

He wasn’t looking my 
way at all! He was stand- 
ing with his elbows on the 
front end of this truck of 
his, mooning like a love-sick 
calf! Can you feature that! 

“Well, how about unloading some sandwiches?” I asks. 

“Hello,” he says, like he’s in a fog. He wasn’t so bad-looking. 

“‘Ain’t she a dream?” he says. 

“Who?” I asks, innocent. 

“That Ford,” he goes on, looking at me like I was about 
as important as a can of hominy. 

“Sweet runnin’, quiet, comfortable, and the easiest job on 
gas and oil I ever drove. Come here once and just give this 
V-8 engine the double-O.” 


=> 


somato) 


| - 


And before I knew it he had me by the hand and we were 
lookin’ under the hood of that precious truck of his. 
“Look at that engine,” he says. “Tungsten steel inserts in 
every valve port, intake and exhaust.” 
“Wonderful,” I says. And 
me not knowing a valve seat 
insert from a crepe suzette. 
“Built for low-cost run- 
ning, that’s what I like. I’ve 
had trucks before, but, Sister, 
this Ford takes the cake.” 
_ “And I'll take a sand- 
wich,” I put in for a hint. 
But he didn’t hear. 
“Not only economical, 
but she’s got power along 
with it. Flattens out hills like a bird. And she’s as fast as Joe 
Louis’ left hook. And besides, ain’t she a handsome baby?” 
This time I was hoping he meant me. But he didn’t. So I 
saw I had to do something—and fast. 
“T bet you wouldn’t like to take a girl for a ride in that 
truck of yours, would you?” 
yi, * asks, kind of twisting my 
%G toe in the ground. 

4 “I sure would,” he said, 
not letting go of my hand on 
account of I was holding his 
too tight, if you know what 
I mean. “Two can ride as 
cheap as one in this truck.” 

Well, that’s how it all started. I think Ford Trucks are 
wonderful, too, now—just like Joe does. 


ForD v-8 TRUCKS 


and Commercial Cars @&® 


Ford Motor Company, Builders of Ford V-8 and Mercury Cars, 
Ford Trucks, Commercial Cars, Station Wagons and Transit Buses 
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Tallow and Greases Easy; 
Spot Position is Weakest 


Extra sells ec below last week; soap- 

ers uninterested in moderate offerin: 

—Tallow futures quiet and barely 

steady—Buyers concentrate on March 
and April delivery. 


TALLOW.—tThe tallow market at 
New York developed an easier trend 
this week, with soapers inclined to back 
away from moderate offerings. The spot 
position appeared to be relatively weak- 
est, extra selling at 5%c, off %c from 
the previous sales. Early in the week, 
April tallow sold at 5%c, but subse- 
quently the larger buyers were intimat- 
ing 5%c and then only when supplies 
were offered at that figure. Producers 
were not pressing offerings freely, 
either for nearby or future delivery. 
The turnover for the week was esti- 
mated at between 500,000 and 1,000,000 
Ibs. 


Reports continued fhat soapers were 
still after loose lard in a large way 
without any particular success and ap- 
peared to have adversely influenced 
sentiment in the tallow market. 


At New York, edible was quoted at 
53¢c; extra, February, 5%c, and special, 
5%c. Tallow futures at New York were 
quiet and barely steady, with March 
5.25 bid, May and July, 5.30 bid, and no 
sales. 


At Liverpool, Argentine and Austra- 
lian tallow prices were officially raised 
1s to 24s 6d. 


The tallow market at Chicago this 
week was characterized by slow to mod- 
erate trading and continued concen- 
tration of buying interest on March and 
April deliveries. Prices on Thursday 
were about on a par with a week ago, 
some easiness being registered on spe- 
cial and No. 1 tallow. Prime has moved 
or been salable consistently at Cincin- 
nati this week at 5%c for April deliv- 
ery; couple tanks sold Thursday at 
Cincinnati at 5%c for March; other 
sales earlier in week that basis. Prime 
offered middle of week at 5%c, Chicago, 
prompt; sold early in week this basis, 
Cincinnati, but nearby interest limited. 
Similar situation exists in edible and 
fancy tallow; edible salable early in 
week at 5%c, Cincinnati, for April. 
Tank special tallow sold middle of week 
at 5%c, Cincinnati, prompt; couple 
tanks sold Thursday at same figure, 
Chicago, February, and two more cars 
sold at 54%4c, Southeastern point, March. 
Tank No. 1 tallow sold at 5c, early in 
week, Southeast point; bid of 5c, South- 
east point, on No. 3 tallow for nearby 
delivery unfilled. Quotations on Thurs- 
day at Chicago were: 


STEARINE.—The market was quiet 
and barely steady at New York. Oleo 
was quoted at 6%c, off %c from the 
previous week. Reports current in the 
market were that sales of a car of 
stearine had been made from the West 
to Jacksonville at the 6%4c level. 


At Chicago, the market was quiet 
and steady. Prime was quoted at 6@ 
6%e. 

OLEO OIL.—Demand was quiet and 
routine at New York, and prices were 
slightly easier. Extra was quoted at 
7@7%c; prime, 6%@7c, and lower 
grades, 64% @6%c. 

At Chicago, demand was routine and 
the market steady. Extra was quoted 
at 7%c. 


LARD OIL.—The market was dull 
but quotably unchanged at New York. 
No. 1 was quoted at 8%c; No. 2, 8%c; 
extra, 9c; extra No. 1, 8%c; winter 
strained, 9%c; prime burning, 10c, and 
inedible, 9%c. 


(See page 33 for later markets.) 


NEATSFOOT OIL.—Demand was 
quiet but the market steady at New 
York. Cold test was quoted at 19%c; 
extra, 9c; No. 1, 8%c; prime 9%c, and 
pure, 14%c. 

GREASES.—Following the lead of 
the tallow market, greases at New 
York were easier and down %c on the 
week. Yellow and house grease traded 
at 4%c, but there was further buying 
interest in the market at that level and 
producers were endeavoring to secure 
5c. Buyers, however, were not inclined 
to come up in their ideas, and were 
content to await developments. Pres- 
sure of offerings was not large, and 
producers appear to be in a fairly com- 
fortably sold up position, but the con- 
stant fears of low priced lard going 
into the soap kettle continued to make 
for an unsettled feeling. 


At New York, choice white was 
quoted at 54% @5%c; yellow and house, 
4% @5c, and brown, 4% @4%c. 

As in case of tallow, the grease mar- 
ket at Chicago this week revealed a 
continued interest in March and April 
shipments as compared to nearby. A 
generally better tone developed in the 
market toward the close of the week 
with the upturn in lard. Consumer in- 
terest during the week has been moder- 
ate to fair. White grease has sold con- 
sistently at 5c, Chicago, mostly prompt. 
Yellow grease sales reported through- 
out early part of week at 4%c, Chicago. 
House grease last sold at 5c. Grease 
quotations on Thursday at Chicago 
were: 

Choice white grease 5 @ 5% 
A-white QTeEASE. ...cccccccccvcccccccces 5 @5% 
B-white grease @ 5 

Yellow grease, 10-15 f.f.a.............. @ 4% 
Yellow grease, 16-20 f.f.a............4. @ 4% 
Brown grease 45%@ 4% 


The National Provisioner—February 10, 1040 


BY-PRODUCTS MARKETS 


Chicago, February 8, 1940. 

By-products quiet this week. Easier 

trend continues in some items; others 
about steady with last week. 


Blood. 
Car dried blood sold early in week at 
$3.15, Chgo.; blood remains salable this 
basis. 


Unit 
Ammonia. 


@ 3.15 


Digester Feed Tankage Materials. 
Buyers’ ideas have clung around $3.00 
this week at Chgo. on 11-12% tankage; 
one buyer reported obtaining two cars 
late in week this basis. Offerings during 
week have been around $3.25 level. 
Other sales reported in range shown. 


Unground 


Unground, 11 to 12% ammonia - Hert | 3.25 
Unground, 6 to 10%, choice quality... 3. 3.60 
Liquid stick 2.00@ 2.25 
Packinghouse Feeds. 
Packinghouse feeds about steady with 
last week’s prices; limited sales. 


Carlots, 


60% digester tankage 

50% meat and bone scraps 
Blood-meal 

Special steam bone-meal 


Bone Meals (Fertilizer Grades). 
Bone meals nominally steady to a 
little easier this week. 


Steam, ground, 3 & 50 
Steam, ground, 2 & 26 
This market continues largely nomi- 
nal and a little easier. 
a Per ton. 
High grd. tankage, ground, 
10@11% am @ 3.00 & 10¢ 


Bone tankage, ungrd., per ton.. 20.00@22.50 
Hoof meal @ 2.50 


Dry Rendered Tankage. 


Cracklings nominally lower this week; 
sales hard to find. Car low test re- 
ported sold at 75c, Chgo., middle of 
week, but market level considerably be- 
low this figure, with some low test sales 
reported as low as 65 to 67\4c. 
Hard pressed and expeller unground, 

up to 48% protein (low test)...$ 

above 48% protein (high test) .. 
Soft prad. pork, ac. grease and 

quality, 


Soft pred. beef, ac. grease and 
quality, ton 


Gelatine and Glue Stocks. 


Inactive market; no change in quo- 
tations. 


é ‘ry 


@47.50 


Calf trimmings 
Sinews, pizzles 18.00 
Cattle jaws, skulls and knuckles 35.00 
Hide trimmings ute 14.00 
Pig skin scraps and trim, per lb., l.c.l. 34%@ 3% 


Horns, Bones and Hoofs. 
No changes reported in this market. 


Horns, according to grade 
Cattle hoofs, house run 
Junk bones 


Animal hair market quiet and un- 
changed. 


Winter coil dried, per ton 
Summer coil 





FERTILIZER PRICES 


BASIS NEW YORK DELIVERY. 


Ammoniates. 


Ammonium sulphate, bulk, per ton, 

basis ex-vessel Atlantic ports, Feb. 

Cd JURe, We ccccccecccccesecoccece . S730 
lood, dried, 16% per unit........... 3.20 
Unground fish scrap, dried, 1144% am- 

monia, 16% B. P. i, f.o.b. fish 


ee TT TC TU 4.25 & 10c 
Fish ran foreign, pies ammonia, 

0% B. P. Keng GeleSe GPEC e ce ccccccces 51.00 

Feb, shipment ..........--seeeeeee 51.00 


Fish scrap, acidulated, 7% ammonia, 

3% A. P. A., f.o.b. fish factories.. 2.50 & 50c 
Soda nitrate, per net ton: bulk, Feb. 

to June, 1940, inclusive, ex-vessel 






Atlantic and Gulf ports @27.00 
in 200-Ib. ba 28.30 
in 100-Ib. bags. 29.00 
Fertilizer tankage, ground, 10% am- 
monia, 10% B. P. L., bulk......... 3.00 & 10c 
Feeding tankage, unground, 10-12% 
ammonia, 15% B. P. L., bulk...... 3.00 & 10c 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
BASS, DEP COM, |S.1.focccccccccccircces @32.00 
Bone meal, raw, 44% and 50%, in 
bags, per ton, C.i.f.........--.-s005 @30.90 
Superphosphate, bulk, f.o.b. Balti- 
more, per ton, 16% fat.........+-+ @ 8.50 
Dry Rendered Tankage. 
50/55% protein, unground........... 70¢ 
60% protein, unground.............. 7T0¢ 


EASTERN FERTILIZER MARKETS 


New York, February 8, 1940. 


Cracklings declined further in price 
this week with sales made at 70c per 
unit, f.o.b. New York. Quite a large 
quantity of meat scrap was reported 
sold for export to Europe which is the 
first transaction of this kind in some 
time. 


Both tankage and blood declined, due 
to lack of buying, and the market had 
a rather weak tone. Fertilizer buyers 
are buying very little and the feeding 
buyers are not moving their stocks very 
fast. 

Fish meal is holding fairly firm and 
spot material is moving rather freely. 
Price cutting is noted in the sale of 
mixed fertilizer which will probably 
have an effect on the fertilizer markets. 





FTC TO STUDY DISTRIBUTION 


Investigation of distribution methods 
and costs is planned by the Federal 
Trade Commission during the 1940-41 
fiscal year and an appropriation for this 
project is included in the independent 
offices appropriation bill now before 
Congress. Some of the subjects which 
may be covered are: Investigation of 
facts concerning increasing percentage 
of distribution costs and retail markups; 
variations in distribution costs between 
different industries and individual com- 
panies; the place of advertising in dis- 
tribution and its economic cost and serv- 
ice; the effect of resale price main- 
tenance legislation, and effect of high 
distribution costs on employment. 


LARD AND GREASE EXPORTS 


Exports from New York City, week 
of February 3, 1940, totaled 4,653,325 
Ibs. of lard and 247,600 lbs. of greases. 
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FATS AND OILS MOVEMENT 


Production, imports, exports and 
stocks of animal and vegetable fats and 
oils for the three-month period ending 
December 31, 1939, as reported by the 
Bureau of the Census, are as follows: 
Production (exclusive of refined oils and 
derivatives) was 1,909,836,307 pounds, 
of which vegetable oils totaled 1,062,- 
152,557 pounds; fish oils 111,628,271; 
animal fats 628,700,299; and greases 
107,355,18. The largest items were cot- 
tonseed oil, 581,887,124 pounds; lard 
436,937,216; tallow 190,404,072; linseed 
oil 166,149,616; soybean 149,946,564; co- 
conut 69,478,052; corn 42,645,719; castor 
23,986,652; babassu 18,324,855; and pea- 
nut 6,428,000. 


The production of refined vegetable 
oils during the period was as follows: 
cottonseed 483,588,250 pounds; coconut 
73,725,292; soybean 86,824,892; corn 33,- 
472,048; palm 14,259,293; peanut 3,889,- 
209; babassu 5,291,176; and palm-kernel 
77,792. 


PRODUCTION AND STQCKS OF FATS AND OILS. 
Factory 
Factory and 
operations for Warehouse 
quarter ending stocks 
Dec. 31, 1939. Dec. 31, 




















Production, 1939. 
(pounds) (pounds) 
VEGETABLE OILS. (1) 
Cottonseed, crude ....... 581,887,124 181,234,819 
Cottonseed, refined ...... 483,588,250 - 176,074 
Peanut, virgin and crude(2) 6, "428, "000 
Peanut, refined ..... cues 8,889,209 16. 222'27 
ut, EL cas eecaeeie 69,478,052 178, eet 
Coconut, refined ..... eres 18,725,202 11,882,610 
GOON, HUGO eccccccccccce 42,645,719 20,358, 310 
Corn, refined ......... --+ 83,472,048 13,479,315 
Soybean, crude .......... 149,946,564 43, 13 
Soybean, refined ....... -. 86,824,892 01 1 
Gee. SEED. casicsccadioe 421,056 598,811 
Olive, imedible .......... «+ ae 3,255,272 
Sulphur oil or olive foots ° 


















Palm-kernel, crude .. 750 
Palm-kernel, refined 950 
Palm, crude ... Payne RIN 18,561,747 
Palm, refined .. «+ 14,258,293 13,713,161 
Babassu, crude ,855 5,912,885 
Babassu, refined 5,291,176 290,629 
NOE. © wid dnc < c0aees nc beeebbas 6,600,581 
EE nth nde-eies 166,149,616 142,643,286 
Chinese wood or tung. 3) 31,556,115 
BO... cwessecees eos e (3) 15,174,694 
Castor ...... pak ec euseues 23,986,652 12,377,211 
GND: wedwcteventescond - pakibhese 169,281 
; ff - eee +++. 2,884,919 13,364,352 
FISH OILS. (1) 

Cod and cod-liver........ 985,170 33,643,949 
Other fish oils........ (4) 110,565,451 167,007, 

Marine animal oils....... 77,650 44,503,463 


(1) Bureau of Fisheries collected the data from 
fish oil producers and canners. (2) Bureau of Agri- 
cultural Economics collected the data from peanut 
oil producers. (3) Included in ‘‘All other’’ vege- 
table oils. (4) Includes 96,255,975 herring and sar- 
dine, and 12,146,227 menhaden. 


ANIMAL FATS. 






Lard, neutral .......... 1,243,325 581,407 
Lard, other edible....... 435,693,891 166,391,046 
Tallow, edible .......... 24, 8,057,567 
Tallow, inedible :2166,315,790 240,643,003 
Neat’s-foot oil ........ .. 1,359/011 1,660,223 
GREASES. 
MOE diseroeeedaven . .432,837 15,053, 
SE . ctuabaqetwiecsuns 24,291,149 13,705,243 
— secweccccereccesese % 682 11,712,716 
Ms aeenteeces songs 6,562,729 1,597,8% 
Teukage cepecsvcvccesces 13,220,150 3,101,556 
—e G0 BOURR es i ccicccd 12,885,794 5,062,17: 
wEebet-csencseoenne - 32,2 4, 451 
Al GED cccenscececatcc 4,514,637 5,474,710 
OTHER PRODUCTS 
EE, céicascakensace 330,815,935 56,620,648 
Hydrogenated oils ...... 215,940,564 27,296,723 
Stearin, vegetable ...... 24,549,997 7,554,536 
Stearin, animal, edible... 9,805,371 4,450,193 
Stearin, animal, inedible.. 5,272,153 2,842,826 
SOE ce cvbside ct «eeeee 20,536,066 6,550,685 
Lard oil ... 4,598,253 
We GEO Sdvctneess : 1,431,660 
atty acids ..... ° 10,367,828 
Fatty acids, distilled 4,235,784 
SD ctawewns ‘ 6,647,840 
Stearic acid .......... e 5,191,666 
Glycerin, crude 80% basis. 14,635,739 
Glycerin, dynamite ...... 26,058, 7: 25,062,409 
Glycerin, chemically pure. 19,912,049 36,445,992 


Cottonseed foots, 50% 
DD. apeecrs+:aneeuasy 48,358,149 13,856,319 


Cottonseed foots, distilled 11,778,253 3,457,917 

Other _— oil foots, 
GOS WT hk sve idecss 26,739,378 4,179,869 
The 


Other voustatie oil te, 
distilled 


eeeen 1,525 bry 
Acidulated soap stock. ... 16,340;800 33,810,329 
Miscellaneous soap stock. 1,238,422 672,762 


RAW MATERIALS USED IN THE 
MANUFACTURE OF VEGETABLE OILS. 


Tons of 2,000 pounds, 

‘Gece Guten 

Dec. 31. Dee. 31, 
a MOET - 1,863,901 1,161,985 

DED cacnvcicves eetsee (1 1 
itt cadniennebenes ; 55,482 35,16) 
Corn germs tevewenne 61,094 406 

ht S6hwevesrcnskeeese 

 aaoheptbecanns Il 2a’597 136,98 
Castor beans ............ 26,361 7,060 
 ctevdnnoxebesees 487,348 608,613 
EE GED <ccccecéoce 14,241 300 
Other kinds ......... ee 4,315 2,927 


(1) Not available. 
OIL SEEDS IMPORTED FOR CONSUMPTION, 


Tons, 
ME MEE cnccwukcccesouces bececcensens 28,483 
GND sccddececcecce edeebbiticenecuues 77,669 
IEE nonccrtctccees $66000000600000Rnee 61,002 
—— oe Rete hishaedsnsese snrmouabaes 1, 
abassu nuts an MINER. » seciencececsioan 's 

CE AideL ite pasadeuensevinedves dete oe us 
Palm nuts and kernels.............. ecocee 1,888 
SE ee os bdo de cwccesies wacges es 2,234 


FATS AND OILS IMPORTED FOR 
nememnes © QUARTER BENDING 
ECEMBER 31, 1939. 
(The EEN ‘“‘Entered for warehouse’’ and not 
yet withdrawn are not included.) 










Animal oils and fats, edible............. ae 4 
, Ry aapeetes F: 
ED vecccteccdtwsegeeeheoss coon ty 357, 44 
EM ncueee oe ovehvavecmeneeennel os 728, 835 
gk ARES Sai REI TeTTT TTT Te oe 8,967,545 
Cod- liver OP isdesinecede ee eee 2 9,328,260 
i Ci Mivckeen tks setesepeteencahes 158 
.. 5. 5 2 eer eer coves 
EE EE 55 ocean Maknienewtsse nen -» 868,874 
Grease & oils, n.e.s (Vaiue) tebe ctu cues $36 
Cottonseed oil, crude. ...........0eeeee ° oscces 
—— oil, — (useedeepetebnemen 758, 761 
EE Ea cen Sn ebive cadindenecd headoaimales 993,696 
PRE S.C abhi a phdn nes chen dined -- 534,045 
Palm-kernel oil pedeceetevevcceaccecs ee seeeee 
Olive oil, —* bawkeedncdheanede<ceva .- 14,003,158 
Olive oil, Ws ov viv vcencceccecks o- 4 
Olive oil, her inedible....... bevccesebe 5, 981, 1 
TE. MEE peccvedécdecddasoced peccetes ° +22) 370, 114 
PE MOD «Coons cksv'ans odbu clades vs 208, 
PEEL dav ccauhodoets Dy wceanteneks 266 °. 78,766, 155 
i ee eae RN A. 2, 
5, 
EE ins a wadendiidediawe dees tatipe Oh - -13, 702,339 
Teaseed oil 537, 
Oiticica oil .. 2,712,976 
err 35, 
Other vegetable oils... 1,651,289 
Fatty acids, vegetable. 415, 
Cornauba wax ........ 4,511,766 
Other vegetable wax. 3,140,477 
Vegetable tallow 277, 
Glycerin, crude ... 2,099,544 


Glycerin, refined ..... 11,200 


EXPORTS OF FOREIGN FATS AND OILS, 
QUARTER ENDING DECEMBER 31, 1939. 
(Includes some oils ‘‘withdrawn from bonded ware- 
house for export’’ which were not previously 
included in ‘‘imports for consumption.'’) 


Lbs. 
Uh GEE cath vaeccgipenehicnnetécece eee 26,449 
Other animal - and fats, inedible. .... 1,743,098 
Olive oil, edible......... swededs Svewe es - _ 181,192 
. << A peoee hqiiengh eepeine ae 1,166,947 
SE EEN coccsecencceunctestes ecovce Ge 
OTE nd base cance ects kbesgebs eccce 1,063, 

i Sit. as¢teesrananaebqeugengee -- 6,149,724 
Palm and palm-kernel oil.............. - 7,695, 
> eee ee Fe 813, 
Other expressed oils and fats inal packets - 1,851,146 
Vegetable tallow and wax............. - 922,083 


EXPORTS OF DOMESTIC FATS AND OILS, 
QUARTER ENDING DECEMBER 31, 1939. 











Lbs. 
MIEN ssh. «a cau we ccceah ue bbbeeeoaeie 1,821,180 
Se ST nee = , 482, 
Tallow, edible .......... saben’ ta, sreteoa ate 73,162 
SN MAUOEN Seisesiciveccodiveces «++ 1,010,190 
BG chine delk ns 6.6be ovine uides he scan 63,714,208 
IE acinci-snhcseies.ovescetaerten 1 
SE MEE i ew cc seek Gelewseesoe cube 174, 
Other animal ‘oils, ON RO (1) 14,707,482 
AMEE “Sicwavee sca eaeee ss obecetttepees 839,374 
CE ORNL | 1 Sic conve ont capeane<wenen 204, 
OS ee kere . 776,945 
STD i ncian caice nb eeds ecxacesae 1,099,475 
Other animal greases & fats............ 986,018 
Be ies wining «ne. oareaea ie . 4,168,220 
Cottonseed oil, crude ..............e008 8,757,541 
Cottonseed oil, refined............. .. 4,381,682 
oS =e eee 318,306 
Coconut oil, crude .. 655, 


Coconut oil, refined. 


EE eae 108,970 
Soybean oil 6,228,668 
Cooking fats other than lard......... oul 

Other edible vegetable oils and fats.... 3,607, 
Linseed oil . . 1,841,268 
Other expressed oils and fats, \inedible.. m4 


Vegetable soap stock 


(1) Includes 12,720,000 pounds ,of whale oil.- 
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Oil Futures Firm on Light 
Offers and Crude Strength 


Scattered buying and covering, im- 

provement in domestic consumer de- 

mand and export business helps the 

market—Better outlook seen for all 

fats and oils—Coconut and soybean 
oils stronger. 


a firmer trend in the New York 
market during the past week as a 
result of the limited scale of offerings 
and scattered buying and covering on a 
better tone in allied and other com- 
modity markets. Reports of some im- 
provement in domestic consumer de- 
mand and a little export business in 
cottonseed oil also aided the market. 
Firmness in crude in the South, and 
the ready absorption of March oil out- 
right by the trade, with refiners’ brokers 
persistently buying March against sales 
of July and September in the way of 
transferring hedges, had a steadying 
influence. Commission interests were 
selling the nearbys and buying later 
months, but at no time was there any 
great pressure on the market. 


While consuming demand was not ac- 
tive, there were indications of some im- 
provement in actual trade. It was also 
learned that the large refiners have re- 
cently made liberal deliveries against 
old orders to consumers; it was re- 
ported that this would maintain distri- 
bution on a fairly good monthly scale. 

Some quarters showed a tendency to 
go slow pending the January govern- 
ment statistical report, but most factors 
expect January consumption to run 
slightly above or slightly under Janu- 
ary, 1939. A great deal depends upon 
the extent of export shipments during 
January. 


Some Export Business 


There was some revival in foreign 
demand during the week. This was not 
on a large scale, but exporters stated 
that a little business is going on prac- 
tically all the time. Approximately 2,500 
bbls. of cottonseed oil were sold Tues- 
day to the Continent. 

Crude markets were strong. In the 
Southeast, crude oil sold at 6¢ at favor- 
able freight rate points, while in the 
Valley the large refiners cleaned up the 
5%c offerings and were bidding for 
more. In Texas, crude was quoted at 
5% to 5%c according to location. 

Slight improvement in lard immedi- 
ately affected cottonseed oil prices. 
There was less fear of mounting lard 
stocks and there was much talk about 
the fact that leading interests identified 
with the cotton oil trade were buying 
oils and fats of all kinds. 

There were persistent reports that 
large soapers were endeavoring to se- 
cure round lots of loose lard, presum- 


C= tomer te oil futures displayed 


ably for soap, but that packers were un- 
willing sellers. Some are inclined to be- 
lieve that packers are holding on to 
their lard stocks in order to secure 
carrying charges in the lard futures 
market. 

The open interest in the lard futures 
market increased steadily this week 
and caused much speculation in the 
cottonseed oil trade as to the source of 
the buying power. Selling is easily 
traced, but for some weeks the trade 
has been puzzled as to the persistent 
absorption of lard futures. 


Sentiment in oil has become stronger 
due to the fact that oil exports are in- 
creasing and imports decreasing. This 
is expected to result in improvement in 
the statistical position of edible oils in 
the U. S. Consumers have been out 
of the market for a long while and are 
expected to re-enter it in the near 
future. 

COCONUT OIL.—A steadier tone 
featured the market at New York and 
on the Pacific coast this week. Demand 
was moderate, but offerings more firmly 
held. At New York, bulk oil was 3c bid; 
sellers were asking 3%@3%c. On the 
Pacific coast, bulk oil sold at 2.80¢c and 
sellers later raised their ideas to 2%c. 

CORN OIL.—Demand continued quiet 
at New York, but the market was 
steady. Bids of 6c were still in the 
market. 

SOYBEAN OIL.—A moderate busi- 
ness and a better tone prevailed in this 
market. At New York, 5%c was bid. 
Offerings were practically withdrawn, 
although mills indicated willingness to 
trade at 54éc. 





SOUTHERN MARKETS 


New Orleans. 

(Special Wire to The National Provisioner.) 

New Orleans, La., February 8, 1940.— 
Cotton oil futures and crude were up 
14¢ lb. the past week, with firm under- 
tone, due largely to increased sales of 
lard to foreign countries and to United 
States government for home distribu- 
tion. Six cents a pound is bid freely for 
crude, f.o.b. mills, with available stocks 
greatly reduced and strongly held. 
Bleachable is in better demand in vari- 
ous directions. Soapstock and acidulated 
grease are scarce, with an upward 
tendency. 


Dallas. 

(Special Wire to The National Provisioner.) 

Dallas, Texas, February 8, 1940.— 
Forty-three per cent cottonseed cake 
and meal basis Dallas for interstate 
shipment quoted at $33.00. Prime cot- 
tonseed oil quoted at 5% @5%c Ib., de- 
pending on location. 
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PALM OIL.—The market was quiet 
because of a lack of offerings. At New 
York, spot Nigre in drums was quoted 
at 5%c and in tanks at 5c. Sumatra oils 
were unquoted. 

OLIVE OIL FOOTS.—tThe market 
was steady at New York. Spot tanks 
were quoted at 7%c and forward ship- 
ment at 7%c. 

PEANUT OIL.—Interest was limited 
and nominal conditions ruled. Oil was 
quoted at 6%c. 

COTTONSEED OIL.—Valley and 
Southeast crude was quoted Wednesday 
at 5%@6c nominal; Southeast, 5%c 
nominal; Texas, 5% @5%c nominal at 
common points, and Dallas, 5% @6c 
nominal. 

Futures market transactions for the 
week in the New York market were as 
follows: 


FRIDAY, FEBRUARY 2, 1940, 


—Range.— —Closing.— 

Sales. High. Low. Bid. Asked. 

February .. .. ‘on om 680 nom 
arch ..... 36 683 680 682 683 

April ...... as ose a 687 nom 
| are 31 696 689 694 695 

June ....... os oes oss 699 nom 

See 35 707 701 705 trad 

DR: case oe ene 269 707 nom 

September . 31 714 713 713 trad 


Sales 133 contracts. 
SATURDAY, FEBRUARY 3, 1940. 


February ... .. exe evs 680 nom 
March ..... 6 682 682 680 682 
ST. es os'ee Pe toe iis 685 nom 
MAY scvccee 5 696 694 694 trad 
SD: Seeneee oa 5 aie ose 699 nom 
pS rae 4 705 705 703 705 
August .... .. eee $e% 706 nom 
September . 8 713 712 712 trad 
Sales 23 contracts. 

MONDAY, FEBRUARY 5, 1940. i 
February eee ese 680 nom 
March ..... 19 680 680 685 686 
eee a2 690 nom 
| eee 3 688 694 696 688 
TOMO ccccevs ees 701 nom 
July ....... 21 710 704 708 trad 
August ..... re oie aioe 712 nom 
September . 43 718 716 715 716 

Sales 86 contracts. 

TUESDAY, FEBRUARY 6, 1940. 
February ... .. es ogi 680 nom 
March ..... 4 682 682 684 686 
April ...... mae 689 nom 

BY coccces 2 698 698 67 698 
June ....... ae eee 702 nom 
eee 1 708 708 TOT 709 
, Sera ale whe 710 nom 
September . 9 716 714 716 17 

Sales 16 contracts. 

WEDNESDAY, FEBRUARY 7, 1940. 
February os aan 690 nom 
March ..... 48 695 685 693 695 
April ..c00. a8 anie 698 nom 
MAY cecccee 6 703 699 705 707 
June ....... es ose ase 710 nom 
TOF cvccves 44 716 711 716 717 
August 720 


September . 26 725 716 725 trad 
Sales 124 contracts. 
THURSDAY, FEBRUARY 8, 1940. 


March ..... 46 700 695 700 bid 
| eee ee 14 715 704 713 bid 
ebeosiege 16 723 714 nom 


July 723 
September .. 53 733 726 732 nom 
(See page 33 for later markets.) 


HULL OIL MARKETS 


Hull, England, February 7, 1940.— 
Refined cotton oil, 85s 744d. Egyptian 
crude, 31s 144d. 


WANT A GOOD MAN? 


For good experienced men try the 
“Classified” page of THE NATIONAL 
PROVISIONER. 
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HIDES AND SKINS 





Tanner buyers pay 4c up on packer 
native steers and extreme light native 
steers—Advance of 4c on butt brands 
and heavy cows attributed to trader 
buying—River heavy calf c up. 


Chicago 


PACKER HIDES.— While trading has 
been light so far this week in the packer 
hide market, with total sales of about 
30,000 hides reported, the market in 
general has a firm appearance. Tanner 
buyers paid %c advance for straight 
Feb. native steers, this advance having 
been realized in a limited way on sales 
to traders late last week. Extreme light 
native steers moved at %c over last 
confirmed sale; a similar advance was 
obtained on a car of butt branded steers 
and several cars heavy native cows; 
other descriptions moved in a limited 
way at the top prices paid by Exchange 
operators late last week. Z 

Hide futures, under the influence of 
a fair rally in security markets, worked 
20@26 points over last Friday. This 
brought speculative interest into the spot 
hide market, and has also relieved the 
market of the threat of re-sale offerings 
from speculative hands. Some tanner 
buyers have been depending upon such 
resale offerings for their requirements of 
hides during the recent declining mar- 
ket. Now that these offerings are out of 
the way for the present, it would not 
take a great deal of leather buying to 
bring buyers into the hide market and 
bring about a realization of the good 
position in which packers are on their 
mid-winter hides. In no recent year 
have packers been so closely sold up at 
this season. One packer has been in- 
clined to stand aside this week and 
offerings in general are firmly held at 
the advanced levels. 


Two packers sold a total of 5,100 Feb. 
native steers at 13c to tanners; this 
figure had been paid by traders for a 
car or two late last week. Three lots 
totalling 3,500 Jan.-Feb. extreme light 
native steers sold at 13%c. 


One car of Jan.-Feb. butt branded 
steers sold early at 12%c, and another 
car moved later at 13c; one packer sold 
2,250 Jan.-Feb. Colorados early at 12\%c. 
Heavy Texas steers last sold at 12%ce, 
with 13c asked; light Texas steers are 
held at 12%4c; extreme light Texas steers 
quoted 12%c nom. 


The Association sold 800 Feb. heavy 
native cows at 12\%c; later, packers sold 
2,300 Jan. heavy native cows at 12%c. 
Packers sold a total of 4,200 Jan.-Feb. 
River point light native cows at 13%c, 
understood to be tanner business; 
traders paid this figure late last week. 
The Association also sold 2,000 Feb. 
light cows at 13%c. Two packers sold 
a total of 5,400 Jan.-Feb. branded cows, 
and the Association 800 Feb., all at 
12%c. One packer sold 1,000 St. Paul 
Feb. 23/48 Ib. light native cows at 13%c, 
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or %c premium for light end. Later 
traders bid 13%c for light native cows 
and 18c for branded cows. 


Native bulls were last sold by the As- 
sociation at 9c, branded bulls at 8c; now 
asking %c more. 


The final estimate on shoe production 
for Dec. was 28,411,553 pairs, a decrease 
of 11.4 per cent from Nov., and a de- 
crease of 5.3 per cent from Dec. 1938. 
Total production for the year 1939 was 
419,088, 225 pairs, an increase of 7.3 per 
cent over the 390,746,226 pairs produced 
during 1938. 

Total withdrawals of hides from Ex- 
change warehouses during Jan. was 
66,092, as against 51,504 during Dec. 

Total federal inspected slaughter of 
cattle during Jan. was 827,348 head, 
compared with 773,408 during Dec. and 
761,460 in Jan. 1939; calf slaughter in 
Jan. was 416,291, as against 381,131 in 
Dec. and 414,828 in Jan. 1939. 

OUTSIDE SMALL PACKER HIDES. 
—wWhile dealers report picking up scat- 
tered offerings of outside small packer 
all-weights at 12c, selected, Chgo. 
freight, for natives running around 44 
Ib. avge., and down to 11%c for 
around 50 Ib. avge., early this week, 
offerings do not appear to be any too 
liberal. A bid of 11%c was declined 
for couple cars Feb. hides around 51 Ib. 
avge., and it was later intimated that 
12¢ might be paid, but holder now ask- 
ing 12%c. 


PACIFIC COAST.—The Pacific Coast 
market has been quiet, so far, with last 
trading price of llc, flat, for steers and 
cows, f.o.b. shipping points, being de- 
clined on further offerings of Jan. hides; 
sellers have been asking 11%c. 


FOREIGN WET SALTED HIDES.— 
Trading has been slow in getting under 
way in the South American market, 
business generally being closed down 
for the pre-lenten carnival during the 
first two days of the week. The last 
reported sale of standard heavy steers 
was 4,000 LaBlancas late last week, 
figuring steady with earlier sales at 92 
pesos, equal to 14%%c, c.if. New York. 
A pack of 4,000 Argentine frigorifico 
cows sold early mid-week at 93 pesos, or 
131%¢c; also 2,500 frigorifico light steers 
at 92 pesos or 131\4¢c; these sales were 
construed as steady, exchange fluctua- 
tions considered. Total of 8,000 light 
steers sold late last week equal to 13%c. 


COUNTRY HIDES.—Reported trad- 
ing in country hides appears to be light. 
Some eastern tanner buyers have been 
out of the market for past couple weeks 
and are exhibiting no great amount of 
interest. Untrimmed all-weights sold at 
llc, selected, del’d Chgo., with 11%c 
asked on other lots; some untrimmed 
all-weights around 48 lb. avge. also 
sold at 10%c, flat. Heavy steers and 
cows are dull and nominal around 9%@ 
9%c, flat, trimmec. Buff weights slow 
and quoted around llc bid, with 11%@ 


The 


11%c, trimmed, asked. Bids of 12%c 
declined early for trimmed extremes, 
with 13@13%c asked. Bulls quoted 
6%@7c flat. Glues around 8% @9c nom. 
All-weight branded hides nominal at 
9% @9%Xc flat. 

CALFSKINS.—Offerings have been 
limited on packer calfskins, the market 
being fairly closely sold up since the 
movement couple weeks back of most 
of Jan. production of light calf under 
9% Ib. at 23c. One packer early this 
week sold a car Jan. River point heavy 
ealf, 914/15 Ib., at 24c. Later, another 
packer secured a half-cent advance on 
the heavy end, on the sale of 5,700 Jan. 
River point calf basis 24%c for heavies 
and 23c for lights. A few heavy north- 
ern calf reported to be offered at 25%c. 

LATER: Packer sold two cars Jan.- 
Feb. heavy northern calf at 25%e; 
earlier sale of 5,000 Jan. Cleveland and 
Evansville calf disclosed at 26%c for 
heavies, and 23c for lights. 

Chicago city calfskins are quoted at 
20c for the 8/10 lb. and 22c for the 10/15 
Ilb., with fairly well defined indications 
that there has been quiet trading this 
basis late this week; market in general 
in fairly good shape. Outside cities, 
8/15 lb., quoted around 20%c; straight 
countries around 15c flat. Chicago city 
light calf and deacons steady at $1.35. 

KIPSKINS.—Packers are well sold 
up to end of Jan. on kipskins, after the 
sales previous week at 19c for northern 
natives, 17%c for northern  over- 
weights, southerns a cent less, and 
branded kips at 16c. Offerings of Feb. 
kips are not expected to be available 
until later this month. 

Chicago city kipskins are quoted at 
17c, with indications that this figure 
has been paid quietly, although some 
ask 17%4c. Outside cities quoted 164%@ 
17¢c nom.; straight countries around 
14¢, flat. 

Packer regular slunks last sold at 
$1.20 for Jan. skins and it is a little 
too early as yet for Feb. offerings. 

HORSEHIDES.—Offerings of horse- 
hides appear to be firmly held, with 
good city renderers with manes and 
tails quoted in a range of $5.15@5.35, 
selected, f.o.b. nearby sections, as to 
buyers’ and sellers’ ideas, some quoting 
$5.25@5.35. Ordinary trimmed ren- 
derers quoted $5.00@5.10, del’d Chgo.; 
mixed city and country lots $4.50@4.75. 

SHEEPSKINS.—Dry pelts quiet and 
nominal at 17@17%%c per lb.; interest 
lacking at present and bids lower. Offer- 
ings of packer shearlings are limited, 
resulting in a slow market; last re- 
ported sales were at $1.35 for No. 1’s, 
90c for No. 2’s and 40c for No. 3’s, al- 
though some quote No. 2’s at 85@90c. 
Buyers of outside small packer shear- 
lings quote one-half to two-thirds of big 
packer values, according to lot. Buying 
interest light in present quality of 
pickled skins and market quoted usually 
$5.00@5.25 per doz. big packer take-off; 
last confirmed sales were at $5.25, at 
which figure one house is well sold up. 
While no trading has been confirmed 
at $5.00 per doz., there has been a per- 
sistent rumor to that effect among the 
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trade, although one house has been 
asking $5.50. Continued weakness in 
wool, due to competition of foreign of- 
ferings, is reflected in buyers’ lower 
ideas on pelts. Packer Jan. wool pelts 
quoted around $2.25@2.50 per cwt. live 
basis in a nominal way; outside small 
packer pelts around $2.00@2.10 per cwt. 


New York 


PACKER HIDES.—The New York 
packers are well sold up to end of Jan. 
on steers, with last trading at 12%c for 
butt brands and 12%c for Colorados. 
‘Offerings of Feb. hides have been with- 
held, in view of the firmness in the 
western market. 

CALFSKINS.—No calfskin sales by 
collectors have come to light so far this 
week; some quote the 4-5’s around $1.40 
nom.; 5-7’s $1.75@1.80 nom.; 7-9’s 
around $2.60; 9-12’s around $3.60; 12/17 
veal kips around $3.90; 12/17 butter- 
milks last sold at $3.45. Packers sold 
3,500 of the 7-9’s at $2.85; 7,500 of the 
9-12’s at $3.85, and 4,000 of the 9-12 
buttermilks at $3.30; 3,000 of the 12/17 
buttermilks sold at steady price of $3.65. 


CHICAGO HIDE FUTURES 


Saturday, Feb. 3.—Close: Mar. 13.75 
n; no sales; unchanged. 

Monday, Feb. 5.—Close: Mar. 13.75 
n.; no sales; unchanged. 

Tuesday, Feb. 6.—Close: Mar. 13.75 
n.; no sales; unchanged. 

Wednesday, Feb. 7.—Close: Mar. 
13.75 n.; no sales; unchanged. 

Thursday, Feb. 8.—Close: Mar. 13.75 
n.; no sales; unchanged. 

Friday, Feb. 9.—Close: Mar. 13.75 n; 
no sales; unchanged. 


CHICAGO HIDE MOVEMENT 


Receipts of hides at Chicago for the 
week ended February 3, 1940, were 
5,707,000 lbs.; previous week 6,755,000 
Ibs.; same week last year, 6,083,000 Ibs. 
Jan. 1 to date, 27,875,000 lbs.; same 
peried last year, 29,138,000 Ibs. 

Shipments of hides from Chicago for 
week ended February 3, 1940, were 
5,347,000 lbs.; previous week 5,262,000 
Ibs.; same week last year 4,303,000 Ibs. 
Jan. 1 to date, 24,544,000 lbs.; same 
period last year, 20,429,000 Ibs. 


MEAT AND LARD EXPORTS 


Exports through port of New York 
during week ended February 8, totaled 
45 bbls. of pork, 638,625 Ibs. of lard 
and 749,275 lbs. of bacon. 


FRESH SAUSAGE 


“Fresh Sausage” is one of the im- 
portant chapters in THE NATIONAL PRO- 
VISIONER’s latest book, “Sausage and 
Meat Specialties.” 





WEEK’S CLOSING MARKETS 





FRIDAY'S CLOSING 


Provisions 


Hog products were firmer and general 
buying of lard was thought to be partly 
in lifting hedges against sale of 11,000,- 
000 Ibs. of lard to Finland. That coun- 
try is reported as applying for an ad- 
ditional 5,000 tons. It is rumored that 
England booked freight room equivalent 
to 10,000,000 lbs. for February. Export 
demand, with much better tone in com- 
modities generally, caused upturn. 


Cottonseed Oil 


Cotton oil was stronger on better ex- 
port demand for oil and lard and im- 
proved consumer demand for oil with 
broader outside buying and some cover- 
ing. Profit-taking furnished bulk of 
selling. Refiners are still taking March 
against sales of later months. 

Quotations on bleachable cottonseed 
oil at close of market on Friday were: 
March, 7.01@7.04; May, 7.14@7.16; 
July, 7.21@7.25; Sept., 7.33; 177 lots; 
closing steady. 


Tallow 


New York extra tallow was quoted at 
5%c |b. 


Stearine 
Stearine was quoted 6%c lb. 


Friday's Lard Markets 


New York, February 9, 1940.—Prices 
are for export. Lard, prime western, 
6.95@7.05c, middle western, 6.85@ 
6.95e; city, 6%@6%c; refined con- 
tinent, 65@6%c; South American, 
6% @6%c; Brazil kegs, 6% @7c; short- 
ening, 9%4c. 























Buying and Testing 
Sausage Casings 


Do you know how to buy 
casings? 

How many pounds of sau- 
sage meat do you lose a week 
through defective casings? 

And when they arrive, do 
you know how to test them? 

Practical hints on buying and 
testing sheep and hog casings 
may be obtained by filling out 
and sending in the following 
coupon: 


= National Provisioner, 
407 S. Dearborn St., Chicago, Ill. 
Please send me reprints on em and 
Testing Gove Casings."’ I sub- 
pe NATIONAL PROVI. 


Enclosed find 30c stamp. 
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CHICAGO HIDE QUOTATIONS 


Quotations on hides at Chicago for the 
week ended Feb. 9, 1940, with com- 
parisons: 

PACKER HIDES, 


Week ended Prev. Cor. week, 
Feb. 9. week. (Rev.) 1939. 
Hvy. nat. strs. @13 12% @13 10 @10% 
ae Tex. @ 
sake tae 18n @12 10: 
me. “putt brnd’d me om 
CG. cast vee @13 @12% @10% 
Hvy. Col. 
i SO EE @12% 12%@12% @10 


Ex- light Tex. 


ore @12%n 12%@12% 
Brnd’d cows.. 


oie 12%913> 
Hvy. nat. cows 12% 
Lt. nat. cows. @13% 13 aia 


Brnd’d bulls.. 8 @ 8% @ 8 6 
Calfskins ....23 @25% 23 @24%n 17 18 
Kips, nat..... @ @19 15n 
Kips, ov-wt.. @17% @17T% @l4n 
Kips, brnd’d. oe @16 12%n 
Slunks, reg.. 1.20 80 
Slunks, hris.. ‘60 Sis 60 @65 40 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies. 


CITY AND OUTSIDE SMALL PACKERS. 


Nat. all-wts. " @12% 12 @12% 9 g 9% 
Branded ..... “2 11% @12 8%@ 9 
Nat. bulls.... @ 8 8 6 
Brnd’d bulls.. 7 7 7 5 
Calfskins ....20 22 20 @21 15 16: 
TOE oe cakes 17 @i7 1. 
Slunks, reg.. 1.10 “a 70 TSn 
Slunks, hris.. @50n 50n 30n 


bette HIDES. 


Hvy. steers.. @ 9% ot of Tn 
Hvy. cows.... — @ 9% Tn 
DS ns arsve 11 Gut te 11% 8%@ 8% 
Extremes ....12%@18 ti 10 
SE Suinéawes 6%@ 7 6 7 5%@ 5 
Calfskins .... . tr 11 11 
Kipskins ..... 10% @1 
Horsehides ...4. 50gst 35 «4. soma, 35 2.50@3.1 
SHEEPSKINS. 


Pkr. shearlgs. @1.35 @1.35 @75 
Dry pelts..... 17 @17%n 17 @17%n 18%@14% 


NEW YORK HIDE FUTURES 


Saturday, Feb. 3.—Close: Mar. 14.05; 
June 14.34; Sept. 14.57; Dec. 14.86; 51 
lots; unchanged to 4 lower. 


Monday, Feb. 5.—Close: Mar. 13.88@ 
13.90; June 14.17@14.19; Sept. 14.40@ 
14.45; Dec. 14.67 n; 78 lots; 17@19 
lower. 


Tuesday, Feb. 6.—Close: Mar. 14.10@ 
14.11; June 14.39; Sept. 14.62; Dec. 
14.89 n; 120 lots; 22 higher. 


Wednesday, Feb. 7.—Close: Mar. 
14.11@14.15; June 14.41; Sept. 14.65@ 
14.70; Dec. 14.91 n; 195 lots; 1@8 
higher. 

Thursday, Feb. 8.—Close: Mar. 14.31; 
June 14.56@14.60; Sept. 14.85; Dec. 
15.06@15.10; 250 lots; 15@20 higher. 

Friday, Feb. 9.—Close: Mar. 14.27@ 
14.30; June 14.52@14.53; Sept. 14.79@ 
14.80; Dec. 15.01 n; 281 sales; 4@6 
lower. 


ARGENTINE BEEF EXPORTS 


Cable reports of Argentine exports of 
beef this week up to Feb. 8, 1940: To 
the United Kingdom, 274,150 quarters; 
to the Continent, 44,785 quarters. A 
week ago, to the United Kingdom, 
none; to the Continent, 83,872 quarters. 
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The 
Lixate process 
for making brine 
makes 
News of Profit 



































ew OMAHA to the Atlantic, from Maine to the Gulf of 
Mexico, The Lixate Process For Making Brine is bringing 
the welcome news of better profits to modern meat packing 
plants. It has earned its way by practical economies in small 
plants and large ones. It has passed exhaustive tests made by 
the engineers, chemists and quality experts of some of the 
largest and most profitable packing plants in the country. 


If you are making brine by older methods, you can make_ 


important and noticeable savings with The Lixate Process. It 
will save money for you in 4 ways: 


1, It saves in labor costs for handling salt. 














SALT FLOWS IN... 





PROFITS FLOW OUT 


REED HAM WORKS — Burlington, Mass. 

The Lixate Process illustrated above was installed by Reed Ham 

Works for economy. It bas also demonstrated that the quality 

brine produced safeguards the high quality for which the prod- 

ucts of this prominent packing company is noted. 

* * * 

It costs nothing to find out how you can save money with this 
~ modern, automatic process. It does cost you money every day 

you are without it. Write today for full information. 


SALT FOR EVERY PURPOSE 
The Lixate Process For Making Brine was developed by Inter- 
national Salt Company, Inc. It is but one of many developments 
by International to help the meat packing industry improve qual- 








2. It saves all labor costs for mixing brine. 

3. It lowers costs for distributing brine. 

4. Users report savings of 10% to 20% in 
the amount of salt used. 


This diagram shows how these savings are 
made automatically. The proper grade of 
Retsof, Detroit or Avery brands of Rock Salt 
is placed in the hopper, and flows by gravity to 
the Lixator below. Water enters a spray noz- 
zle at the top, dissolves the salt without agita- 














tion, and becomes saturated brine. Brine which 
is self-filtered to be crystal clear, rises in the 
collecting chamber to a discharge pipe, and 








ce 


ity and lower production costs. Internatiomal pro- 
duces salt for every purpose—granulated or vac- 
uum evaporated salt, grainer or flake salt, and 
Rock Salt. The advice and counsel of The Research 
Department of International Salt Company, Inc., 
is freely offered to all who use salt in industry. 


WRITE FOR THIS BOOK 
The Lixate Book includes many pictures of suc- 
cessful installations, in addition to a detailed de- 
scription of the way in which The Lixate Process 
makes automatic savings. A copy will be sent 
free on request. If you prefer, a Lixate Engineer 
q will call, without obligation, 
and demonstrate how you can 
make substantial savings in 


ay 




















flows by gravity to a storage tank. 








De LIXATE Poses: 


your own plant. 





REG. U.S. PAT. OFF. 


FOR MAKING BRINE 
INTERNATIONAL SALT COMPANY, INC., Scranton, Pa., New York, N. Y. 


SALES OFFICES: Buffalo, New York + Philadelphia, Pennsylvania «+ 
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Boston, Massachusetts + Baltimore, Maryland + Pittsburgh, Pennsylvania 
Newark, New Jersey +« New York. New York + Richmond, Virginia 


* New Orleans, Louisiana + Cincinnati,Obio + St. Louis, Missouri 
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NEW LISES For‘ Paichiépeie Cosines 


Include Sausage Sticks 


and Canned Sausage 


chandising has sharpened competi- 

tion among food products to a degree 
unknown in the past. New packages and 
containers bid for the consumer’s dollar. 
Meats and meat products, in order to 
maintain their dominant position in the 
food field, cannot ignore these develop- 
ments. As a result, alert packers and 
sausage manufacturers are constantly 
seeking new and convenient ways of 
presenting their products to the public. 

New applications of the “Zipp” vege- 
table parchment casing, first developed 
for production of frankfurts with easily 
removable jackets, now make it possible 
to turn out such products as summer 
sausage, cornmeal mush, fresh thur- 
inger, fresh pork sausage, liver “stix” 
and meat “stix” (such as frankfurts) 
in these casings, which are available in 
stock diameters and special diameters 
if desired. 

The removable casings combine the 
qualities of product identification and 
consumer convenience, opening up a 
wide vista of merchandising possibili- 
ties. Substitution—one of the toughest 
problems confronting manufacturers of 
quality sausage—is easily overcome by 
using the producer’s brand directly on 
the casing. 


Standardized Product 


The unique form of sausages produced 
with this type of vegetable parchment 
casing enables the packer or sausage 
manufacturer to market his product in 
units of convenient size, giving the con- 
sumer a standard amount at a set price. 
Liver “stix” illustrate this feature 
clearly. When the casing is removed, 
the “stix” fit the oblong form of bun 
without slicing or spreading the meat. 


Fresh pork sausage packed in the cas- 
ings makes an attractive product for 
display and is easy to handle. In pre- 
paring the sausage for cooking, the con- 
sumer may slice directly through the 
casing to form round, regular patties, 
or may zip the casing open and slice off 
as many patties as she wishes to use. 
The casing need not be removed entirely, 
but may be opened to expose only the 
desired amount of meat, then folded 
over to cover the remainder. 


In their manufacture, Zipp casings 
are specially folded and sewed in order 
to leave a ridge extending the length of 
each casing on one side. To remove cas- 
ing, this ridge is grasped and pulled. 
Some products, such as meat or liver 
“stix,” may be sold to the consumer 
with the casing either intact or already 
removed. 


These casings are being employed in 
the production of canned sausage, in- 
cluding the cocktail type. A Southern 
Sausage canner reports that the casings, 


Tess fast pace of modern food mer- 


through production economies, have led 
to substantially increased profits. 
Production economies, according to 
processors using the casings, result 
from the fact that waste and sorting 
and picking costs are eliminated. Sau- 
sage is cut to desired length in mitre 
box, casings are removed and the cut 
sausage is packed in can with no casing. 
Waste is further eliminated by supply- 


PRODUCT 
USES SHOWN 


Five types of product 
stuffed in “Zipp” vege; 
table parchment casings. 
Left to right are sausage 
meat, corn meal, ham- 
burger, scrapple and 
chili. Casings are quickly 
removed by means of 
stitched portion visible 
on sausage at left. 





CANNING 
ECONOMIES 


In production of canned 
sausage using the parch- 
ment casings, the sau- 
sage is cut to desired 
length in mitre box, cas- 
ing zipped off and un- 
cased product packed in 
can. No picking of cas- 
ings is required. 
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ing the canner with casings cut to suit 
his individual needs, the specific length 
being determined by the capacity of the 
smokehouse and by the length to which 
the individual sausages are to be cut. 


The casings are also interesting from 
the production standpoint. After being 
moistened, they are stuffed without any 
extra equipment and without linking. In 
the smokehouse, lengths of the sausage 
are hung in pairs; after cooking, 
showering and chilling they are placed 
in a mitre box and cut to any desired 
length. Smoking time is varied for 
fresh or regular cure. Regularity of the 
product enables the manufacturer to 
maintain close control of the number 
per pound, while the standard sizes and 
cut ends facilitate packaging. 





READY FOR 
SERVING 


Fresh thuringer made 
in “Zipp” casings cre- 
ates a tasty dish when 
prepared for serving by 
removing casings, as il- 
lustrated. At right in pic- 
ture is sausage packed 
in vegetable parchment 
casing of 3%-in. size. 
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IDENTIFICATION, INC. 


James H. Wells, President 
4541 N. Ravenswood Ave. Chicago, Illinois 
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PRAGUE 
POWDER 


Registered U. S. Patent Nos. 2054623, 2054624, 2054625, 2054626 


Prague Powder Makes a Tender Ham... 


Prague Powder Makes a Tender Bacon... 
Artery Pump 





A Tender 


Smoked Ham Is Heated to 142 Degrees 
A PRAGUE POWDER cured Tender Smoked Ham, ready 
for slicing, broiling or baking, is Mild, Sweet and Tender. 


The PRAGUE POWDER Cure is the ‘‘Safe, Fast Cure” 
— roduces the Rich, Ripe Flavor in the “Ready-to- 
am. 







BIG BOY is 
the BEST For 
pump on the Artery 


market 


Artery Pumping Is Better 


All artery pumped hams can be finished in 
dry cure like “Sugar Cured Bacon’’—this is 
good advice. A “Rich, Ripe Flavor’’ ham is 
desirable from the consumer's standpoint. 


A ham is made tender by artery pumping, and the use 
of prepared PRAGUE POWDER Pickle. 


Ask for PRAGUE POWDER 


THE GRIFFITH LABORATORIES 


1415-31 W. 37th St. - Chicago, Ill. 


Eastern Factory: 35 Eighth St., Passaic, N. J. 
Canadian Factory and Offices: 
1 Industrial St., Leaside, Toronto 12, Ontario 
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New Trade Literature 


Overhead Tracks for Meat Plants (NL 
728).—New 36-page illustrated catalog, 
prepared especially for the meat pack- 
ing industry, covers company’s extensive 
line of overhead track, trolleys, switches, 
sausage cages and smokehouse equip- 
ment. Many photographs of actual in- 
stallations are shown. In addition to 
track, hangers, switches, safety stops 
and overhead track scales, catalog shows 
hog and sheep trolleys, beef and calf 
gambrels, special trolleys for various 
operations, ham and bacon smokehouse 
trees, sanitary type sausage cages, prod- 
uct display racks and smokehouse doors. 
—Philadelphia Tramrail Co. 


Low-Speed Synchronous Generators 
(NL 717).—Folder describes construc- 
tion features of low-speed synchronous 
generators, which are clearly illustrated 
in detailed photographs. Stator lamina- 
tions are assembled in accurate align- 
ment around a mandrel to form stator 
core; generator feet cast integral with 
end plates. Rotor spiders have heavy 
cast-iron construction, with hub key- 
seated to fit shaft on which rotor is to 
be mounted. Numerous other features 
are illustrated and described.—General 
Electric Co. 


Pyrometers and Resistance Thermom- 
eters (NL 711).—Among new instru- 
ments listed in this catalog are self- 
balancing indicating contrellers, with or 
without “in balance” signal; recorder- 
controllers for throttling fuel heat or 
electric heat; two-point and multi-point 
indicating controllers and cabinet type 
indicators. Celectray pyrometers de- 
scribed utilize beam of light and photo- 
tube, operating relays and insuring pho- 
toelectrical balance of instruments. 
Catalog liberally illustrated and fur- 
nished with specifications of equipment 
contained.—C. J. Tagliabue Mfg. Co. 


Commercial Condensing Units (NL 
722).-—New 35-page catalog, extensively 
illustrated, presents condensing units 
ranging from % to 25 h.p., complete 
specifications and capacity data being 
listed with each model. Air-cooled and 
water-cooled units are included. Com- 
pressors listed in catalog feature 
diamond boring and crankcase and 
cylinder block cast in one piece. Supple- 
mentary list supplies prices and per- 
formance specifications of refrigeration 
equipment produced by company.— 
Copeland Refrigeration Corp. 





To obtain information on new trade 
literature mentioned in THE NATIONAL 
PROVISIONER, write: 

(2-10-40) 


Editor THE NATIONAL PROVISIONER: 


Please send, without obligation, publications 
listed below. (Give key number only): 
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Countrywide News Notes 


(Continued from page 21.) 
Crocker Packing Co., Pipkin-Boyd-Neal 
Packing Co. and Wallace Bros. Packing 
Co. Extensive improvements were 
made during the year in all three plants, 
and further remodeling and moderniza- 
tion work is planned during 1940. 


John E. Hoffman, for the past nine 
years sales representative for Armour 
and Company at Lincoln, Neb., died 
there on January 28 after a jong illness. 
Mr. Hoffman was a native of Lincoln. 


Alterations and additions to cost ap- 
proximately $5,000 are being carried 
out at the plant of the Made Rite 
Sausage Co., Sacramento, Calif. 


Feasibility of forming a community 
organization to promote a packing plant 
at Pawhuska, Okla., will be studied 
when Osage county. cattlemen meet 
again with chamber of commerce di- 
rectors for a “let’s get together for 
1940” discussion. 


In the News 40 Years Ago 


(From The National Provisioner, Feb. 10, 1900.) 

The negotiation of three important 
reciprocity treaties by our government 
with three foreign powers, viz., France, 
Argentina and Italy—wherein many of 
our products receive kind treatment for 
trade equivalents—is a source of grati- 
fication to us, and must also be to the 
bulk of friends of THE NATIONAL PRo- 


VISIONER. While we may not get all we 
ask and strive for at the first pull, these 
treaties will show a good working base 
upon which we can build as occasions 
present the need for change. THE Na- 
TIONAL PROVISIONER successfully la- 
bored for the swapping of tariff con- 
cessions upon articles which gave great- 
est benefit to the contracting parties 
with the least injury to either. The 
‘fruits which the recently concluded 
treaties will bear are somewhat due to 
the ceaseless efforts of this journal. 
While we feel a sense of elation at our 
success, we shall strive on to achieve 
more. Spain desires a treaty. Spain will 
offer a large market for our oils and 
greases. We should be generous with 
our late foe and get down to liberal 
business with her. ... The pulse of 
many of our industries will immediately 
feel the strong effect of the reciprocity 
treaties now being ratified and will con- 
tinue improving more and more under . 
them. However, the schedule is as yet 
very incomplete. 

At the general meeting of the St. 
Louis (Mo.) National Stockyards Asso- 
ciation the following directors were 
elected: Nelson Morris, Edward Morris, 
G. F. Swift, A. H. Veeder, S. W. Aller- 
ton, C. G. Knox, Louis F. Swift, Ira 
Morris, A. M. Rothschild, E. F. Swift 
and Frank E, Vogel. 

Receipts of live stock at New York 
City during 1899 were as follows: 
Beeves, 577,386; cows, 9,747; calves, 
367,179; sheep, 1,882,741; hogs, 1,732,- 
215. 











NEW! 
D & G SPRAY TYPE 


NEW Excess Refrigera- 
tion capacity 

NEW Clutch Release for 
easy starting 


NEW Direct Cooling by 
Brine Spray 


«+. and backed by 
D & G's fifteen years 
of transport refriger- 
ation experience. 





PERFORMANCE. Tests* made with a standard type 24 foot empty trailer in 
August, 1939 (outside temperatures from 80° to 95°) using 500 Ibs. of ice, 20% 
salt, showed interior temperature of 36° in less than one hour—minimum tempera- 


tures as low as 22° in three hours! 


CONSTRUCTION HIGHLIGHTS: Oversize, self priming bronze fitted pump— 
ball bearings throughout—clutch for easy starting—AIR COOLING DIRECT FROM 


BRINE SPRAY AND ICE, NO FINS. 


*Photostatic copy of recording 
thermometer chart upon request 


The National Provisioner—February 10, 1940 


WRITE FOR FACTS, TODAY! 


DROMGOLD and GLENN 


1420 McCormick Bidg. 
Chicago, Illinois 











Is Cold Slowing Up Production 


In Your Sausage 
Manufacturing Room? 











SAUSAGE AND 
MEAT SPECIALTIES 


has the following to say in connection with 
temperature and humidity in the Meat 
Cooler: 


“Temperature in the sausage meat cooler should be 
from 35 to 38 degrees or higher depending on the 
rapidity with which the sausage maker wishes the 
meat to cure. Meat cures faster at higher temper- 
atures but it deteriorates more rapidly as the low 
temperature check on bacterial growth is removed. 
A curing temperature of 38 degrees has been speci- 
fied in formulas in this book. 

“The percentage of relative humidity in this room 
is important only to the extent that it should not be 
so high that salt in the product will attract moisture 
from the air continuously. On the other hand, it 
should be high enough to avoid excessive shrinkage 
and drying out of exposed meat. Allowance can be 
made for such shrinkage in the amount of ice or 
water placed in the emulsion during processing of 
some types of sausage. 

“A relative humidity of 80 to 85 per cent usually is 
found satisfactory in the sausage meat cooler.” 


Efficient temperature and humidity con- 
ditions are given for each department of the 
plant in the chapter on “Refrigeration and 
Air Conditioning.” 








Refrigeration is a decided advantage in keeping 
product in good condition while in the sausage manu- 
facturing room. Dexterity of workers, however, in 
this room is of paramount importance and there is a 
limit to the amount of refrigeration which can be used 
without impairing their efficiency. 

Time studies have established a minimum temper- 
ature at which workers in this department find no 
difficulty in maintaining a good speed of operations. 
At only 5 degrees below this point, complaints are 
marked and there is a noticeable reduction in output 
per worker. 

“Sausage & Meat Specialties,’’ The National Provi- 
sioner’s new book, the first of its kind on these 
important subjects, contains an entire chapter on 
“Refrigeration and Air Conditioning” in which this 
important subject as well as other aids to more 
profitable operation are thoroughly covered. 

Nineteen other chapters of “Sausage and Meat 
Specialties” highlight Plant Operations, Plant Layout, 
Sausage Trouble Shooting and Dry Sausage, and 
present the best of approved modern sausage prac- 
tice, tested formulas for sausage and all types of 
specialty products. 

The wide range of subjects covered in this new 
volume, the first of its kind, makes it an indispensable 
aid to every Sausage Manufacturer and Sausage 
Maker. 


Get your order in now. One case of cor- 
rected trouble will more than repay its 
cost . . . $5.00 postpaid. 














4 


Page 38 The National Provisioner—February 10, 1940 











Mississippi 
Packinghouse 
Center Opened 


HOMAS E. WILSON, chairman of 
Te: board of Wilson & Co., and 

Edward F. Wilson, president, were 
guests of honor on February 2 at the 
opening of a new packinghouse division 
by the Merchants Co., Inc., at Jackson, 
Miss. The presence of the Wilson execu- 
tives at the opening signalized the ex- 
clusive distributorship of Wilson & Co. 
products granted to the Merchants Co. 
in the Jackson area. 


An open house celebration brought 
more than 8,000 visitors to the new dis- 
tributing center. Governor Paul B. 
Johnson, Mayor Walter A. Scott of 
Jackson and a group of 80 Mississippi 
business leaders were present at a ban- 
quet for the Wilsons. The future of 
Mississippi as a livestock raising state 
was one of the chief topics at the 
banquet. 

Among many Wilson products dis- 
played during the open house were Cer- 
tified lard, Tender-Made ham and Mor, 
the company’s new all-purpose canned 
pork product. The company’s modern 
lard container, designed for the con- 
venience of the housewife, excited favor- 
able comment. While visitors inspected 
the new packinghouse division, and en- 
joyed Wilson meat delicacies, informa- 
tion regarding the company’s products 
was broadcast through the plant over a 
public address hookup. 


Future of Mississippi 


Speaking at the banquet, Thomas E. 
Wilson stated that his company was 
vitally interested in the progress of 
Mississippi. “We have been watching 
the state with considerable interest for 
several years,” he stated, “and will con- 
tinue to believe in the future of the 
Magnolia state.” He added that the task 
of making a state a livestock center is 
a matter of work year in and year out 
and not of spasmodic activity. 

Governor Johnson said he believed 
that Mississippi’s future was tied up 
with development of the earth’s re- 
sources to the greatest possible extent. 
“Mississippi wants intelligent men like 
the two Mr. Wilsons to come to our 
state,” he said, “and to build new enter- 
prises here to the betterment of Missis- 
sippi and themselves . . . We need new 
industries that can grow while they sup- 
port themselves.” 

W. O. Tatum, chairman of the board 
of directors of the Merchants Co., which 
has been serving Mississippi as a whole- 
sale food concern for 35 years, presided 
at the banquet. He introduced Dave P. 
Cameron, president of the company, and 





WILSONS ATTEND OPENING OF NEW SOUTHERN MARKET 


Thomas E. Wilson (right) reviews displays at opening of new packinghouse center of 
the Merchants Co., Jackson, Miss., with Charles B. Barnett, manager. President Edward 
F. Wilson, Wilson & Co., is in center background. 


W. W. Wright, vice president. The con- 
cern owns wholesale houses in six 
Mississippi cities and also operates mills 
and elevators in Jackson. 

The week following:the opening day 
was designated as Wilson Week and 
the Merchants Co. put on an intensive 
sales drive on its meats and provisions, 


utilizing newspaper, radio, direct mail. 


and other advertising. The new pack- 
inghouse division was the scene of brisk 
buying on the first day of operation. 
Officials reported that eight carloads of 
meats shipped from Kansas City for 
the opening were sold before the end of 
the day. 


The company’s new packinghouse 
division at Jackson is under the man- 
agement of Charles B. Barnett, who 
was formerly with Wilson at Kansas 
City. The refrigerated area includes 
four large coolers and one freezer, and 


SERVING 8,000 
VISITORS 


More than 8,000 visitors 
from the Jackson area 
attended open house 
festivities at the new 
division. Guests  in- 
spected the company’s 
coolers and freezing 
equipment, viewed the 
displays of provisions, 
and were treated to 
samples of Wilson meat 
products. 
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is insulated with Wilson hairfelt. The 
freezer is equipped to provide a mini- 
mum temperature of minus 20 degs. F. 

An interesting feature of the pack- 
inghouse division is a 12-ft., full-vision 
display case located in the “reception 
room” outside the coolers. All refrigera- 
tion is under automatic control. A 
number of new employes have been 
added to handle the new division. Total 
cost of equipping the division was said 
to be approximately $50,000. 


NEGOTIATIONS WITH U. K. 


Negotiations which have been under 
way for some time between packers’ 
agents in Great Britain and the British 
Ministry of Food, on difficulties arising 
out of the license restrictions on pork 
and lard imports, are continuing. 








LIVESTOCK MARKETS o11ucy oni 





January Kill in All 
Classes Above 1939 


ORE cattle, calves, hogs and sheep 
were slaughtered under federal 
inspection during January, 1940, than 
in January, 1939. Slaughter of cattle, 
hogs and sheep was considerably larger 
than a year ago, but the number of 
calves processed showed a less decided 
increase. 
Volume of animals processed during 
January, 1940, with comparisons, fol- 
lows: 


Jan., Dec., Jan., 5-yr. 

1940. 1939. 1939. Av. 
Cattle ... 827,348 778,408 761,460 835,789 
Calves ... 416,291 $81,131 414,828 451,895 


Hogs ....5,355,798 5,236,421 4,043,000 _ 3,647,779 
Sheep and 

lambs .1,598,193 1,888,705 1,455,711 1,518,519 

January slaughter of cattle and calves 
was smaller than the five-year average 
for January, but exceeded the average 
in hogs, sheep and lambs. The cattle kill 
of 827,000 head was 1 per cent under 
the five-year average, and calf slaughter 
was 6 per cent smaller than the five- 
year average. The largest increase, as 
compared with the five-year average, 
was in the volume of hog slaughter. 
The total of 5,356,000 head processed 
was approximately 47 per cent greater. 
Lamb kill was 5 per cent greater than 
the five-year average. 

Total kill during the first three 
months of the current packer year, com- 
pared with the kill in the like period a 
year ago, showed little variation except 
in the case of hogs. Approximately 3,- 
000,000 more hogs were slaughtered in 
the first quarter of the current year 
than last. 


FIRST QUARTERS OF PACKER YEAR. 


1940 1939 
GaOtRD. cr ccisescevenss 2,438,067 2,377,204 
GORES « 22. ccccccccses 1,247,328 1,289,340 
BEE hci edécdanie te wat 15,029,013 12,302,368 
Sheep and lambs...... 4,455,699 4,256,099 


HOGS FOR WILTSHIRES 


Production of Wiltshire sides in this 
country has been almost entirely for 
export; even then only a small volume 
of such sides has been turned out be- 
cause the average American hog carries 
too much fat to make good Wiltshires. 
Even the Canadian trade considers 
American hogs too fat and it has been 
difficult to meet Canadian. demand, 
which has developed recently, with car- 
casses of the right type. 


For some years the U. S. Department 
of Agriculture has been experimenting 
with the development of a hog suitable 
for the production of Wiltshire sides. 
Yorkshire and Chester White hogs, both 
purebreds and crosses, were used in the 
experiments. The hogs were self-fed 
on alfalfa with barley or wheat as the 
grain portion of the ration. Most of the 
carcasses, which were suitable for mak- 
ing Wiltshire sides, were from a Chester 
White-Yorkshire cross, sows being of 
the former breed. 


“By following the methods of breed- 
ing, feeding and management used in 
this investigation it is possible to pro- 
duce hogs suitable for the Wiltshire 
trade,” the Department concluded. 


“The intermediate type of hog with 
good length, smooth shoulders, plump 
hams, and with a considerable degree of 
smoothness and quality, if marketed at 
the proper weight and finish, will yield 
a good percentage of carcasses suitable 
for conversion into Wiltshire sides. This 
type of hog can be found in practically 
all the American breeds,” it was pointed 
out. 

Details of the experiments, including 
selection, feed, type of hog produced, 
dressing percentages, etc., are reported 
in Circular No. 532 of the U. S. Depart- 
ment of Agriculture, Washington, D. C., 
entitled “Production of Hogs Suitable 
for Wiltshire Sides.” Packers interested 
in stimulating the production of this 


type of hog in areas feeding their plants 
may find this bulletin helpful. They 
can draw it to the attention of farmers 
interested in the production of such 
hogs. 


HOG WEIGHTS AND COSTS 


Barrows and gilts marketed at Kan- 
sas City, Omaha and St. Joseph during 
January, 1940, were lighter than in 
January, 1939, but were heavier at Na- 
tional Stock Yards and St. Paul, while 
the Chicago average was the same for 
both periods. Sows averaged lighter at 
all the above markets with the exception 
of St. Paul. Agricultural Marketing 
Service reports average weights and 
prices at the six markets in January, 
1940 and 1939, as follows: 


BARROWS 

AND GILTS SOWS 

Jan., Jan., Jan., Jan., 

1940 1939 

Ibs. Ibs. 
IS 0 ccvesndse 238 238 451 455 
Memeee Gly... sc eccsc 222 238 408 438 
GEIS ses sccsccwsccces 230 242 424 436 
National Stock Yards..224 223 405 419 
Bi SI oh cecinced 219 419 443 
cee 229 225 451 489 


Average costs of these classes at the 
same markets during January, 1940: 


Jan., Jan., Jan., Jan., 
1940. 1939. 


1940. 1939. 
WED So ccucccccwess $5.40 $7.37 $4.45 $6.48 
Kansas City......... 5.26. 17.24 4.29 6.26 
Cr citiiasisdncae 5.14 7.17 4.32 6.31 
National Stock Yards. 5.52 7.57 4.56 6.39 
i eee 5.28 7.32 4.28 6.26 
5.09 7.19 4.30 6.22 


Hog averages during January, 1940, 
and a month earlier, were: 


Hogs Hogs 
Jan., 
1939. 


I hin 65k 0 decane clddeneabee 
Kansas City.... 
Omaha ......... 


NE nc. v been bees ed een ieaeg eu 
ND olds chedis cb bccet disease 





BRSEERE 











Detroit,Mich. Cincinnati, 0. 
indianapolis, nd. La Fayette, nd. 
Neskville,Tenn. Sioux City, la. 





TO LIVESTOCK 
BUYING EFFICIENCY 


KENNETT-MURRAY 


LIVESTOCK BUYING ORGANIZATION 
Dayton.0. 


Montgomery, Ala 

















files Buyer of Live Stock 
L. H. MeMURRAY 


Indianapolis, Indiana 




















Omaha, Neb. 
Louisville, Ky 








St. Louis National Stock Yards 


Order your Hogs from 
DUNHAM AND MURPHY 


Hog Buyers 


Illinois 
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CORN BELT DIRECT TRADING 


(Reported by U. S. Department of Agriculture, 
Agricultural Marketing Service.) 

Des Moines, Ia., February 8, 1940.— 
At 16 concentration points and 10 pack- 
ing plants in Iowa and Minnesota hog 
receipts were slightly less than week 
ago, but almost 100 per cent heavier 
than year ago. Trade undertone was 
slow all week. Current prices were 
steady to 15c lower than last week’s 
close, mostly 5@10c down. 

Good to choice, 180-220-lb., $5.15@ 
5.25 at plants, top $5.30 sparingly; yard 
bids were mostly $5.00@5.15; 220-240- 
Ib., $4.80@5.15; 240-270-lb., $4.70@5.00; 
270-300-Ib., $4.60@4.80; 300-330-Ib., 
$4.40@4.70; 330-360-lb., $4.30@4.60; 
160-180-lb., $4.70@5.20; sows, 330-lb. 
down, $4.10@4.40, mostly $4.20@4.30 
at plants; 330-400-lb., $3.90@4.20; 400- 
500-lb., $3.70@4.10. 

Receipts at Corn Belt markets for 
week ended February 8: 


This Last 

week. week. 
Welee. WO. Bonde cevcceccccs 40,400 40,400 
Saturday, Feb. 8............. 34,900 47,100 
Monday, Feb. 4.............- 63,900 47,700 
Tuesday, Feb. 5...........-.. 31,100 57,200 
Wednesday, Feb, 6........... 32,200 48,700 
Thursday, Veb. 7......0cce.e. 30,300 24,400 


CANADIAN HOG WEIGHTS 


Top weight for select and bacon grade 
hogs in Canada is 220 lbs., with the 
range from 180 to 220 lbs., delivered at 
stock yards. Properly finished, such 
hogs will produce Wiltshire sides of the 
most desirable type, weighing from 55 
to 65 lbs. Dressed weight of such hogs 
will range from 143 to 168 lbs. 

According to a recent announcement 
by C. C. Lyster, market supervisor of 
the livestock and livestock products di- 
vision of the Dominion Department of 
Agriculture, truck hogs will be graded 
in the future according to the weight 
standards for hogs weighed off cars. 
Grading of hogs delivered off trucks was 
formerly governed by standards for fed 
and watered hogs at Canadian stock 
yards. 


RECEIPTS AT CHIEF CENTERS 


Receipts for week ended February 3: 
At 20 markets: Cattle. Hogs. Sheep. 


At 11 markets: 




















Week ended Feb. 8 
SD IIE ad oicin'u-< toc ecsia' cco. ss aa ‘ 
Ea anaw baUg-yu 60.0%. cbwss bused aves a @pewtas 262, 
DG. inbattd adds atv okes<nekacwpiaaicn 306, 
DES 2-40 ab Coda aera wAa gee BAT has SAME 267,000 
SN? <5 ec digka dentine us ox pactkun sawanneee 274,000 
At 7 markets: Cattle. Hogs. Sheep. 
Week ended Feb. 3..... 118,000 400,000 140,000 
Previous week......... 114,000 429,000 177,000 
SE perenne» 110,000 225,000 190,000 
SEE 335.55 op ec eecamaee 118,000 263,000 196,000 
ibs av nets ele te cuen 102,000 221,000 170,000 
ERs conste wae be coed 130,000 238,000 193,000 


A meal without Meat 
is a meal incomplete 





LIVESTOCK PRICES AT LEADING MARKETS 





Livestock prices at five leading Western Markets, Thursday, February 8, 1940, 
as reported by U. S. Department of Agriculture, Agricultural Marketing Service. 


Hogs (soft & oily not quoted). 
BARROWS AND GILTS: 

















CHICAGO. NAT. STK. YDS. OMAHA. KAWNS. CITY. ST. PAUL. 


Good-choice: 
3.75@ 4.60 $ 4. GaP: “skensctash:. sannasee 3 4.25@ 4.50 
4.40@ 5.25 4.50@ 5.10 $ 4.15@ 4.85 $ 4.50@ 5.00 4. 5.20 
5.00@ 5.50 5. 5.50 4.60@ 5.10 4.75@ 5.15 6.10@ 5.25 
5.30@ 5.55 5.45@ 5.50 5.00@ 5.15 5. 5.15 5.15@ 5.25 
$e 5.55 5. 5.50 5. 5.20 5.00@ 5.15 5.10@ 5.15 
5.20@ 5.50 5.25@ 5.50 4.90@ 5.15 4.90@ 5.10 5.00@ 5.10 
5.05@ 5.25 5.00@ 5.40 4.65@ 5.05 4.80@ 5.05 4.70@ 5.00 
re | 5.15 4.80@ 5.15 4.45@ 4.75 4, 4.90 4.60@ 4.80 
4.70@ 4.95 4.70@ 5.00 4.35@ 4.55 4.50@ 4.65 4. 4.65 
4.60@ 4.85 4.65@ 4.80 4.25@ 4.40 -4.40@ 4.55 4. 4.60 
Medium 
100-220 Ibe. ............ 4.50@ 5.20 4.40@ 5.30 4.10@ 4.85 4.75@ 5.00 4.85@ 5.10 
SOWS: 
Good and choice: 
270-800 Ibs. ............ 4.55@ 4.70 G 4.60 4.15@ 4.25 4.10@ 4.25 4.15@ 4.20 
- DE ehiasvkeneey 4.45@ 4.60 os 4.60 4.15@ 4.25 4.10@ 4 4.15@ 4.20 
eS oe 4.30@ 4.50 4.50@ 4.60 4.1 4.15 4.15@ 4.20 
Good: 
ee 4.25@ 4.40 re 4.55 4.00@ 4.10 4.00@ 4.10 4.15@ 4.20 
TE TN, ony 3s'b%0 eee 3 ‘ 4. 4.45 4, 4.10 8.90@ 4.10 4.10@ 4.15 
ST GN © secveecesks 4.10@ 4.25 4. 4.35 4.00@ 4.10 8.80@ 4.00 4.10@ 4.15 
Medium 
250-500 Ibs. ............ 8.75@ 4.10 8.75@ 4.35 3.65@ 4.00 38.65@ 4.10 4.00@ 4.10 
PIGS (Slaughter): 
Med. & good, 90-120 Ibs. 3.25@ 4.35 Se Gee | = ecaudckion,  acvawevies 8.75@ 4.25 


Slaughter Cattle, Vealers and Calves: 
STEERS, choice: 


750- 900 Ibs. .......... 10.75@11.75 10. 

900-1100 Ibe. .......... 10.75@11.75 10. 

1100-1300 Ibs. .......... 10.50@11.50 10. 

1800-1500 Ibs. .......... 9.75@11.25 10. 
STEERS, good: 

7 





STEERS, medium: 





50@11.50 10.25@11.50 10. 11.25 9. 10.75 
11.25 10. 11.50 10. 11.25 9.25@10.75 
25@11.25 10. 11.50 89. 11.00 9 10.25 
x 11.00 9.50@11.50  9.25@10.50  8.75@10.00 

xt) 

15 

50 

25 


10.50 9.00@10.25 8.25: 5 
" 10.50 8. 10.25 8. . 
10.25 8. 10.00 88. \ 
10.00  8.00@ 9.75 8. . 


750-1100 Ibs. .......... 8. 9.00 7 He 4 8.75 7.25@ 8.75 7.00@ 8.00 6. 8.25 

1100-1300 Ibs. .......... 7.25@ 8.50 7.00@ 8.00 7.00@ 8.00 6.75@ 8.00 

STEERS, common: 
750-1100 Ibs. .......... 6.50@ 7.25 6.50@ 7.50 6.00@ 7.25 6.25@ 7.00 5.7%5@ 6.75 

STEERS, HEIFERS AND MIXED: 

Choice, 500-750 Ibs..... 78 8G10.00 9.50@10.25 9.50@10.50 9. re te 50 8.75@10.00 

Good, 500-750 Ibs....... 8.75@10.00 8. 9.50 8.25@ 9.50 9 9.25 
HEIFERS 

Choice, 750-900 Ibs..... 9. 10.75 9.25@10.25 9. 10.25 9.25@10.25 8.75@ 9.50 

Good, 750-900 Ibs....... 8. 9.50 8.25@ 9.25 7.7%5@ 9.00 50 7.7%3@ 8.75 

Medium, 500-900 Ibs.... e+ 4 8.25 7. 8.25 6.50@ 7.75 7.00@ 8.00 6.75@ 7.75 

Common, 500-900 Ibs... 6.25@ 7.50 6.25@ 7.50 5.75@ 6.50 6. 7.00 5. 6.75 
COWS, all weights: 

COE. va<ceatee<cucscens 6.00@ 6.75 6. 7.00 6. 6.75 6.25@ 7.00 6.00@ 6.50 

WOON ‘ch dussccadacuud 5.35@ 6.00 5.25@ 6.00 5. 6.00 5.25@ 6.25 5.25@ 6.00 

Cutter and common..... -40@ 5.35 4. 5.25 4.25@ 5.00 4.25@ 5.25 4.25@ 5.25 

Canner (low cutter)..... 3.85@ 4.40 8.50@ 4.50 - 3.75@ 4.25 38.50@ 4.25 38. 4.25 
BULLS (Yigs. Excl.), all weights: 

Week, GOR ceccrcescese r+ | 6.85 6. 6.75 6.25@ 6.75 6.60@ 7.00 6.50@ 6.65 

Sausage, good.......... 6.75@ 7.25 6.60@ 6.85 6. 6.50 6.50@ 6.75 6.25@ 6.50 

Sausage, medium....... 6.50@ 6.75 6.25@ 6.75 5. 6.00 5.75@ 6.50 5.75@ 6.50 

Sausage, cutter & com.. 5.75@ 6.50 5.75@ 6.25 5.00@ 5.50 5.00@ 5.75 4.75@ 6.00 
VEALERS, all weights: 

Good and choice........ 10.00@11.00 9.25@10.50 8.50@10.00 7. 10.00 9. 10.50 

Common and medium... 7.50@10.00 6.75@ 9.25  & 8.50 6.00@ 7.50 6.50@ 9.00 

GEE deccsecserenescsces 6.50@ 7.50 4.75@ 6.75 5.00@ 7.50 5.00@ 6.00 5. 50 
CALVES, 400 Ibs. down: 

Good and choice........ 7. 8.50 7.50@ 9.50 7.50@ 9.00 7.50@ 9.25 8. 50 

Cc and dium... 6.00@ 7.50 6.00@ 7.50 6.00@ 7.50 6.00@ 7.50 6.00@ 8.00 

PR ee ree 5.00@ 6.00 4.75@ 6.00 5.00@ 6.00 5.00@ 6.00 5.00@ 6.00 

Slaughter Lambs and Sheep:* 

LAMBS: 

Geetee (leer gettel)::. GeO... ccncwisken : . ctanevcstad  .. cues] hae 

° and choice........ 8.60@ 8.85 8. 9.00 8.35@ 8.50 8.35@ 8.75 ree 8.65 

*Medium and good....... 8.25@ 8.50 8. 8.60 1g 8.25 13g 8.10 7.75@ 8.25 

GREER cc ccncdcccecess 6.25@ 8.10 5. 7.75 6.00@ 7.85 6.00@ 7.00 6.00@ 7. 

YEARLING WETHERS (shorn): 

Good and choice......... ease >. >> Seqghpape.s: i teeupebaed. Cit See Wentees «5. abe bien 

PEED © nddecscosescsss CE Oe. Necknedpee: > eennieseeace. SEDemete.  h Chaata os 
EWBS (shorn): 

Good and choice........ 4.00@ 5.00 8.75@ 4.75 8.75@ 4.75 8.75@ 4.80 4.00@ 4.85 

oO and di +. 2.50@ 4.00 2.50@ 3.75 2.50@ 3.75 shoe 3.75 2.50@ 4.00 





*Quotations based on animals of current seasonal market weights and wool growth. 


*Quotations on slaughter lambs of good and choice and of medium and 


grades, as combined, repre- 


sent lots averaging within the top half of the good and the top half of fie medium grades, respectively. 





CHICAGO PACKER PURCHASES 


Purchases of livestock at Chicago by 
the principal packers for the first three 
days this week were 17,785 cattle, 2,521 
calves, 42,826 hogs and 14,854 sheep. 
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TRIMMING OFF THE PROFITS 


Do your men trim the profits off your 
pork loins? Read chapter 6 of “PorK 
PACKING,” The National Provisioner’s 
pork plant handbook. 
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PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ending Saturday, February 3, 
940, as reported to The National Provisioner: 


CHICAGO. 

Armour and | Compens yy hogs; Swift & Com- 
pany, 6,983 hogs; Wilson © Se.. 7,936 hogs; West- 
ern Packing ., Inc., 2,889 hogs; Agar Packing 
Co., 7,307 hogs; shippers, 18,507 hogs; others, 
42,949 hogs. 

as Lo - cattle; 4,003 calves; 91,543 hogs; 
32,617 sh 


KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Company. 2,503 861 3,630 6,108 





Cudahy Pkg. Co...... 1,713 512 1,761 4,876 
wift & Company... 1195 396 2'393 8,716 
Wilson Macca cn 1,291 473 1.979 2°712 
Ind. Pkg. Oo......... Re dane | pnts: 
Kornblum Pkg. Co.... 1,084 .... eesin nadia 
WEEE nS ce ctkcboace 2/384 141 3,799 2,162 
| Rr a" 10,210 2,383 13,937 19,574 
OMAHA, 
Cattle and 


Calves. Hogs. Sheep. 
Armour and Company... 4,639 12,936 4,756 
8,687 


Cudahy Pkg. Co...:.... 3,713 5,000 
Swift & Company....... 3,622 8,060 4,170 
Wilson & Co............ 1,322 5,555 2, 296 
GEN eeedeccccssecenes cove 12,957 


Cattle and calves: Eagle Pkg. Co., 21; Greater 
Omaha Pkg. Co., 92; G 


Pkg. Co., 277; John Roth, 115: South Omaba Pkg. 
Co., 822; Lincoln Pkg. Co., 123. 
Total: 15,595 cattle and calves; 48,195 hogs; 
16,222 sheep. 
EAST 8ST. LOUIS. ‘3 
Cattle. Calves. Hogs. Sheep. 


Armour and Company. 2,308 1,543 6,198 2,233 
Swift & Company.... 2,233 1,284 8,279 1,791 
464 











Hunter —— bowese 1,440 304 4,548 

Be I GR. cv ckcces eove. / easy >) ae one 

Krey Pkg. Co........ dane sae 1,940 eewe 

Laclede Pkg. Co..... cose cose | ED eees 

Sielof! Pkg. Co....... vine 

DE hedemeeses ae 2,174 1,550 24,678 jane 

GED cedocessousset 2,165 99 1,802 858 
WE knives wenden 10,320 4,780 54,632 5,346 


Not including 1,317 cattle, 2,657 calves, 38,180 
hogs, and 1,414 sheep bought direct. 








ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Swift & Company... 1,922 608 10,731 11,437 
Armour and Company. 2,304 629 9,905 5,815 
CD ecncéervcavaass "826 4 3,280 933 
GED uns eiainoernne 5,052 1,241 25,157 18,185 
Not including 1,258 hogs bought direct. 
SIOUX CITY. 


Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co...... 1,876 
Armour and Company. 1,971 K 
Swift & Company.... 1,678 77 17,0384 3,622 
RRR REE 2,331 3 6,960 29 
GEE Bedcewecesdous 250 8 108 1 


BOARD oc cccccccscée 8,106 208 38,254 12,467 


OKLAHOMA CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and 2 Company. 1,697 770 2,297 795 

















Wilson & Co......... 1,767 808 2,315 751 
CUED <vicvesscesedwa 3859 22 «1,548 16 
WEE Srckcdeoneeus - 8,823 823 1,600 600 6,160 1,562 
Not including 6 cattle and 1,450 hogs bought 
direct. 
WICHITA. 
Cudahy Pkg. Co...... 880 758 3,438 5,167 
Dold Pkg. Co........ 494 119 =61,133 33 
Wichita D. B. o..... ee cece 
Dunn-Ostertag ...... (er 79 
w. epee Te. seen 586 
Sunflower Pkg. Co.. a . ceos 257 
Pioneer Cattle Co..... eons Snes 
Interstate Pkg. Co... 210. .... 100 
Keefe Pkg. Co....... we aces dees 
Bead ccccccscccees 1,826 “S77 5,593 5,200 
Not including 3, 047 hogs bought direct. 
DENVER. 


Cattle. Calves. Hogs. Sheep. 
Armour and Company. ba] 135 2,225 8,307 








Swift & Company.... 751 215 3,633 4,426 

Sateny Pkg. Co...... 629 99 2,256 1,447 

eee 1,315 237 #41,716 5,154 

WE wasecacvenses 3,442 686 9,830 14,334 
FT. WORTH. 


Cattle. Calves. Hogs. Sheep. 








Armour and Company. 2,176 699 4,614 

Swift & Company.... 1,828 1,043 2,971 2,753 

Blue Ty Ay Pkg. Co. 120 1 1,152 

City Pi Cinsceseces 17 8 795 

Rosenthal Pkg. Co... 7 420 2 
WD die Uses eecees 4,395 1,758 9,952 5,784 
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8ST. PAUL. 
Cattle. Calves. Hogs. Sheep. 


Armour and Company. 2,349 38,031 22,772 4,067 
Swift & Company.... 4,508 3,725 26,721 65,793 








Rifkin Pkg. Co...... 591 29 eon eewe 
United Pkg. Co...... 2,041 166 nies ates 
Cudahy Pkg. Co...... 526 1,310 coe “eee 
GERGES cccccccces eee 2015 502 caine esse 
MS waascvaceecen 12,030 8,763 49,493 9,770 
INDIANAPOLIS, 


Cattle. Calves. Hogs. Sheep. 
Kingan & Co......... 1,613 543 14,246 1,650 

















Armour and Company. 9866 222 2,605 eave 
Hilgemeier Bros...... BS «tse 951 eee 
Stumpf Bros......... ace, . aan 131 
— Pkg. Ba wovccece 68 5 258 esue 
ark & Wetzel...... 141 15 450 cose 
Wabnits and ao te 58 71 412 85 
Maass Hartman Oo.. 29 15 ooes eeoce 
GRIBPETD cccccccccccs : 2,165 1,815 17,369 6,768 
ea ae 451 120 326 467 
WEE. <6csbsdenceces 5,400 2,306 36,748 8,970 
CINCINNATI, 
Cattle. Calves. Hogs. 
S. W. Gall’s Sons.... .... 18 ecce 
E. Kahn's Sons yg -. 485 506 6,397 
ones J packing - «nee 320 
H. H. Meyer P’ 9 .... 8,340 
J. Schlachter’ rk hoy - 155 136 ones 
J. & F. Schroth P. Co. 7 wesce Se esee 
J. F. Stegner Co 36 363 ne 10 
Shippers <a a). . saan sae oeve 
GEREED secccccccecsse 684 1,141 175 
| rere yer 2,858 1,707 16,513 1,796 


Not including 617 cattle, 5,231 hogs and 283 
sheep bought direct. 


RECAPITULATION.+ 
CATTLE, 
Week Cor. 


























31,557 .380 28,1 
10,210 11,959 11,649 
, 15,783 5,433 
10,320 10,966 8,766 
I a cin, nacaonene 5,052 5,573 5,07! 
Sioux City SS ert 8,106 8,754 8,159 
Oklahoma City........... 3,823 4,048 3,720 
WEED soscccccoceeeves 1, 1,598 2,368 
EES cneknde+asenceeee 3,442 3,641 2,636 
a ee re 12,080 12,355 12,854 
re 3,006 3,405 3,593 
Indianapolis ............ 5,400 5,593 5,017 
_ Rese 2,858 2,882 2,492 
Bs iierievde-rccdan 4,395 4,808 3,771 
TOE eccnrccsecuscnves 117,620 124,745 113,678 

HOGS. 
Ee! Ses 91,543 89,601 51,512 
Kansas City..... aweeea 18,987 16,154 5,507 
DE. asecevesescccevas 48,195 41,886 28,902 
Bast i POUR. corccsvces 54,632 56,357 37,604 
FU See 25,157 23,840 9,624 
Sioux City Sac eteseeeenseas 38,254 45,474 26,660 
Oklahoma City........... 6,160 +234 1,271 
PEE Geedecs ccceceses 5,593 6,1 2,786 
DEE: .civecken sk Weeceees .830 10,249 4,777 
4 - 3 ee 49,493 64,552 31,552 
Oe 9,998 13,363 7,760 
DEED svivcceesevae 36,748 47,762 25,177 
Oe aaa 16,513 17,201 12,316 
WR, WePtR.c  coccccccccce 9,952 6,424 395 
TY tu ccecocsacecucen 416,005 146,265 256,843 
SHEEP. 

ID pndicnn 00000000 00d 82,617 46,364 47,525 
|. eres 19,574 21,856 26,723 

SE Chabapas vide veicgs 19,695 22, 
East St. Louis........... 5,346 8,350 4,980 
St. Jaen Reevsvnyevewes 18,185 19,542 18,495 

SSS a 12,467 18,155 14’ 
Oklahoma, ee 1,562 1,926 2,074 
EE Babe nds cecerewes 5,200 5, 622 
ane eeibonewas raw rok 14,3384 18,319 21,027 
OT eer 9,770 17,441 17,714 
— | Saas or- 892 2, 11446 
IEEE co viewcccccce 8,970 11,039 9,186 
ee aa 1,796 643 1,315 
ce | Or 5,784 7,351 6,086 
NN cisiveeeccesereess 152,719 193,601 197,292 


*Cattle and calves. 
+Not including directs. 


TUCSON LIVESTOCK SHOW 


The Tucson Livestock Show is sched- 
uled for February 22 to 25, following 
the annual convention of the Arizona 
Cattle Growers Association, which will 


be held in Nogales. This show has been - 


built along practical lines and has been 
of great value in helping to bring about 
improvement in quality of cattle in 
Arizona. A number of fat calves will be 
exhibited in the junior division of the 
show. 


CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union Stock 
is for current and comparative periods. 


Mon., Jan. 22....... 15,689 1,042 24,897 9,889 
Tues., Jan. 23....... 4,763 1,531 85,851 5,702 

ed., Jan. 24...... 7,25 ,762 4,502 
Thurs., Jan. 25...... 5,369 1,031 22,406 6,979 
Fri, Jan. 26....... 952 ‘230 13,145 6,767 











Sat., Jan. 27....... 200 ..... 5,800 2,500 
*Total this week... .34,176 
Prev. week ........34 


























3 6,132 92,316 923 
SHIPMENTS. 
Cattle. Calves. Hogs. Sheep, 
Mon., Jan. 22....... 2,641 ..... 8,772 38,086 
Tues., Jan. 23...... 1,983 197 2,986 985 
Wed., Jan. 24....... 2,857 57 2,432 
jurs., Jan. 25...... x 20 834 2,016 
Fri., Jan. 26....... 96 " i 
Sat., PAR. B.cccces 200 cecce 
Total this week.... 9,906 870 17,923 8,376 
Previous week ...... 9,519 205 21,582 6,983 
We OE Se ccvasess 7,641 212 18,117 11,228 
Two years ago...... 11,672 786 18,381 18,755 


*Including 450 cattle, 677 calves, 45,675 hogs and 
5,071 sheep direct to packers from other points, 


tAll receipts include directs. 


FEBRUARY AND YEAR RECEIPTS. 


Receipts thus far this month and year to date 
with comparisons: 


——February—— ear—— 

1940. 9. 1940. 1939, 

Cattle ... 6,521 12,558 174,830 163,740 

Calves ... 1,261 2,069 1,178 27,860 

Hogs .... 41,351 29,435 670,721 514,091 
Sheep ... 16,246 20,196 221,515 


WEEKLY AVERAGE PRICE OF LIVESTOCK, 
Cattle. Hogs. Sheep. Lambs, 
Week ended pe. 3.9 39 $ 5.25 +<e ‘ss 


Previous week ...... 5.20 55 

— epee 10.45 7.65 4.50 °: rr 
i. ihiaeetweiaiaet 7.50 8.20 3.75 7.40 
TEE cccccvevcesceces 10.60 10.30 5.50 10:38 
BIBS wccccee Seeneung 8.90 10.35 4.35 10.50 
TD cdcccnccecceces 10.35 8.00 4.00 8.30 











Av. 1935-1989 ....$ 9.55 $8.90 $4.40 $ 9.15 


SUPPLIES FOR CHICAGO PACKERS. 
Cattle. Hogs. Sheep. 


Week ended Feb. 3....24,270 114,373 28,498 
Previous week 25,044 113,219 »219 46,861 





1939 22,308 48,353 
1938 24,279 74,150 45,006 
1987 .. . 22,134 74,192 41,335 
BE Sacccwevcteknnscbe 25,348 54,585 87,875 
HOG RECEIPTS, WEIGHTS AND PRICES 
Vv. 

No. Wt., —Prices— 

Rec’d. Ibs. Top. ¥. 
*Week ended Feb. 3.132, 94 243 $5.90 $ 5.25 
Previous week ...... 134 249 5.70 5.20 
SEE cGbicesec cay oeeue #7028 249 8.25 1.65 
BOD evivcnccse SacedEs 96,810 243 9.00 8. 
BEE suvaccteeseneone 92,490 234 10.45 10.30 
0 re 73,153 236 10.85 10.35 
TOSS ccccccvccccccccs 101,914 223 8.30 8.00 





Av. 1935-1939 ..... 88,300 227 $9.35 $ 8.00 
*Receipts and average weight for week ending 
Jan. 27, 1940, estimated. 
CHICAGO HOG SLAUGHTERS. 


Hog slaughter at Chicago under federal inspec- 
tion for week ending Friday, Feb. 2: 


Week ending Feb. 2...........---4- — ~ 

— WEEK on ccccccccccccccccccccccss ° aS 
PMN siatetesces Sardis wie scale weercnee . 63, 

Two years AG0..........000- 5 «sien edison 


CHICAGO HOG PURCHASES. 
Supplies of hogs purchased by Chicago packers 
and shippers week ended Thursday, February 8: 
Week ended Prev. 





Feb. 8. week. 

Packers’ purchases .......... 63,594 73,086 
Shippers’ purchases .......... 18,220 18,507 
MEE -gatbeedetercctneseyes 81,814 91,543 





NEW YORK LIVESTOCK 


Receipts of salable livestock at Jersey 
City public market, week ended Feb. 2: 


Cattle. Calves. Hogs.* Sheep. 


Salable receipts....... 1,775 818 264 286 
Total, with directs... .5, "468 8,974 24,916 36,770 


Previous germ 


Salable receipts..... 1,878 821 168 746 
Total, with a: 4/900 8,868 27,020 53,079 


*Including hogs at 41st street. 
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SLAUGHTER REPORTS 


Special reports to THE NATIONAL PROVI- 
SIONER show the number of livestock slaughtered 
at 16 centers for the week ended February 3, 1940. 


CATTLE, 


Week 
ended 
Feb. 3. 











Fort eth.... <antee 
Philadelphia ............ 1,637 
Indianapolis ............ 1,615 
New York & Jersey City. 8,103 
Oklahoma City*.......... 5,429 
Cincinnati ............65 
ree 8,812 
Seon 489 
Milwaukee .............. i 

Detad ccevccesescccsvec 118,170 

*Cattle and calves 

HOGS. 

EE wnadhindekdnsgne yr 
Kansas City........ a-.-- 49,629 
DL. .innansneeeyeorces 60,197 
Bast St. Louis*.......... 72,882 
BE, FemeBeccccccccccccce 22,09 
SE Maa weviccwecceees 49,351 
I « dial des wes Grwie aie wie : 
Sl eee 9,952 
ne ihecessaeees 18,764 
Indianapolis ............ 18,374 
New a * Jersey City. 50,222 
Oklahoma City........... 7,610 
CMENED. weccecsccvcces 13,386 
BEE. chcdrcevecisvcvce 10,013 
nie odin titieavtes ese y 
Milwaukee .............. 9,979 

WHEE 6 cbdsinssetbasesi 577,464 


2 Includes National Stock Yards, 
Ti, and St. Louis, Mo. 


Prev. week, 


week, 19389. 
24,670 21,276 
14,056 14,324 
15,754 15,278 
9,429 7,517 
5,938 4,976 
7,205 6,159 
2,318 3,240 
6,405 5,914 
1,859 1,807 
1,679 1,081 
9,105 8,501 


5,718 5,424 
2,815 2,872 


4,065 2,740 
9,974 11,282 
8,281 3,452 





1240271 115,843 


134,489 63,553 
53,223 


819 8,807 
54,007 21,318 
9,235 3, 
6,424 5,395 
20,151 18,495 
22,257 ~=11, 


13,352 7,703 


625,295 355,317 
East St. Louis, 











SHEEP. 

CNG inincccads osv000% 24,756 39,576 36,922 
oS. eee 19,574 21,856 26,723 
DL | Gicswewhendoceses 19,29) 22,383 . 
Bast St. Louis........... 346 316 4,876 
Pe CEMbccweeecctcrcene 17,252 19,096 18,055 
= ee 12,916 14,522 14,138 
tain iwecdaeeél 5,200 5,623 3,622 
a, ee 5,784 7,351 6,03 
een 2,916 2,440 2,880 
Indianapolis ............ 8,634 38,392 2,578 
New York & Jersey Citp. 54,747 61,910 66,507 
Oklahoma City........... 1,562 ,926 2,074 
DEE, Ws seticccesces 2,397 ig 1,801 
_— Pe ee 5,256 6,559 7,885 
SE apa ete s 6 <Sneecee 9,770 17,441 17,714 
POR 892 2,297 1,417 

BD esis si haccesccre 191,297 235,948 236,565 


tNot including directs. 





LIVESTOCK COST AND YIELD 


Average cost, yield and weight of 
livestock slaughtered under federal in- 


spection, December, 1939: 


Dec., Nov., Dec., 
1939. 1939. 1 
Average cost per 100 Ibs.: 
BEE ‘ci tadancownewh eon $7.52 $7.28 $7. 
MD  pecveservseuresue 98 9.05 9.12 
SE unahinininbeye.oe 6 - 8.08 7.66 7.74 
WES cococeccccessceee 6.41 6.00 7.39 
Sheep and lambs..... - 8.80 8.26 8.31 
Average yields, per cent: 
DD. sssetepecnoccens 54.49 53.34 53.09 
— icbedbhuaenens 55 55.28 55.07 
Cevedesseesocaces 74.76 74.72 75.69 
Sheep and lambs....... 46.65 46. 46.22 
Average live = Ibs. : 
Cattle .97 933.19 
Steers . 1017.81 981.95 
Calves . .88 189. 
Hogs .. 227.74 230.48 
Sheep and lamb 87.01 88. 








PACIFIC COAST LIVESTOCK 


Receipts for 5 days ended 
Cattle. Calves. 


Los Angeles ........ 3,949 1,263 
San Francisco ...... 1,575 35 
ae 2,365 195 


February 3: 
Hogs. Sheep. 
2,244 1,418 
1,475 1,900 
8,425 2,720 


MEAT SUPPLIES AT EASTERN MARKETS 


(Reported by the U. S. Department of Agriculture, Agricultural Marketing Service.) 
WESTERN DRESSED MEATS 


NEW YORE. PHILA. BOSTON. 
STEERS, carcass Week ending February 3, 1940............ 9,579 2,678 2,602 
Pe CR Rb wae Fei cccbe ck écscescon 10,430 3,083 2,717 
Same week year ago...............- RS 8,653 2,402 2,672 
COWS, carcass Week ending February 8, 1940........... 639 809 2,720 
Week previous........ Cavigcbenndekuds 786 O44 2,054 
Same week year A0.........0.csecccees 2,154 1,578 2,972 
BULLS, carcass Week ending February 3, 1940........... 311% 407 10 
We eta bediceiedecdcccéwesnse 292 528 ll 
Same week year ago..............-.0005 235 368 42 
VEAL, carcass Week ending February 3, 1940... ....... 10,586 1,108 883 
. 0 | ee 9,613 876 429 
Same week year ago........... . sseeee 9,631 1,584 612 
LAMB, carcass Week ending Webruary 8, 1940........... 41,835 17,212 19,649 
WE OI 6.0 6csh eg o0bs cececss setase 47,087 15,305 18,540 
CR SOU FU Gis Sins sino one civoeaes 35,256 15,981 14,942 
MUTTON, carcass Week ending February 8, 1940... ....... 1,971 276 934 
Week previous...... SE 2,469 614 3898 
Same week yeAr AF0.......ccscceccseces 2,317 733 O44 
PORK CUTS, Ibs. Week ending February 3, 1940........... 2,694,703 573,346 502,843 
Week previous........ CheaWebeksbee keene 3,183,130 733,119 574,810 
Bame WEEK YORE AF... .cccccccccscccece 2,328,797 543,684 374,039 

BEEF CUTS, Ibs. Week ending February 3, 1940........... ee: ke ‘ ° ° 
WE PT hoi scdciccicdscccccsccccess ee -  " eeitek eosabe 
BAGS WEG FORE GHGs o vccccvcececécceces NE 3.) i toy bale Se eee 

LOCAL SLAUGHTERS. 

CATTLE, head Week ending February 3, 1940........... 8,103 Se. ve eeees ° 
.. er reer 9,105 ee: 2 ees ° 

Same week year AZO........-.eeeeeeeece 8,501 1,807 eaeeed 
CALVES, head Week ending February 3, 1940........... 12,921 2,226 ws edae 
SE Pari ndencéctie cccetcercess 12,888 ——-.  -oeeme 

BOM WOE TORE GHGs 0c nice 00. cdeasice 12,750 PSs fs: Sane 

HOGS, head Week ending February 3, 1940........... 50,222 18,764 éuceee 
EE, MC ankan teers tas ten csecakes 52,853 20,151 e<boes 

Samie week year Ag0.....-....+--se-00-s 42,562 . ee eer 

SHEEP, head Week ending February 8, 1940........... 54,747 SG 1c) > ry pail 
WE aie 65 totic cp acsstweneees -. 61,910 2,440 me aelie 

Same week year Ag0......--..eeeeeeeeee 66,507 2,880 eeseces 


Country dressed product at New York totaled 3,257 veal, no hogs and 270 lambs. Previous week 3,198 
veal, 8 hogs and 221 lambs in addition to that shown above. 

















WEEKLY INSPECTED KILL CANADIAN LIVESTOCK PRICES 
Number of animals processed in se- STEERS, 
lected centers for the week ended Feb- Week Same 
2 a ended Last week 
ruary 2, with comparisons: Feb. 1. week. le 
Cattle. Calves. Hogs. Sheep. Montrear 2020000007 koe F E90 FBS 
New York Area’. 7,993 12,694 50,114 54,666 Winnipeg ........ nedwas 7.00 7.25 7.25 
Phila. & Balt.... 2,919 1,016 35,286 1,959 Calgary ................ 6.75 7.00 7.00 
Ohio-Indiana Edmonton ............. 6.75 6.75 6. 
Group? ........ 7,582 3,617 50,354 8,584 Prince Albert .......... 6.25 6.35 6.00 
Chicago ......... - Sa 5,316 127,874 47,033 Moose Jaw ........... -. 6.50 6.50 5.50 
St. Louis Area®... 8,712 6,258 72,882 ss'uee IIE, Sickie 9 ws vce 0 08 7.00 7.00 6.00 
Kansas City ..... 10,527 4,533 49,629 19,509 Regina ................ 6.50 6.50 6.00 
ag “aroup* 18,495 6,251 46,755 80,576 Vancouver .........00 7.25 9.25 6.25 
Om: oe 15,107 1,488 60,197 24,238 
Sioux nity 22: 6,138 277 49,351 11,125 VEAL CALVES. 
aul- 
Group® ....... - 18,178 26,968 123,120 15,429 Sromtread 0220S BO EEO 
Interior Tows & Winnipeg .... 2.2... :--- 11.00 = -11.00 9. 
So, Minn.*..... 18,169 6,890 200,999 37,288 9 (YjuaihO® «+--+ 2----s--- $00 a0 s 
a --0-18T,900 75,000 Sencel suness 6Bimenten ..-......-... OS Se i. 
Total prev. week.134,282 75,987 892,083 311,596 Moose Jaw ............ 8.00 8.00 7.00 
. 127,348 67,296 533,874 294,782 eee 10.50 10.25 8.00 
pythons York City, Newark, and Jereey Fone srbapigeihceijcr <« at 4 a4 See 
City. * Includes Cincinnati and Cleveland, Ohio, ‘“““™'™ “""""""""*"** ‘ 
and Indianapolis, Ind. * Includes National Stock- BACON HOGS 
yards and Hast St. Louis, Ill., and St. Louis, Mo. ® 
4 Includes So. St. Joseph, Wichita, Oklahoma City, Toronto ............... $9.00 $9.25 §$ 9.85 
and Ft. Worth. ° Includes St. Paul, Minn., Madi- Momtresh 2... ..cccsccse \ 9.40 10.00 
son, and Milwaukee, Wisconsin, * Includes Albert | Winnipeg? ............. 8.60 8.60 9.00 
Lea and =. -_" and Cedar Rapids, Des Calgary ............... 8.50 8.55 8. 
Moines, y= Mason City, Marshalltown, DEE whaccccatunes 8.50 8.50 8.70 
row lg i. ake, and Waterloo, Iowa. Prince Albert .......... 8.30 8.30 9.00 
|... eee 8.35 8.35 8.85 
SEE is «nvcegevevs 8.30 8.30 8.75 
EAE a.ciy bined 4:8 009 0S 8.35 8.35 8.85 
TREE. eéwncessiceths 8.65 8.10 8.75 
1 Montreal and Winnipeg A sold ona “F. & 
W.” basis; all others ‘‘off tru 
JANUARY BUFFALO LIVESTOCK GOOD LAMBS, 
e ° Toronto .. 10.50 10.90 8.75 
January receipts, shipments and Montreal 9.00 : 8.50 . 8.50 
: nipeg 9.25 
slaughters at Buffalo, N. Y., werg: Galan. 8.85 8:75 700 
Cattle Calves Hogs Sheep Prince albert 7.18 Yn 
Receipts ........... 18,553 15,281 33,280 63,667 Moose Jaw ... sees sees 6.75 
Shipments ......... 4,214 11,801 18,056 50,861 Saskatoon’ s 6|OCUSSStiCiEN 
Local slaughters.... 9,241 3,970 15,296 12,696 Vancouver woul 9.50 eves 
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Because Frick quick-freezing and storage systems and Frick lockers 
provide the extra economy and dependability that mean success in this 
growing industry. Scores of Frick locker installations throughout the 
country invite your inspection. Learn how a family can save up to $100 
on its yearly food bill. 

Full information will be cheerfully furnished by 


a, 





& 
DEPENDABLE REFRIGERATION SINCE i882 








Tough wiry fibres 
from Redwood Bark give PALCO 
WOOL its ideal insulating prop- 
erties. Efficiency .255 B.t.u. 
N r W (Peebles’ test). Permanent—non- 


settling — sanitary. Economical 









MONTGOMERY | Saee -Sieeage — easy to install. 
CROSS-OVER” Insulation 
BRIDGE | Manual and THE PACIFIC LUMBER COMPANY 
S sample free SAN FRANCISCO - CHICAGO 
Montcomery electrically operated “CROSS-OVER” BRIDGES | on request. LOS ANGELES - NEW YORK 


replace obsolete, hand-operated drawbridges or flat cars com- 
monly used for hauling loads between buildings separated by 
railroad tracks. It requires less than a minute to raise or lower 
a “CROSS-OVER” BRIDGE and your men need not venture on the 
tracks during the operation. Costly traffic tie-ups are elimi- 
nated. Investigate the efficiency, economy and safety features 
of MONTGOMERY “CROSS-OVER” BRIDGES! 
Elevator Specialists for the Packing Industry 





in 
OM: ROL 
Slevaloe com 





TRADE MARK REG. U.S.PAT.OFF 








from DURABLE REDWOOD BARK 
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1939 Canadian Hog 
Volume Up 14.3 Pct. 


(Special to THE NATIONAL PROVISIONER) 


MONTREAL.—Number of hogs mar- 
keted in Canada during 1939 showed a 
substantial advance over marketings in 
1938. In 1939, 3,701,061 hogs were mar- 
keted as against 3,239,798 in 1938, an 
increase of 461,263 hogs, or 14.8 per 
cent. All the provinces, with the excep- 
tion of the Maritimes, showed increases. 


Although Ontario and Alberta mar- 
keted the greatest number of hogs, 1,- 
667,950 and 979,892 head respectively, 
their percentages of increase (2.2 for 
Ontario and 25.2 for Alberta) were less 
than those of Saskatchewan, which had 
an increase of 43.76 per cent with 312,- 
188 hogs marketed, and Manitoba, with 
a percentage increase of 30.8 on 327,212 
hogs marketed. Quebec marketed 336,- 
573 hogs, a rise of 53,486 head or 18.9 
per cent. 

Detailed figures are as follows with 
the 1938 marketings in brackets: 

Canada, 3,701,061 (3,239,798), in- 
crease 461,263, or 14.2 per cent; Alberta, 
979,892 (782,838), increase 197,054, or 
25.2 per cent; Saskatchewan 312,188 
(217,152), increase 95,036, or 43.8 per 
cent; Manitoba 327,212 (250,055), in- 
crease 77,157, or 30.8 per cent; Ontario, 
1,667,950 (1,631,473), increase 36,477, 
or 2.2 per cent; Quebec, 336,573 (283,- 
087), increase 53,486, or 18.9 per cent; 
Maritime Provinces 77,246 (80,911), de- 
crease 3,665, or 4.5 per cent. 

The expansion in hog production was 
reflected in a heavier volume of bacon 
exports from Canada to the United 
Kingdom. Exports during 1939 totaled 
199,458,916 Ibs., as against 168,489,716 
Ibs. in 1938, an increase of 30,969,200 
Ibs. for 1989. 


CANADIAN PORK DUTY 
(Special to THE NATIONAL PROVISIONER.) 


MONTREAL.—Canadian farmers are 
now complaining against the Dominion 
duty on fresh pork, charging that the 
present rate of 144c per pound makes it 
profitable to import fresh pork from the 
United States, according to representa- 


tions made at the meeting of the Ca- 
nadian Chamber of Agriculture at 
Ottawa. It is possible that agricultural 
interests may demand that fresh pork 
imports be barred on sanitary grounds, 
due to current outbreaks of hog cholera 
in Canada. 


Canadian producers also criticize the 
bacon agreement with Great Britain, 
declaring that due to variation in freight 
rates the agreement is profitable to 
farmers in Ontario and Western Canada, 
but unprofitable to raisers in Quebec 
and the Maritime provinces. Eastern 
farmers assert that while the agreement 
has brought the farmer $3 to $4 more 
per hog than he would have been able 
to obtain had there been no war, the 
cost of feed and feed transportation 
has taken away much of the profit. 


January Meat Production 
Heaviest in Six Years 


Meat production during January was 
approximately 20 per cent greater than 
a year ago, and apparently was the 
largest for that month in the last six 
years, the Institute of American Meat 
Packers pointed out in a review of the 
livestock and meat trade during the 
past month. 


Production of all classes of meat, 
with the exception of veal, is estimated 
by the Institute to have been substan- 
tially greater than a year ago. Beef 
production increased approximately 10 
per cent and lamb from 5 to 10 per cent. 
The greatest increase occurred in the 
case of pork, with production being 
from 25 to 30 per cent greater than 
during January, 1939. Aggregate pro- 
duction of all meat was considerably 
greater than the average January pro- 
duction during the five-year period, 
1929-1933, and the greatest since 1934. 

Production of lard increased substan- 
tially over 1939, but was slightly 
smaller than the average of the five- 
year period. 

Quotations for hogs at the end of 
January were slightly lower than those 
at the beginning. Prices of most grades 
of steers were about the same or slight- 
ly higher at the end of January than 
at the beginning, and prices of cows 





were slightly lower. Prices of veal 
calves were about the same at the end 
of January as at the beginning, and 
prices of lambs were steady to slightly 
lower. 


Marketings of all classes and grades 
of live stock, with the exception of veal 
calves, are estimated to have been some- 
what greater than during January a 
year ago. Marketings of hogs appar- 
ently were about 30 per cent greater 
than a year ago, and marketings of 
cattle and sheep also were somewhat 
greater. Veal calves apparently were 
somewhat fewer in number. 


RETAIL MEAT PRICES 


Average of semi-monthly prices at New York and 
Chicago for all grades of pork and good grades of 
other meats in mostly cash and carry stores. 


NEW YORK. CHICAGO. 


a i i ee ine 
Ded f - 2 Look i - m hol 3 
sS 88 6B aS cS a 
Beef: ss 58 38 23 28 38 
Porterhouse steak.... .44 .45 .44 .44 .48 .40 
Sirloin steak......... 87 .89 .87 .87 .87 .82 
Round steak......... 87 .38 .86 .84 .34 .29 
Rib roast, Ist 6 cuts. .30 .81 .81 .30 .30 .30 
Chuck roast......... 24 .28 £24 628 «622 «422 
Plate 18 .15 .17 .16 .14 .14 
Lamb: 
pbitdesad wueus 4 4 = 7 = 
Loin chops........... . ¢ pi y P 
Rib chops 82 .84 .85 .82 .86 .85 
ee 12 .11 .14 114 16 116 
Pork: 
Chops, center cuts... .28 .31 .30 .26 .27 .29 
Bacon, strips......... 7 84 .86 .26 .81 .35 
Bacon, sliced........ 380 .87 .40 .381 .387 .41 
Hams, whole........ .26 .80 .20 .24 .26 .26 
Picnics, smoked... ... 18 .20 .21 .18 .20 .20 
BED coseee roses sccce 18 .14 «115 «410 12 .18 
Veal: 
Cutlets ............. 44 .44 .88 .39 .39 
Loin chops.........-. ¢ 87 .88 .83 .84 .33 
Rib chops........... -81 .81 .82 .29 .80 .28 
Stewing (breast).... .18 .17 .18 .15 .17 .15 


URUGUAYAN EXPORTS IN 1939 


Meat. exports from Uruguay during 
December, 1989, decreased 9 per cent 
from the level of December, 1938; total 
exports for the year 1939 were 67,518. 
metric tons compared with 80,162 tons 
in 1938. 

Of the 1939 total, 39,835 tons went to 
the United Kingdom and 27,683 tons 
to Continental Europe, Brazil, Japan, 
Africa, the Canal.Zone and the West 
Indies. 











F.C. ROGERS Co. 


NINTH AND NOBLE STREETS 
PHILADELPHIA 


BROKER 
PACKINGHOUSE 
PRODUCTS 


HARRY K. LAX, General Manager 
Member of New York Produce Exchange T 
and Philadelphia Commercial Exchange bers 


CALL US IN AS 


absolute integrity. 
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TO THE PACKING TRADE’ 


A “specialist’’ should have certain exceptional 
qualifications. We know and believe we have a 
right to this title on the basis of: 1. Many years 
of experience. 2. Unsurpassed laboratory and ex- 
perimental facilities. 3. A policy of using only 
the choicest natural spices. 4. A reputation for 


Let us consult with you on a seasoning formula 
tojimprove the sale of ali your meat specialties. 
Consultation free. No obligation. Write or wire. 


“SEASONING SPECIALISTS 








ASHLAND 


J. MAYER & SONS CO. 






Pork Sausage Drive 


(Continued from page 12.) 


of food products such as waffles, pan- 
cakes, potatoes, spaghetti, syrup, apples, 
asparagus, onions, and numerous others. 

The Institute brought this fact to 
the attention of representatives of many 
of the industries handling these food 
products and they expressed an active 
interest in the campaign, realizing that 
a greater demand for pork sausage links 
will also result in increased demand for 
their own products. 

The Institute has provided advertis- 
ing material for many of these indus- 
tries and, as a result, some of them have 
already requested additional copies for 
distribution among salesmen. Many of 
them definitely have promised active 
cooperation in helping to promote sau- 
sage sales. 


Packers Working Locally 


Plans to tie in actively with the cam- 
paign are proceeding with full speed 
among members of the Institute. In- 
formation already received by the In- 
stitute indicates that the drive is. receiv- 
ing enthusiastic and warm response 
from meat packing and sausage manu- 
facturing companies. Many packers 
and sausage manufacturers are issuing 
their own advertising material, provid- 
ing selling material for their salesmen, 
and issuing publicity to local publica- 
tions. 

State and local chairmen are or- 
ganizing their local trade areas into 
zones and have their organizations 
geared to distribute the advertising ma- 
terial upon receipt from the Institute. 
Radio talks, talks for business and 
women’s clubs, and localized news 
stories which the Institute has been 
sending to the chairmen are being 
drawn on heavily to bring this cam- 
paign home to dealers and consumers 
in local trade areas. 


Combined efforts of all these groups 
are rapidly being brought together for 
the first big gun of the campaign—the 
advertisement which appears in the 
February 26 issue of Life magazine 
and which will come to the attention 
of approximately 20,000,000 people 
throughout the country. 


1939 CHAIN STORE SALES 


Dollar volume of chain food store 
sales in the United States during 1939 
exceeded 1938 sales by about 9 per cent, 
according to figures released by the 
Bureau of Foreign and Domestic Com- 
merce. Sales during December, 1939, ad- 
vanced 11 per cent over the correspond- 
ing month of 1938. During the final 
quarter of 1939, according to the report, 
sales were maintained at a high level, 
with price advances contributing to the 
increase in dollar volume over the mid- 
year figures. The Bureau’s index is 
based on total dollar sales of ten large 
chain organizations doing about 75 per 
cent of the dollar volume of grocery 
store business. 


WHOLESALE DRESSED MEAT PRICES 


Wholesale prices of Western dressed meats, quoted by the U. S. Department 
of Agriculture, Agricultural Marketing Service, on February 7, 1940: 





Fresh Beef: 
CHICAGO. BOSTON. NEW YORE. PHILA. 

STEER, Choice’: 
» Si espace $15. Mey a  \eeeeescess. | -‘seeemesebe  -. aeteeeeuee 
te  -- sepeaenees $16.50@17.50 $17.00 by 
600-700 Ibs. a i 15.00@16.50 16.50@17.50 16.50@17.00 
RI, vis Wu ackewecpun<e cae 14. 16.00 15.00@16.00 16.00@16.50 16.00: 1680 

STEER, Good* 

Pt Mh. ¢sceveccssneaveeeaveu 18. Pe... « Setteccens - <nebekeeseee |. Scenes 
DME. ccccsccccertonsvéadeewa 13. ae \pavceeecee by 00@15.50 14. 15.50 
DE “cds cedbaseebedecceeee 13.00@14.50 14.00@15.00 doogis.00 14.00@15.50 
| 13.00@14.00 14. 15.00 i’ 00@15.00 14.00@15.50 


STEER, Commercial’: 


oe a Seer 12.00@13.00 
Ser 12.00@13.00 


eaccccoese 13. 14.00 12. 14.00 


13.00@14.00 12. 13.00 12. 14.00 
STEER, Utility: 
DEI in cuntds! eneeusbue swe TASER 0 kacccscses pot 8 rere 
COW (all weights): 
ED ccc 6 scious Vaseweeene 11. 12.50 11. iia eee 12. 12.50 
MEE ‘intr scetcceckeseceneeteswas 10. 11.50 11.00@11.50 12.00 11.00@12.00 
Pn lise oGhcnee AGecwaerneseaual 9.25@10.00 10.00@11.00 10.00 11.00 10.50@11.00 
ET Wied koncnedccenaneceerseees Gwe A ce cesccese 8=— ss weetseees 8 8=— es ewan 


Fresh Veal and Calf: 
VEAL (all weights)?: 





Choice 16.50 16.00@17.00 15.50@17.00 17.00@18.00 
Good 15.00 15. 16.00 14. 15.50 16.00@17.00 
Medium 12.50@ 13.50 13. 15.00 13.00@14.50 1 16.00 
Common 12.50 12.00@13.00 12.00@13.00 13 15.00 
CALF (all weights)? * 
GED Savccccsicccrcsecéccvcvessce — euletbenee kb¥eecscee . aveoenenes, . -eeeneaneE 
SEE dnc ce b¥ewesewocnesseeshéices 14, nt =| ttetancoers  «. genéswonece. |)’ ~ceaeenennn 
EE "cdiekneieeovnnas eden teed - 18. 2. cipdtessess: > heabecnceq . Jeane nEnnE 
RD Skcdecéneeeccktererenvees TINGED Cl wteccccce 8 8=—«._— ss stecccccee 8 8=—«-_—«:—«s a pS NRE 
Fresh Lamb and Mutton: 
LAMB, Choice: 
Se MN ceccccceseceedsoeecs 15.00@16.00 “ 16.50 15. 16.00 16.00@17.00 
DEE, Sascadesacudvucdoadewes 14.50@15.50 15.50 14.50@15.50 15.50@16.50 
MLS Gos vccacheatersauedaued 13.00@14.00 is 50@14.50 13.50@14.50 15.00@15.50 
LAMB, Good: 
38 = —_ btediaeeedesnewewnnes 14.00@15.00 14.50@15.50 14.50@15.50 15. 16.00 
IE ca brisket w aitierea-eticeammune 13. 14.50 13.50@14.50 13.50@ 14.50 15.00@15.50 
$6.55 Ibe: Gcdddsierecheceqeteeeee 12.00@13.00 13.00@14.00 13.00@13.50 14.00@15.00 
LAMB, Medium: 
I eo ccc ccSccctdieesons 13.00@13.50 13.00@14.00 12.50@14.00 14.50@15.50 
LAMB, Common: 
BE WORD. cc ccccccesscsevccence 12.00@13.00 12.00@13.00 p> Xt erryrer rye 
MUTTON (Ewe), 70 Ibs. down: 
Subd weegsevesdnceshaandsws 7.00@ 8.00 8.00@ 9.00 8. 9.00 ee 
DE scaNovedeevs canna weeneden 6.00@ 7.00 7.00@ 8.00 ™ aa tiét Hc oS 
IN oii SCL 6 n'wre Cha cwewieeekaaas 5.00@ 6.00 6.00@ 7.00 6. Tip ~~OCsiésé hewn 
Fresh Pork Cuts: 
LOINS: 
SS veivné.e¢ 0ceheuenkeeacens 10.00@11.00 12.00@12.50 11.50@12.00 11.00@12.00 
BL, 5 bo ce etiecnccsdcstcteuas 10.00@11.00 12.00@12.50 11. 12.00 11.00@12.00 
DEEL. cisenceentimerennesnous 9. 10.50 11.00@12.00 11.00@11.50 10.50@11.50 
BE SS. enecsccddeccevcesenceee 9.50@10.50 1 0.00@ 10.00@11.00 
SHOULDERS, Skinned N. Y. Style 

Be GT. cdeesccccedecscessesses eee ee 10.00@ 10.50 10.00@11.00 
PICNICS: 

re  -Sdavactevensaceseumies 8.00@ 8.50 ee 
BUTTS, Boston Style: 

Be BT, cecwccccsivasceeseecese 10.00@10.50 = wwe eee eens 11.00@12.00 11.50@12.50 
SPARE RIBS: 

Half Sheets.......ccccccccscccccs TIO BOR htcikciees = hedecescce 8 6 paweteeeee 
TRIMMINGS: 

DEES dcaccccrovecviqnectiduewe GO GGR 8 ckckceccce: = baccccesee§=—«_—s RS oe eeem 


1 Includes heifer 300-450 Ibs. and steer down 


to 800 Ibs. at Chicago. ? ‘Skin on’? at New York and 


Chicago. * Includes sides at Boston and Philadelphia, 








Consumer Buying Power 
(Continued from page 11.) 


cember, 1939, was 103.9 compared with 
87 in December, 1938, and a high of 110 
in 1937. 


While there will probably be no 
abrupt change in consumer purchasing 
power in the immediate future, packers 
should watch the general business situa- 
tion closely. Anything may happen in a 
war year—and, in addition, the extent 
of pork stocks and prospective supplies 
make it essential that the packer’s buy- 
ing and selling be correctly adjusted to 
current economic trends. 


The 





BACON STABILIZATION FUND 


Canadian packers who shipped bacon 
to Britain under the bacon agreement 
which preceded establishment of the 
Canadian Bacon Board have agreed to 
pay two shillings per cwt. as a con- 
tribution to the Board’s stabilization 
plan, J. J. Gardiner, Minister of Agri- 
culture, has announced. Packers have 
agreed that any of the money obtained 
under the agreement between Novem- 
ber 17 and January 20, over and above 
the legitimate costs and profits based 
on prices paid to producers, will be 
turned over to the Bacon Board stabili- 
zation fund. 


- 
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CHICAGO MARKET PRICES 





———— 


WHOLESALE FRESH MEATS 





Carcass Beef 
Week ended 
Feb. 7, 1940. 
per lb. 
ative steers— 
a0. 600 se 7 @18 
600- ecccccce ceecee 16% @17% 
oo 1000 ecccees eecccece 16% @17% 
tive steers— 
ba 7600 Sdecsedecsoons 4 Sisy 
600- 800 .....000----e- 14 
800-1000 .....eeeeeeees eet 15% 
@16 
@14% 
@14% 
ifers, good, 400-600... .16 17 
meg DIED wcescveceses 11% @12% 


Hind as al choice... .19 21 


Fore quarters, choice.....12 @13\% 


Beef Cuts 

Steer loins, prime....... unquoted 
Steer loins, No. 1........ 33 
Steer loins, No. 2.... 

Steer short loins, prime. "-unquoted 
Steer short loins, No. 1.. 48 
Steer short loins, No. 2... 32 
Steer loin ends (hips).... 24 
Steer loin ends No. ex. @22 

























Cow loins ....ccccccccces @18 
Cow short loins.......... @20 
Cow loin ends (hips)..... @17 
Steer ribs, prime........ unquoted 
Steer ribs, No. 1......... 24 
Steer ribs, No. 2......... 18 
Cow ribs, No. 2..... cevece @13 
Cow ribs, No. 3.......... @12 
Steer rounds, prime......unquoted 
Steer rounds, No. 1...... Sist 
Steer rounds, No. 2...... 15% 
Steer chucks, prime..... unquoted 
Steer chucks, No. 1...... @13% 
Steer chucks, No. 2...... 12 
Cow rounds........e0+--- 13 
Cow chucks........+++-+. 11% 
Steer plates .......-.-.-- e 1% 
Medium plates .......... 7 
Briskets, No. 1.......... @12 
Steer navel ends......... g 5 
Cow navel ends.......... 6 
Fore shanks ...........-- 8% 
Hind shanks......... 6% 
Strip loins, No. 1 bnis 255 
Strip loins, No. 2.. ex 
Sirloin butts, No. 1.. > 25 
Sirloin butts, No. 2.. gees @20 
Beef tenderloins, No. 1 pp 
Beef tenderloins, No. 60 
Rump butts . @15 
Flank steaks . ee @21 
Shoulder clods @16 
Hanging tenderloins é @17 
Insides, green, ~~ Ibs... 18 
Outsides, green, 5@6 Ibs. 16 
Knuckles, green, 5@6 lbs. @l17 
Beef Products 
BUMEMS wcccccccccccccccce @ 6 
ORFS ccccccccccccccccs @ 9 
TOMBUeS ...ceceeeeseeees 18 
— eeoccccccece 1 
Fresh tripe, plain........ 10 
Fresh tripe, H. C........ @11% 
BRUGTD-cccccescecceceoece $7 
BIBRGFS ccccccccccccce ee 9 
Veal 
Choice carcass ........-. 17 
Good carcass ...... f 
Good saddles ‘ 22 
Good racks ..... 7 
Medium racks 
Brains, each .........2.. 
Sweetbreads ............ 
GAIT VETS cc ccccccctacce 
Choice lambs............ 
Medium lambs. aischge 15 
Choice saddles . eee 20 
Medium saddles ......... 18 
Gholee fores.........2.0 13 
Medium fores ........... 12 
2 | eee 32 
Lamb tongues ........... 17 
Lamb kidneys ........... 15 


Heavy sheep . 
Light sheep .. 
Heavy saddles 
Light saddles 
Heavy fores . 
Light fores .. 
Mutton legs 
Mutton loins 
Mutton stew . 

eep tongues 
Sheep heads, each........ 








_ 
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Fresh Pork and Pork Products 





rue be loins, 8-10 Ibs. av... tel v4 
Skinned ‘shoulders csverne 9 13 
ZOUGSTEIEE ccccccccceccs 22 30 
GD SE cb c.cwwibiceeces 8 12 
MN TE. wscvesvnnscceses 5% 8 
Boston butts ............ 11 @16 
Boneless butts, cellar 
Ci, GED chick vecccwae 1 19 
NN 0:6.00004 600s 0sceee 6 11 
: oe 5 
Neck bones ............. 2 4 
Ce EE wensacuctentss 9 11 
Blade bones ............ 9 ll 
Pigs’ feet ....... ebssces 2 4 
6 10 
Live: 8 10 
7 9 
E + 4 
4 5 
5 6% 
6 @ 6% 
se 
5% 
‘ 4% 
Fat backs, 14@16 Ibs................. 5 
Regular plates............ Pat Re eT 5% 
SOME ME. ceedecicesencieee sescecone 8% 
Fancy regular come 14@16 Ibs., 
parchment paper ....... eeccccececseeld @17T% 


Fancy cxianel "heme, 14@18 Ibs., 
parchment paper . “3 $f 
Standard ae. hams, 14@16 lbs., ‘Pisin. 16 as 


Picnics, 4@8 Ibs., short shank, 
Picnics, 4@8 lbs., long shank, p = 
Fancy bacon, 6@8 Ibs., plain..... 
Standard bacon, 7 ‘Ybs., plain... 
No. 1 beef sets, = 
Insides, 8@12 Ibs..... ee 
Outsides, 5@9 be. ° 
Knuckles, 5@9 Ibs. 
ked hams, choice, skin on, “tatted 
Cooked hams, choice, skinless, fatted 
Cooked picnics, skin on, fatted..... 
Cooked picnics, skinned, fatted... 


BARRELED PORK AND BEEF 


Clear fat back pork: 















. f Parr s 12.00 

80-100 pieces ..........eeeeeeeees 11.00 

100-125 pieces ......... peenwe eee 10.50 
Clear plate pork, 25-35 Pieces........ 12.00 
WE ER adecerescsbcavcatesvessce 12.00n 
Brisket SENS uiben Gn Gite a Garee aie one 17.00n 
Pe ee ae 17.50 
ere 17.50 
Pork feet, 200-Ib. bbl........ coccesccese ceSe ee 
Lamb tongue, short cut, 200-Ib. Bvccswocws 65.00 
Regular tripe, 200-Ib. bbl................... 17.25 
Honeycomb tripe, 200-Ib. bbl. sinetae 22.25 
Pocket honeycomb tripe, 200-Ib. epi 26.00 


SAUSAGE MATERIALS 


(Packed basis.) 


Regular pork trimmings................ @ 5 

Special lean pork trimmings 85%....... 10% 
Extra lean pork trimmings 95%......!..12 12% 
Pork cheek meat (trimmed)............ 8% 
re ee ee tebeee 4% 
PG TONS vv'n'c sos abstacby cesbbe snes ose 4 

Native boneless ‘pull meat (heey) Soocceke 138% 
Boneless chucks............ssceeseeesss 11% 
CE Bie oon kin ncdas i detaneokeedeen 11% 
Beek GEIRMNINGR. 6 6c vc ccccs vvccwccccecess 84%@ 8% 
Beef cheeks (trimmed)........... eisiiee wa ™% 
Dressed canners, 350 Ibs. and up........ 8%b 
Dressed canner cows, 400-450-Ib......... 9%b 
Dr. bologna bulls, 600 Ibs. and up....... 00 
Pork tongues, canner trim, 8. P........ 9 


DRY SAUSAGE 


Cervelat, choice, in ead — 


. 35 
Thuringer cervelat ‘ 19% 
PRUE sscccescce ® 27 
Holsteiner .... P 27% 






B. C. salami, choi 31 
Milano, salami, 30 

. salami, new condition 18 
Frisses, choice, in hog middle 30 
Genoa style salami, papas 37 
PRONG. cc cccccecesesceuse te se ee 27 
Mortadella, new condition. Sasick i enaheiee 19 
CED. {weecnécnwotvediusetceedsescees 38 
Italian style hams. bcesnesececcegerstace 30 
Varennes RAMS sc ccecicecccceccscccocess 39% 





DOMESTIC SAUSAGE 


(Quotations cover fancy grades.) 













Pork sausage, in 1-Ib. carton...... 20% 
Country style sausage, fresh in link. 15 
Country style sausage, fresh in bulk. 13 
Country style sausage, smoked . 19 
Frankfurters, in sheep casings. 22 
jhe eng nag in hog casings. . 20: 
Bologna in beef bungs, choice 16 
Bologna in beef middles, choice 16% 
Liver sausage in beef rounds.... ae 14 
Liver gp otek, 16 
Smoked liver sausage in bungs..... 21 
Head cheese ...........eeeees eveccscces 14 
New England luncheon specialty cevesece 20 
Minced luncheon specialty, chalce oweese 18 
WONG Gy BG, vc cbvce cetésticccvceiccs 19% 
Blood sausage ............0006 Ssowegeae 17 
Souse ......... CHASE SSCUCUMEUDE DOS COGS 16 
Polish sausage .......... CN evevedeued és 20% 
Prime steam, cash, Bd. Trade...... 6.25n 
Prime steam, loose, Bd. Trade..... 5.42%n 
Refined lard, tierces, f.o.b. Chgo... 7.37 
Kettle rend., tierces, f.o.b. Chgo... 8.37 
Leaf, kettle 

rend., tierces, f.o.b. Chgo........ Petts 
Neutral, tierces, f.o.b. Chicago..... 8.12 
Shortening, therces, €.8.f...ccccccces 10.00 


OLEO OIL AND STEARINE 


Extra oleo oil (in tierces)............++ 7 
Prime No. 2 oleo of). ........--+0.seeees 
Prime oleo stearine ...........seeeeeees 6 


TALLOWS AND GREASES 


(Loose, basis Chicago.) 


Edible tallow, 1% OMB.» saercveversee & 5 

ceney tallow, under 2% acid........... 5 
Prime packers tallow, 615. acid...... 5 

ge ge tallow ...... eeneecsheiee ness 

No. 1 tallow, 10% LBM. cccsccccccecs 

Choice white’ grease, all hog............ 5 ah 

A-White grease, 4% acid............... 5 5 

B-White grease, maximum 5% acid..... 5 

Yellow grease, 16-20 f.f.a.............- 4 

Brown grease, 25 f.f.8........eeeeee00% 45%@ 4 


ANIMAL OILS 


Per Ib. 
Prime edible lard oil........... cebniies vamte 10% 
2... f SRRReenre ero rr 9 
Prime lard oil—inedible. . . wriccebsvecec avian’ 
Extra W. 8S. lard off......ccccccccccecccece 8 
i Ss. UE eee 8 
Extra No. 1 lard oil...........-.++- aces dane 8 
Spec. No. 1 lard off... ccccscccccccscesse 8 
No. 1 lard oil...... ES a Ie 8% 
No. 2 lard oil... 





a 

Acidless tallow oil.. 
20° C. T. neatsfoot “oil 
Pure neatsfoot oil. 
Prime neatsfoot oil 
Extra neatsfoot oil. 
WO. FRG Wee oben cd doesn ee teen 8 


VEGETABLE OILS 


Crude cottonseed oil, = tanks, f.o.b. 
Valley points, pro cevescoccceses 
White Soeetan’, in bbls. f.o.b. Gigo:: 8 
Yellow, deodorized ......cccccceeeseces 
—, A gare 50% pss f.o.b. consumi a 


- 0% “an 






Corn oil, in tanks, f.o.b. mills. . 
Coconut oil, sellers’ tanks, f.o.b. 
Refined coconut, bbls., f.o.b. Chicas... 9% FP 





OLEOMARGARINE 
F. 0. B. Chicago. 
White domestic vegetable.............. 15 
White animal fat .........00--eeeeeeee 12 
Water churned pastry.............-. woe 12 
Milk churned pastry...........-....--- 18 
White “mut”? CBOs ccccccccccccccscesce 8% 


(Continued on page 48.) 





Chicago Markets 


(Continued from page 47.) 





CURING MATERIALS 





Cwt. 
Ni atte of soda (Chgo. w’hse stock). 
425-Ib. bbis., delivered..........---++++ $ 8.75 
Ba peter. less than ton lots: 
Dbl. refined granulated............. Cdnckin ae 
Bemall eryetale ......ccccccccccccccccece - 8.50 
Medium crystals .......... ndbuaedveusees 8.75 
LAPS CTYSCAIS 2... ccc secs ccccccccccssecs 9.50 
Dbl. rfd. gran. nitrate of soda............ 2.90 
Salt, per ton, in minimum car of 80,000 Ibs. 
‘only, f.o.b. Chicago, per ton: 
Geamainted ..ccccccccccccccccccccccccese - .7.20 
Medium, Gried ..........cccccceceeeeeees ® wr -4 
. 
aw, 96 basis, f.o.b. New Orleans.. 2.80 
Second sugar, RAsEs. ccccccccccccces None 
Standard gran., f.o.b. refiners (2%)... @4. 50 
— curing sugar, 100 Ib. bags, 
eserve, » less 2%... eeeees @4.10 
Packers’ curing sugar, 250 Ib. bags, 
f.o.b. Reserve, La., less esecseces @4.10 
Dextrose, Ie car lots, per cwt. (in cotton 2.04 
3.59 





SAUSAGE CASINGS 


(F. 0. B. Chicago.) 
(Prices quoted to manufacturers of sausage.) 
Beef casings: 








Domestic rounds, 180 pack @.16 
Domestic rounds, 140 pack .83 
rt rounds, wide 44 
Sxport rounds, medium -24 
Export rounds, .89 
No. 1 weasands. - .05 
No. 2 weasands. .08 
No. 1 bungs.. 11 
No. 2 ee i .08 
Middiles, re 50 
Middles, — wide, 2@2% in 55 
Middles, select, extra wide, 2% in. 
and over .........- pacgremete ds @.80 
Dried bladders: 
12-15 in. wide, 85 
10-12 in. wide, flat -70 
1 fa. wide, flat. 85 
6- 8 in. wide, flat -2%5 
Pork casings: 
Narrow, per 100 2.25 
Narrow, special, per 2.20 
Medium, regular 1.60 
English, medium .. 1.40 
Wide, per 100 yd 1.80 
Mxtra wide, per 100 yds -80 
Export bungs .19 
Large prime bungs 14 
Medium 5. OT 
Small prim 04 
Middiles, per set -14 
Stomachs .08 








SPICES 


(Basis Chicago, original bbis., bage or bales.) 





Per Ib. Per Ib. 
Asetes. WED cc ccccvccvcecedacese 19 21 
DL vcs enboctbte ceuadtre wan 19% 21% 
Onili pepper fy EEE SREP AI os x 23 
an — Siena nee hen Ganeenee ‘s +4 
ves, mboyna wee eeereseceeseeee 
PE tice ssonads ovcesqareie 19% 24% 
Madagascar ..........-cceeeeeees ° ee 
Ginger, Jamaica 20% 
eecddGneoeee 15% 
Mace, Fancy Banda... 7% 
East India ..........- 67 
East & West India oa 62 
—- flour, fancy. . = 
Wetmes, fancy Banda.. 29 
- ndia 26% 
tf West India Blend 23 
Paprika, Spanish 42 
Fancy Hungarian 38 
No. 1 Hungarian 87 
r, saqenns i 50 
Madacotctevecsevecceere tie 21 
Black Malabar’ Soeeesosececeveces 10% 14 
lack Lampong ..........se00e0. 6 7 
a aw white *iiagapere dugoretesen ot 12 
CO PROC ree 9 18 
| ~ & dakeseesves aadesesece:’ se 12 
SEEDS AND HERBS 
Ground 
for 
Whole. Sausage. 
Gamaway CHAE. occcccccccccccesssoes BB 20 
Celery seed, French............+++ ° 
Cominos seed ........ cece cece eecee 17% 22% 
Coriander Morocco bleached........ 7 os 
Coriander Morocco natural No. 1. 6% 814 
Mustard seed fancy yellow......... 21 ay 
PEE, codnserccesesesccccsave 15 os 
= gy EE cesevdcnecscasene 80 36 
GEE -Dereebecasios pecnccess <u 6 
Sage. fomey Dalmatian......... 18 7 
pS eee 12 16 
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NEW YORK MARKET PRICES 





LIVE CATTLE 
Steers, good, 1123-1174-Ib........... 3 10.00 
Steers, medium and good........... - 9.00@ 9.25 
Gowe, MORIM 2 .cccscccceccccccccce - 6.00@ 6.25 
Cows, cutter "and common............ 5.25@ 5.75 
ET ndcudincess vebetsewavee 4.00@ 5.00 
Bulls, pancake ovwentubew tienes 7.00@ 7.50 
ED. Ss ccsnccccecacststeene 6.25@ 6.75 


LIVE CALVES» 


Vealers, good and choice 
Vealers, common and medium. 
Vealers, culls 





LIVE HOGS 
Hogs, good and choice, 199-207-Ib.......... . -$5.80 
LIVE LAMBS 
Lambs and sheep............seecceseces .-nominal 
DRESSED BEEF 
City Dressed. 
Choice, native, heavy.............-++0+ 17 18 
Choice, native, light...............--+. -17%@19 
Native, common to fair........... eancnele 17 
Western Dressed Beef. 
Native steers, 600@800 Ibs..... stssess -18 @19 
Native choice yearlings, 440@600 Ibs....17 @18 
Good to choice heifers............---++ 2216 17 
Good to choice cows... .........see+e008 14 15 
Common to fair cows.........-..--+.0++ 18 4 
bologna bulls..............+-++ --13 14 
BEEF CUTS 
City. 
21 23 
20 21 
19 20 
36 40 
30 85 
25 29 
21 24 
19 21 
17 
16 
15 
15 
14 
13 
18% @14% 
--18 20 
--28 25 
Tenderloins, : 6 Ibs. ee 60 
Tenderloins, 5 6 Ibs. = PS B.S . 50 60 
Shoulder clods ..........-eeeeceeeeees --16 18 
DRESSED VEAL 
aiiventae outa eee eT eT 
CE. cccccctessncceescoseeeteosated 16 gic 
GUE cewecnqccccccccscacsepevcesess -15 15 
DRESSED ser AND LAMBS 
Genuine spring lambs, good......... -16 17 
Genuine spring fm good to medium. .15 16 
Genuine ws lambs, medium........ -14 15 
BG MEE. Kn cececi bdbsccccesecetewoes - 9 11. 
Sheep, medium FE RENE PGES PEE REET «= 9 
DRESSED HOGS 
Hogs, good and be orag| 1 aretha Ibs.) 
head on; leaf fat in............ $ 8.50@ 9.387% 
Pigs, small lots (60-110 Ibs.) 
head on; leaf fat in............ -- 10.00@11.00 


FRESH PORK CUTS 


Pork loins, fresh, Western, 10@12 Ibs. ..11%@12 
Shoulders, Western, 10@12 Ibs. av.....-10 @10 
Butts, regular, Western............... 11 
Hams, Western, fresh, 10@12 Ibs. ‘av. 17% 
Picnics, Western, fresh, 6@8 Ibs. av... 14 
— fa ee extra ‘le lea se i cocencee ¥ 
‘or’ mmings, regular, i iean....- 

Spareribs “ate i 


Seem eee eee twee sees eeeeees wees 


COOKED HAMS 


Cooked hams, choice, skin on, fatted..... p 98 
Cooked hams, choice, skinless, fatted.... 35¢ 


SMOKED MEATS 


Regular hams, 8@10 Ibs. av........... 20 21 
Regular hams, 10@12 Ibs. av......... --19 20 
Regular hams, 12@14 Ibs. 18 19 
Skinned hams, 10@12 Ibs. av 21 


Skinned hams, 12 
Skinned hams, 16 
Skinned hams, 18 
Picnics, 4@6 Ibs. 


Bacon, boneless, Western. . 
Bacon, boneless, city...... 
Rollettes, 8@10 Ibs. av 

Beef tongue, light...... = : 
Beef tongue, heavy............-.-+++e0- 











FANCY MEATS 

Fresh steer tongues, untrimmed........16c a pound 
eer tongues, Ll. c. trimmed.....28¢ a pound 
Sweetbreads, D ccccceccesccescesees 30c a pound 

Sweetbreads, veal .............s0+++ -70c a pair 
DE weccercovccesesedecteues -12c a pound 

each 

&@ pound 
@ pound 
&@ pound 

8 pair 
.00 per cwt. 
2.50 per cwt. 
le Suet - 8.50 per ewt. 
Inedible Suet saddusiides javetea «-+++ 83.00 per ewt. 


GREEN CALFSKINS 


5-9 944-12% 12%-14 14-18 18 up 








Prime No. 1 veals...24 2.95 3.30 38.35 3.90 
Prime No. 2 veals...22 2.65 3.00 3.05 8.40 
Buttermilk No. 1....19 245 2.80 2.85 .... 
Buttermilk No. 2....18 2.30 265 2.70 ..* 
Branded gruby .....12 1.25 1.60 1.65 1.88 
Number 8 ..........12 1.25 1.60 1.65 1.85 
BONES AND HOOFS 
er ton 
del’d basis, 
ee PI Ds oiecad cccecccacespneas - $60.00 
seebeisa coe hiewen canna - 55.00 
eS SN nce desseccedsccctcueneconn 50.00 
nba Care d 06% éqo'ke.euathe aul - 45. 
ES ND candi webdnte cerns so shsenssoun ° 55.00 
black and white striped........ vecee SR 
PRODUCE MARKETS 
BUTTER. 
Chicago. New York. 
Creamery (92 score)..... 29 29 
Creamery (90-91 8 score) .. .283%4@28% 29 
Creamery firsts (88-89) ...28 28% 
214 427% 
12 19 
10 
15 17 
18 28 
8 11 
Duck: 8 ‘14 
Geese 8 15 15 
. aeeeressses -10 15% 16 20 
DRESSED POULTRY. 
Chickens, 17-25, frozen. ..23%4@24 23% @24 
25-47, — saccuscens 18 20 19 
48-up, frozen .......... b Fr 20 
Fowls, sit, “fresh Smile 15 16 16 19a 
48-59, fresh............ Si3. 19 19% 
60 i up, fresh. age S- 19 19% 19 
Turkeys, fresh hens...... @20 21 
Turkeys, fresh toms...... 18% 20 
Ducks, fresh ........... ‘ 15 os Age 
Geese, fresh ............ 14 15 - ; 








BUTTER AT FIVE MARKETS 


Wholesale prices 92 score Jan. 27 to Feb. 2: 








————January-————_ eee 
27. 29. 30. 81. a 
ices oi 82 32 82 31% 
N. .-.88 33 33 $3" i 33%. 82 
Boston ....33- 83- 83 +} 
POR, ccc 38@ 32%@ 82%@ s2%@ 240 82 
33% 33 33 82% 
San Fran 35 35 3% 
*Not svailable. 
|. —pateaaay centralized carlots—90 score at 
cago: 
House ....31% 81% 31% 381% 381% 30% 
Track ....82 82 82 82 32 81 
Receipts of butter by cities (Ib.—gross wt.): 
This Last —Since Janne 
week. week. 1940. 
Chgo. ...2,537,068 2,340,877 16,959, g00 20,982,436 
N. York. .3,916,712 3; 552, "655 21,653,335 22,946,627 
m ..1,085,161 1,201,445 6,792,639 7 302/998 
Phila. ...1,364,049 1,137,775 7,178,102 6,257,971 
Total. .8,902,990 8,232,252 52,578,766 56,780,157 
Cold storage movement (Ib.—net wt.): 
In Out Onhand Same day 
Feb. 1. Feb.1. Feb. 2. last year. 
Chicago ... 30,150 164,243 9,935,736 52,190,982 
N. York....255,218 185,178 7,462,754 38,576,942 
Boston .... 800 10,887 . 823,555 2,459,081 
Phila. ..... 15,300 1,740 \ 300,763 482,174 
ase 
Total... .301,463 362,048 18,022,808 93,709,079 
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EARLY & MOOR 


Sausage Casing Specialists 


MANUFACTURERS + - + « > + + + EXPORTERS - + > > + > - IMPORTERS 
BOSTON, MASS. 


“The Skins You Love to Stuff’ 





OR MeL 


Main Office and Packing Plant 
Austin, Mannesota 












A Selected 
Sausage Casings 


MAY CASING COMPANY 


619 West 24th Place, Chicago, Ill. 








Heavy, durable 
duck—waterproofed 
or untreated. Protect 
against drippings or 
condensation. Send 
for free sample. 


BEMIS BRO. BAG CO. - ST. LOUIS - BROOKLYN 


























iia | 
Bell Soca 





F. G. VOGT & SONS, INC.— PHILADELPHIA, PA. 








FRANK R. JACKLE 
Broker 


Offerings Wanted of: 
Tankage, Blood, Bones, Cracklings, Hoofs 


405 Lexington Ave. New York City 








Hams—Bacon—Sausages—Lard—Scrapple | 




















Wilmington Provision Company 
TOWER BRAND MEATS 
Slaughterers of Cattle, Hogs, 
Lambs and Calves 


. S. GOVERNMENT INSPECTION 
WILMINGTON 








DELAWARE 














THE CUDAHY PACKING CO. 


PRODUCERS, IMPORTERS AND EXPORTERS OF 


Sausage Casings 


221 NORTH LA SALLE STREET CHICAGO, U.S.A. 





as , 4a 








*te, 
@, 
"Se, 





unbelievably delicious” 


Tenderated Hams 


“Build Profitable Sales Volume in Any Territory” FR nat yea 
Cleveland, O 


f KREY PACKING COMPANY Bitz 


ST. LOUIS, MISSOURI 









Eastern Representatives 


H. D. AMISS 
631 Penn. Ave., 


Washington, D. C. 
is 


A. E. DI MATTIA 
826 Walnut St, 
McKeesport, Pa. 












SHIPPERS OF MIXED CARS OF PORK, BEEF AND PROVISIONS 


A. L. HOLBROOK 
74 Warren, 
Buffalo, N. ¥. 

























613 Gibson 
Ane 
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Classified ADVERTISEMENTS 


Advertisements on this page, $3.00 an inch for each insertion. Position Wanted, special 
rate, $2.00 an inch for each insertion. Minimum Space 1 inch, not over 48 words, 
including signature or bor number. No display. Remittance must be sent with order. 





A 





Le Position Wanted 


Men Wanted 








Superintendent 


Practical man, long experience packing- 
house business, all depts.—killing, cutting, 
curing, manufacturing, processing, etc., care- 
ful and economical operator, seeks position 
any house, go anywhere, Mid-West preferred, 
now available. W-800, THE NATIONAL PRO- 
VISIONER, 407 So. Dearborn St., Chicago, Ill. 





Locate The Man 


Your advertisement in this space, although 
costing only three dollars, may locate the man 
you want for that special job. You may need 
a plant superintendent, a sausagemaker or 
working foreman—perhaps you need salesmen 
or representatives—in any case results can be 
had quickly. Write THE NATIONAL PROVI- 
SIONER, 407 So. Dearborn St., Chicago, Ill. 





Salesman 


Now carrying one nationally famous and 
highly reputable line catering to grocery job- 
bers, meat packers and sausage manufacturers 
in the Metropolitan New York area is avail- 
able for additional line of merit. W-801, THE 
NATIONAL PROVISIONER, 300 Madison 
Ave., New York, N. Y. 





To Your Advantage 


If you are looking for a position in the Meat 
Packing Industry then it is to your advantage 
to use this space. Advertisements in this 
space are offered at a special rate available 
only to those looking for a job. Inquire of 
THE NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, Ill. 





Sales Executive 


Desire connection with good independent 
acker. Willing to go anywhere. Experience: 
ranch house as city salesman beef small stock 

department, assistant manager and manager. 
Twelve years car route sales—as salesman, 
district manager and car route salesmanager. 
Now employed. Correspondence confidential— 
arrange personal interview. W-805, THE NA- 
TIONAL PROVISIONER, 407 So. Dearborn 
St., Chicago, Ill. 





Tell The Industry 


Superintendent, Foreman, Sausagemaker— 
if you can handle these and other jobs and are 
temporarily out of work, tell the industry— 
let it know through this space that you are 
available. Your advertisement here will reach 
all parts of the meat packing industry and will 
bring quicker results. Write THE NATIONAL 
PROVISIONER, 407 So. Dearborn St., Chi- 
cago, Ill. for complete information. 





Dressed Beef Man 


Family man, age 40, desires connection with 
progressive packer. Many years of cooler ex- 
perience has fitted me to handle any dressed 
beef department. Experience also as Branch 


Manager, General Sales Manager. Now Em- 
ployed. University education. Will go any- 
where. Can show record of profitable opera- 


tion with two previous employers. Many ex- 
cellent references. W-806, THE NATIONAL 
a 407 So. Dearborn St., Chi- 
cago, a 
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Oleonrargarine Plant Manager 


Manager, experienced to take complete 
charge of laboratory, milk room and manu- 
facturing facilities of oleomargarine plant. 
Know maintenance. Handle men. Technical 
training preferred. Give full particulars of 
experience, training and references in reply. 
W-755. THE NATIONAL PROVISIONER, 
407 So. Dearborn St., Chicago, Ill. 





Increased Income 


Salesmen calling on packing plants can add 
to their income substantially by selling RE- 
SISTALL acid and brine resisting paint which 
is of interest to every packing plant. Can be 
sold as a side-line. Write Sales Manager, Re- 
liable Brands Co., 2681 Euclid Heights Blvd., 
Cleveland Heights, Ohio. 





Find Him Here 


Are you looking for a capable man to fill 
that position you now have open? Your ad- 
vertising message here will contact men in all 
parts of the country—men who can offer you 
years of specialized service and experience— 
men who are just the type you are looking for 
and need. Let us help you look for that one 
man you need. Address THE NATIONAL PRO- 
VISIONER, 407 S. Dearborn St., Chicago, Ill. 





Representatives 


Progressive Mid-West packer has openings 
for high-class sales representatives in Phila- 
delphia, Wilmington and Baltimore. State age 
and experience first letter. W-802, THE NA- 
TIONAL PROVISIONER, 407 So. Dearborn 
St., Chicago, Ill. 





Wanted 


Snappy salesmen, about 30, with successful 
background in any wholesale line to become 
casing men in East and Midwestern territories. 
State experience, territory covered, true age, 
and previous earnings. W-803 NA- 
TIONAL PROVISIONER, 300 Madison Ave., 
New York, N. Y. 





Superintendent Wanted 


Packing house superintendent wanted for 
middle-west. Must be able to take full charge 
of production in small but growing plant and 
must be experienced in processing every kind 
of canned meats and by-products. Government 
inspected plant. Good salary and future. 
Reply giving experience and reference—replies 
will be kept confidential. W-804, THE NA- 
TIONAL PROVISIONER, 407 So. Dearborn 
St., Chicago, Il. 








Equipment Wanted 








Rendering Machinery 


Wanted for user, Hydraulic Curb 
Press and Pump; Rotary Dryer; Ket- 
tles; 2-Filter Presses; Evaporator; 
Cooker; Lard Cooling Roll. What have 

ou to offer. W-718, THE NATIONAL 

ROVISIONER, 300 Madison Ave., 
New York City. 


The 


——<—<—<— 


Machine Wanted 
One 300-lb. sausage stuffer in good 
condition is wanted by Cheese Products 
Co., 3949 W. Lake St., Chicago, Ill. 





Shop Here 


An advertisement placed in this space wil) 
bring you that eo of equipment or ma- 
chinery you are in need of—as soon as RK 
need it. For details, write THE NATIONAL 
ins - lace 407 So. Dearborn St., Chi- 
eago, Ill. 


Business Opportunities 














Sausage Plant 


For Sale—Modern fully equipped sausage 
plant in mid-western city, population 250,000. 
10,000 square feet floor space. Two coolers. 
Six truck garage. A bargain. Write FS-795, 
THE NATIONAL PROVISIONER, 407 So. 
Dearborn St., Chicago, IL 








Equipment for Sale 








SPECIALS 


1—35-gal. Kneading & Meat Mixing Machine. 
1—Brecht 1000-lb. Meat Mixer. 

1—Brecht Enterprise No. 156 Grinder. 
1—Brecht 18” Filter Press. 

2—Brecht 200-lb. Stuffers, without tubes. 
1—Hand Operated Fat Cutter. 

2—Ice Breakers or Crushers. 

5—9’x19’ Revolving Degreasing Percolators. 
1000 Feet Drag or Scraper Conveyor. 
10—Vertical Fertilizer or Tankage Dryers. 
Dopp, Aluminum, Monel Metal, Copper Kettles. 
1—No. 5 Jay Bee Model T Hammer Miil. 
Boilers, Generator Sets, Power Plant Equip. 
Send for ‘‘Consolidated News’’ Ly = BY: large 
stock. Send us your inquiries—we des: to serve 
you. We buy and sell from a single item to # 
complete plant. What have you for sale? 


CONSOLIDATED PRODUCTS CO., INC. 
14-19 Park Row, New York City 








The Bunn Tying Machine 


is used very generally by packers for 
tying sausage boxes, bacon squares, 
picnics, butts, etc. Ties 20-30 packages 
per minute. Saves twine. Write for our 
10-day free trial offer. B. H. Bunn Co., 
7609 Vincennes Ave., Chicago, Ill. 





Casings 
Best Australian Sheep Casings—All 
grades. Write to American Casing 
Gompany, Inc., Security Building, Dav- 
enport, Iowa. 


Used Equipment For Sale 


No. 10 Boss Hog Dehairer, 16 ft. hog hoist, 
scalding tank, gambreling table, cooler, agi- 
tator, steam kettles, scrapple kettles, Carrier 
Defuser, 50 h.p. boiler, 5x5 York Ice Machine, 
sausage machinery, etc. Write Chas. Abrams, 








1422 S. 5th St., Philadelphia, Pa. 
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BICZYJA 


(Pronounced BE-CHI-YA) 
— AND — 
PRONOUNCED 
The finest Polish-Style 


Ham on the market to- 
day, by hundreds of sat- 


isfied Tobin customers! 


THE TOBIN PACKING CO., INC. 


FORT DODGE, IOWA 


Philadelphia Scrapple a Specialty 


9 ohnJ.Felin&Co., inc. 


4142-60 Germantown Ave., Philadelphia, Pa. 
New York Branch: 407-09 West 13th St. 





HAMS - BACON - LARD - DELICATESSEN |. 











HUNTER PACKING COMPANY 
East St. Louis, Illinois 
STRAIGHT AND MIXED CARS OF BEEF AND PROVISIONS 


Representatives: 











NEW YORK ipo 9g 
OFFICE Ea | en William S. Joyce 
106 Gansevoort St. ow a e 
\ y y 6F. C. Rogers Co. 
. ibe AG Philadelphia, Pa. 


















THEE. KAHN’SSONSCO. 


CINCINNATI, O. 
“AMERICAN BEAUTY” 
HAMS AND BACON 


Straight and Mixed Cars of Beef, 
Veal, Lamb and Provisions 


Represented by 
F ig mg! YORK PHILADELPHIA py nne ey oad 


BOSTON 
L. Woodruff Earl McAdams Clayton P. Lee P. G. Gray Co. 
437 W. 13th St. 38 N. Delaware Av. 1108 F.St.8.W. 148 State St. 
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HONEY BRAND 


Hams ie Bacon 


Dried Beef 


na 


CONSULT US BEFORE 


HYGRADE'S 


Original West 
Virginia Cured Ham 
Re 1dy ide Serve 


YOU BUY OR 
HYGRADE’S SELL 
Notural Coop ° 
Domestic and Foreign 
HYGRADE’S Connections 
Beef - Veal Invited! 


eT oe old 





HYGRADE FOOD PRODUCTS CORP. | 


30 Church Street, New York, N, Y. 


» —SSKA 


QUALITY. 


BEEF e BACON e SAUSAGE e LAMB 
VEALe SHORTENING e PORKe HAM 
e VEGETABLE OlLe 
—=—=THE WM. SCHLUDERBERG - T. J. KURDLE CO.—= 
MAIN OFFICE - PLANT and REFINERY 


3800-4000 E. BALTIMORE ST. 


Werttigees. Ww. BALTIMORE,MD.  SicKonm the Si. 


NEW YORK, N.Y. PHILADELPHIA, PA. ROANOKE, VA. 
408 WEST 14th STREET 713CALLOWHILLST. 317 E. Campbell Ave. 


Rath’ 
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from the Land O’OQrn 


—Saawaeaaeaewes VPrPrrprererr?, 





BLACK HAWK HAMS AND BACON 
PORK - BEEF - VEAL - LAMB 
Straight and Mixed Cars of Packing House Products 
THE RATH PACKING CO. WATERLOO, IOWA 
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Adelmann Users are 


ADELMANN BOOSTERS! 


It's the ADELMANN results-in-operation that keep 
ham makers from coast to coast sold’ on Adelmann 
Ham Boilers. They're simple to operate, easy to handle, of 
rugged construction, designed for long service. Elliptical 
springs close aitch-bone cavity firmly, the non-tilting, 
self-sealing cover retains ham juices, shrinkage and 
operating time are greatly reduced. Made of Cast 
Aluminum, Tinned Steel, 
Monel Metal, and Nirosta 
(Stainless) Steel, the most 
complete line available. It 
will pay you to investigate 
the Adelmann ham boiler— 
“The Kind Your Ham 
Makers Prefer!’ Write! 





HAM BOILER CORP. 


Office and Factory - Port Chester, N. Y. 
Chicago Office 339 Ss. Michigan Ave. 





vropean Representatives: R. W. Bollans & Co., 6 Stanley St., Liver- 
weit ile London — Australian and New Zealand Rep- 
resentatives: Gollin & Co., rw. Ltd., Pemberton Con L Cities — 











The New 


FRENCH 


CURB PRESS 
Will Give You 


MORE GREASE 
PURER GREASE 
LESS REWORKING 
GREATER CLEANLINESS 


We invite your inquiries 
The French Oil Mill 
Machinery Company 


Piqua Ohio 











Place Stockinette Orders Now! 


Indications point to a record-breaking Easter Ham 
trade ... don’t get caught in the last minute rush! 
Order your CAHN Stockinettes now while we can 
still guarantee prompt deliveries. 


Le boabe 


222 WEST ADAMS ST., CHICAGO, ILLINOIS 
Selling Agent: THE ADLER COMPANY, CINCINNATI 


MARCH 24 





EASTER SUNDAY 
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SCIENTIFICALLY 
DEVELOPED 


Seven practical packing plant scien- 
tists are constantly at workin Stange’s 
three completely equipped laborato- 
ries developing new and improved 
methods for curing, coloring and 
seasoning. This is only one of the 
factors that guarantee profits for you 
by using Stange Products. 


Wa. J. STANGE Co. 
2536-40 W. MONROE ST., CHICAGO 


Westem Branches: 923 E. 3rd St., Los Angeles, 1250 
Sansome St., San Francisco. in Canada: J. H. Stafford 
Industries, Ltd., 24 Hayter St., Toronto, Ont. 



















































Reprints of Articles on 

| Efficiency in the Meat Plant, 
Operating Costs 

and Accounting Methods 


Published in 


THE NATIONAL PROVISIONER 


may solve the problems that are vexing 
you. Write today for list and prices. 

















KEYSTONE GELATIN 


Manufactured ONLY by 


The AMERICAN AGRICULTURAL CHEMICAL Co. 





Originators of special gelatin 
for use in sausage kitchens 


BOX 2458 DETROIT, MICH. 





QUALITY STANDARD...FOR OVER 50 YEARS 
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Ears is no such thing as a “‘sau- 
sage-selling season” for the Durr 
Packing Co., Inc., Utica, N. Y. 

Since they adopted the new, trans- 
parent “Cellophane” packages for 
their country-style link sausage, 
Durr’s sales have increased over 22%. 
And instead of experiencing the usual 
hot weather ‘let-down,’ their sum- 
mer sales were 40% better than any 
other previous hot weather period! 


Durr S pork sausage 
KNOWS NO SEASON 


Durr’s year-round selling of pork 
sausage is a real success story! And 
“Cellophane” helps make it possible. 
The 100% visibility of “Cellophane” 
catchesshoppers’ eyes and showsthem 
quality. 

The complete protection assures 
freshness and flavor. These attractive, 


branded units of “‘Cellophane”’ cellu- 


lose film remind customers to try. . . 
and buy again! 


DU PONT ON THE AIR—Listen to “The Cavalcade of America” every 
Tuesday, 9 p.m. €.S.T. over National Broadcasting Company Networks. 
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PACKAGING IDEAS 


@ One of our Field Representatives will 
be glad to help you with package plans. 
No obligation. Just write: “Cellophane” 
Division, Du Pont, Wilmington, Del. 


a ane 


6. us pat ort 


“*Cellophane”’ is a trade-mark of 
E. I. du Pont de Nemours & Co. (Inc.) 
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ANCO SOLVES YOUR 


FILLING PROBLEMS 


The numerous styles and sizes of ANCO 






























Harrington Measuring Fillers make it easy 
to select a machine, especially adapted to 
measuring and filling every size of container, 
according to the requirements of your capac- 
ity. These machines are all made to accu- 
rately measure and fill semi-liquids into a 
specific range of package sizes. Over weight 
losses and under weight complaints are 


eliminated with this Equipment. 





One of the exclusive features of ANCO Ye 
Fillers is Balanced Cel-U-ration. This name 

is applied to the results obtained by explod- \ 
ing the product while passing thru ANCO 
patented atomizing valves, under pressure 
of 250-500 lbs. per square inch. This action = $= \ «% ‘to #ijp 
produces a perfectly blended product, uni- 


form in texture and appearance. 


If you do not find a copy of the 
ANCO Measuring Filler Catalog 


inyour files, write for one today. 





THE ALLBRIGHT-NELL CO. 


5323 S. WESTERN BLVD., CHICAGO, ILLINOIS 


117? LIBERTY ST. 32 FIRST NAT’L BAN 


NEW VOR N. Y. HOUSTON 


Si 


the clean-up job is done quickly 
and efficiently with PRIDE WASH- 
ae : ING POWDER. Those long-lasting, 
t ‘. ' heavy-duty, soap suds dissolve 
clinging greases and stubborn 

RS , stains quickly and easily. Pride 
— Washing Powder is packinghouse- 
». y. produced for packinghouse use: 
i 7 Gs Packed in 200-lb. barrels, 125-Ib. 
, | drums, and 25-lb. pails. No 


ae matter where your plant is 


located, there is a local Swift rep- 


~ resentative ready to serve you. 


SWIFT & COMPANY 


. INDUSTRIAL SOAP DEPARTMENT 


PRIDE. WASHING POWDER 
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